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No  other  medicated  toiletries 
have  received  so  much  attention. 

This  year  Cidal  soap,  medicated  talc  and  medicated  shave-foam 
are  being  backed  by  a  heavyweight  TV  campaign  in  the  spring  and 
summer,  alongside  a  major  radio  campaign  on  Capital  Radio. 

Over  90%  of  sales  are  through  chemists.  So  stock  up  now,  and  your 
shop  will  attract  more  than  its  fair  share  of  attention  from  customers. 
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ICOMMENTI 


Last  week's 
decision  of  the 
Pharmaceutical 
Society's  Council 
to  allow  coincident 
publication  in  the 

Pharmaceutical  Journal  and 
Chemist  &  Druggist  of  its 
intermittent  "Statements  to 
Members"  should  be  of  great 
concern  to  all  practising 
pharmacists.  Historically,  the  two 
'publications  were  used  jointly  by 
the  Society  to  obtain  maximum 
exposure  for  what  was  frequently 
vital  and  urgent  guidance  to  the 
profession.  Sadly,  that  has  not 
been  the  case  for  some  time,  and 
C&D's  polite  protestations  have 
been  met  with  apologetic 
"oversight"  claims. 

But  the  oversights  were  given 
a  new  dimension  when,  just 
before  Christmas  '85,  Council 
made  a  statement  on  cychzine  on 
December  11  which  was  duly 
published  towards  the  back  of 
that  week's  PJ.  Thus,  when 
certain  community  pharmacists 
were  approached  by  agent 
provovateurs  asking  for  advice 
on  cychzine,  too  many  had  failed 
to  read  Council's  warning  that 
the  drug  was  being  abused. 

On  December  29,  The  Mail 
on  Sunday  published  an  article 


saying  that  Marzine  was  being 
used  as  a  "deadly  substitute  for 
heroin"  and  claiming 
pharmacists  were  unaware  of 
PSGB's  guidance.  The  PJ 
repeated  the  statement  that 
cychzine  tablets  should  only  be 
sold  personally  by  the 
pharmacist  m  its  issue  of  lanuary 
4.  That  repetition,  though 
essential,  came  too  late  for  the 
profession  in  that,  once  again, 
pharmacy  had  had  unnecessary 
bad  exposure  in  the  national 
Press  at  a  time  when  it  was 
seeking  higher  positive  profile  in 
the  run-up  to  Nuffield,  the  new 
contract,  and  the  Green  Paper 
on  primary  health  care. 

Believing  that  coincident 
publication  in  C&D  and  the  PJ 
could  do  nothing  but  improve 
the    chance    of  community 


pharmacists  reading  Council 
statements  in  the  week  they  are 
made,  we  approached  the 
Society  in  January  offering 
immediate  publication  of  future 
statements,  pointing  out  that 
C&D  is  delivered  to  pharmacies 
—  where  the  guidance  is  to  be 
applied  —  rather  than  to 
member's  homes,  as  is  more 
usual  with  the  PJ.  Two  further 
statements  were  made  and  not 
offered  to  C&D.  We  repeated 
our  offer,  only  for  Council  to 
turn  it  down.  The  important 
statement  on  parallel  imports 
followed,  hard  on  the  heels  of 
unflattering  national  media 
coverage  of  pharmacy  stemming 
from  Ashwm  Tanna's  exposure 
of  the  profession's  foibles.  Again 
we  repeated  our  offer  and  this 
week  were  advised  that  it  had 
been  turned  down  yet  again. 

We  re<gret  Council  appears 
to  have  put  the  perceived 
competition  between  two  publi- 
cations before  the  need  to  disse- 
minate guidance  —  issued  in  the 
interests  of  public  safety  m  many 
cases  —  as  widely  and  as  quickly 
as  possible.  In  the  interests  of 
pharmacy,  pharm-  ^\  %> 
acists  and  the 
public,  our  offer 
still  stands. 
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'Remove  medicine  patent 
anomalies/  says  ABPI... 

The  Government  must  revoke  quickly  ihe  Licences  of  Right 
provision  in  the  1977  Patents  Act  which  effectively  removes  b  <w 
years  from  the  intended  20-year  protection  for  affected 
medicines.  "This  provision  could  c  <  iih   industi    hundi  I 
millions  of  pounds  if  it  continues  until  its  effect  disappears  in 
19987  says  James  Diamond.  pr<F  e 
British  Pharmaceutical  Industry. 


The  Department  of  Trade  and  Industry  and 
the  Department  of  Health  should  get 
together  quickly  to  remove  both  the 
Licences  of  Right  phenomenon  in  the  Act 
and  the  ten  years  of  patent  lost  to  an 
inventor  while  he  complies  with  the 
statutory  licensing  arrangements.  "The 
matter  is  urgent  .  .  .  they  will  only  have 
themselves  to  blame  when  the  location  of 
pharmaceutical  research  is  switched  to 
one  of  the  many  competitor  countries 
where  the  attitude  of  government  is  more 
favourably  disposed  to  industrial  success," 
Mr  Diamond  told  guests  at  the  annual 
ABPI  dinner  last  week. 

He  reminded  chief  guest,  Minister  for 
Health  Mr  Barney  Hayhoe,  of  recent  words 
by  fellow  Minister  Paul  Channon:  ". . . 
Unless  we  can  rid  ourselves  of  the  short- 
sighted approach  which  thinks  that 
research  and  development,  and 
innovation,  do  not  matter  then  we  will  fall 
further  behind." 

Mr  Diamond  said  no  other  EEC 
country  had  the  disincentives  that  applied 
in  Britain:  "Nor  do  the  Americans,  nor  do 
the  Swiss."  British  medicine  discovery  and 
manufacture  had  enormous  social  and 
fiscal  potential  for  the  nation  and  it  would 
be  tragic  if  opportunities  were  missed. 

Mr  Diamond  said  he  was  also 
concerned  about  the  safety  and  security  of 
medicines,  particularly  since  polluted  and 
counterfeit  products  had  been  found 
circulating  in  a  number  of  overseas 
countries.  "Fortunately  we  have  not  yet  had 
a  Tylenol  experience  in  Britain,  nor  have 
we  seen  any  significant  evidence  of 
counterfeit  medicinal  products.  What  we 
have  seen  is  the  increased  presence  of 
unlicensed  imports,  introduced  in 
defiance  of  the  UK  Medicines  Act  with  a 
view  to  enhancing  the  profits  of  both  the 
importer  and  the  dispensing  chemist." 

"One  important  contribution  to  ensure 
that  the  right  medicines  reach  the  patient 
in  pristine  condition  is  to  dispense  them  in 
the  manufacturer's  original,  unopened 
container  —  the  so-called  original  pack 
dispensing  (OPD),"  Mr  Diamond  said. 


"I  ask  Mr  Hayhoe  to  support  this 
iniative.  It  will  involve  some  initial  cost  but 
will  have  enormous  long-term  benefits  for 
the  safety  and  correct  medication  of 
patients." 

Reminding  his  audience  of  a  support 
given  by  six  companies  to  improve  the  use 
and  distribution  of  medicines  in  the 
Maldive  Islands  and  in  East  Africa  in  1983, 
Mr  Diamond  said:  "Perhaps  the  political 
activists  who  spend  so  much  of  their  time 
complaining  about  under-medication  in 
the  Third  World  should  also  spend  more  of 
their  energy  in  combatting  drug  abuse  — 
not  forgetting  perhaps  that  this  includes 
tobacco  and  alcohol." 

Mr  Diamond  concluded:  "It  is  my 
earnest  belief  that  —  given  the  right  sort  of 
environment  and  a  more  worthwhile  return 
for  our  effort  —  well  do  an  even  better  job 
for  the  progress  of  NHS  medicine  and  for 
the  British  economy  than  ever  before." 

Mr  Hayhoe  responded  to  Mr 
Diamond's  demand  for  early  removal  of  the 
Licence  of  Right  patent  anomaly  saying 
that  he  could  offer  the  industry  some  hope 


ABPI  president  Mr  j.B.  Diamond 


for  good  news  (see  opposite):  "Alas, 
amending  legislation  in  the  current  session 
of  Parliament  is  highly  unlikely." 

But  the  pharmaceutical  industry  could 
realistically  and  responsibly  insist  that 
harsh  and  unyielding  controls  were  not 
imposed  on  it  by  its  sponsors,  the  DHSS, 
Mr  Hayhoe  said.  "But  it  cannot  expect  me 
to  sign  blank  cheques!"  And  he  confirmed 
the  Government  did  not  contemplate  an 
extension  of  the  selected  or  limited  list  to 
other  therapeutic  categories. 

"The  Government  wants  to  maintain, 
through  a  renewed  Pharmaceutical  Price 
Regulation  Scheme,  a  pricing  regime 
which  takes  fair  account  of  the  industry's 
costs  and  risks,  particularly  in  research 
and  development,"  Mr  Hayhoe  said.  "Of 
course,  Government  can  never  ignore  the 
impact  of  the  cost  of  medicines  on  NHS 
spending  .  .  .  But  let  me  give  lie  to  the 
rumours  that  we  plan  to  place  a  rigid 
control  on  pharmaceutical  expenditure." 

He  described  the  PPRS  as  a  preferred 
way  to  regulate  prices:  "It  is  non-statutory, 
flexible,  responsive  to  changing 
circumstances  and  allows  bilateral 
negotiation  between  individual  companies 
and  the  DHSS." 

Mr  Hayhoe  went  on  to  say  Government 
fully  appreciated  both  the  scientific  and 
economic  achievements  of  all  sectors  of 
the  pharmaceutical  industry  located  in  this 
country  —  whether  under  domestic  or 
overseas  ownership. 

Turning  to  the  Licensing  system,  Mr 
Hayhoe  said  there  would  always  be 
tensions  between  the  licence  seekers  and 
the  licence  granters.  For  instance  the 
number  of  product  licence  applications  in 
1985  was  an  all-time  high  of  1,365,  more 
than  400  up  on  1984.  There  had  been  an 
inevitable  increase  in  the  time  taken  to 
deal  with  most  licence  applications. 

On  parallel  imports,  Mr  Hayhoe  said 
the  Licensing  Authority  was  neither  for  or 
against  them.  So  far  it  had  dealt  with  over 
1,900  of  the  2,500  applications  and  has 
granted  about  900  licences.  "I'm  assured 
this  is  completely  accidental  evidence  of 
its  even-handeness." 

He  said  there  was  concern  about 
enforcement  of  the  law  in  relation  to 
parallel  imports.  "Information  about  all 
alleged  breaches  are  investigated  and, 
where  evidence  warrants,  prosecutions 
will  follow  —  two  such  prosecutions  are 
under  way  and  other  cases  are  being 
considered. 

"While  I  am  aware  of  the  strong  views 
which  members  of  your  Association  have 
on  parallel  imports,  I  also  have  to  take  into 
account  suggestions  that  the  parallel 
import  licensing  scheme  has  been  drawn 
too  tightly.  An  appeal'  under  the 
Medicines  Act  is  outstanding  in  relation  to 
54  applications." 


744 


Chemist  &  Druggist  19  April  1986 


I  [EWS 


Keep  out  of  cNWrerTs  reach 

THE  TABLETS 
To  be  tdken  AS  DIRECTED  by 
your  DOCTOR 


...Government 
says  it  will  by 
year  end? 

The  Government  plans  to  repeal  the 
Licence  of  Right  clause  in  the  patent 
law,  following  pressure  from  the 
pharmaceutical  industry,  possibly 
before  the  end  of  the  year. 

Trade  and  Industry  spokesman  Lord 
Lucas  told  a  House  of  Lords  debate  on 
patents  on  April  14:  "The  Trade  and 
Industry  Secretary  said  last  Autumn  to  the 
industry  he  would  consider  repeal  if  they 
could  demonstrate  there  had  been  a 
significant  erosion  in  useful  patent  life 
since  the  1977  law  was  passed.  The 
Government  is  satisfied  that  the  industry 
has  demonstrated  this.  We  are  therefore 
prepared  to  introduce  legislation  having 
this  effect." 

But  he  refused  opposition  calk  for 
immediate  abolition. 

The  Government  plans  to  legislate  in 
:he  next  session  of  Parliament  to  make  the 
Patent  Office  an  independent  statutory 
body.  "This  would  be  a  suitable  vehicle 
and  we  are  prepared  to  undertake  to 
nclude  in  it  provisions  to  repeal  the 
orovisions  relating  to  licences  of  right  for 
1949  Act  patents  for  pharmaceutical 
products,"  Lord  Lucas  said.  It  has  not  been 
iecided  whether  the  legislation  will  be 
ntroduced  next  Autumn  or  later  in  the 
■'arliamentary  session. 

The  Government  is  also  considering 
itarting  talks  in  the  EEC  aimed  at  giving 
onger  patents  to  pharmaceuticals.  A 
White  Paper  on  "Intellectual  Property" 
ssued  on  April  15  says:  "The  outstanding 
idvisory  committee  on  patents  has 
:onsidered  the  issue  and  concluded  that 
vhile  the  possibility  of  seeking  a  long  term 
European  solution  could  not  be  excluded, 
here  was  no  immediate  possibility  of 
attending  patent  terms. 

"In  reaching  this  conclusion,  the 
:ommittee  recognises  that  the  issue  would 
>est  be  dealt  with  as  a  concerted  move  in 
lurope  because  a  unilateral  move  might 
tot  be  effective.  The  threat  of  parallel 
nports  from  another  Community  State 
mere  a  corresponding  patent  had  expired 
rould  mean  that  the  UK  price  could  be 
lamtained  only  by  uncompetitive 
marketing  or  no  marketing  at  all  in  the 
elevant  state. 

In  either  case,  there  would  be  a  loss  of 
ade. 

"The  Government  is  therefore 
onsidermg  whether  a  United  Kingdom 
ntiative  might  be  appropriate  in  the  light 
f  these  views." 


A  PATIENT  9  4  86 

ADVICE  ALU AYS  AVAILABLE  AT 

_ *     BROADWAY  PHARMACY  HJ.&E. BOWSHER  MP s 
i       The  Broadway.  Broadsiona  Tel  694130 

A  request  in  the  NPA's  Supplement  for 
suggestions  on  spreading  the  "Ask  your 
pharmacist..."  message,  led  to  Dorset 
pharmacist  David  Rose  sending  in  this 
simple  but  effective  idea.  The  above  format 
was  the  best  of  17  variations  he  tried  and  he 
says  it  has  led  to  many  requests  for  advice 

Apply  now  for 
ESPS  payments 

Contractors  applying  for  payments 
under  the  Essential  Small 
Pharmacies  Scheme  must  apply  to 
their  FPC  by  the  end  of  this  month. 

The  Pharmaceutical  Services 
Negotiating  Committee  points  out  that 
there  is  no  DHSS  prescribed  form  being 
issued  to  contractors  under  the  new  ESPS 
and  each  Family  Practitioner  Committee  is 
making  its  own  arrangements.  Contractors 
should  inform  the  FPC  that  they  wish  to 
apply  for  the  ESPS  payment,  they  meet  the 
distance  criteria  (2km  from  the  nearest 
pharmacy),  the  number  of  prescriptions 
dispensed  in  the  year  ending  March  31 , 
1986,  and  the  estimated  number  of 
prescriptions  they  will  dispense  in  the  year 
ending  March  1987. 

Pharmacists  having  previously 
qualified  as  special  consideration  cases 
should  also  apply.  A  contractor  is  eligible 
for  the  ESPS  if  the  scripts  estimate  is 
greater  than  5,999  and  less  than  24,000. 


PSNC  all  set... 

The  newly  elected  PSNC  meets  for 
the  first  time  in  May.  One  of  its  first 
tasks  will  be  to  set  up  a  working 
party  to  look  at  the  Nuffield  Report. 

A  meeting  with  the  Department  of 
Health  is  expected  mid-May  to  seek 
further  information  on  the  Department's 
latest  proposals  on  profit  formula.  PSNC 
will  be  commenting  on  the  DHSS 
submission  on  notional  salary  to  the 
Pharmacy  Review  Panel  on  April  25. 


Closing  date 

Nominations  for  the  three  student 
representatives  to  be  in  attendance  of  the 
board  of  governors  of  the  College  of 
Pharmacy  Practice  closed  on  April  25. 
Nominations,  in  writing,  to  the 
administrator,  Rosemary  Mitchell,  1 
Lambeth  High  Street,  London  SE1  7JN. 


Libyan  crisis 
delays  Green 
Paper/  Contract 

The  Bill  that  will  introduce  the  new 
contract  was  delayed  for  some 
hours  on  Tuesday  by  a  Government 
statement  on  the  Libyan  crisis.  It 
did,  however,  receive  a  second 
reading  in  the  Commons.  The 
Green  Paper  on  primary  health  care 
was  delayed  again,  and  should 
appear  this  week  after  C&D  went  to 
Press,  or  early  next  week. 

"There  will  be  a  local  appeals  system 
for  pharmacists  who  are  refused  NHS 
contracts  by  FPCs  under  the 
Government's  new  contract  legislation, 
Health  Minister  Barney  Heyhoe  promised 
in  the  NHS  (Amendment)  Bill  debate. 
Regional  or  national  appeals  would  be 
bureaucratic,  he  told  MPs. 

The  Bill  would  ensure:  "More  even 
distribution  of  NHS  pharmacies  which  will 
better  meet  the  needs  of  patients  without 
being  wasteful  of  resources,"  he  said. 

Mr  Heyhoe  added:  "Over  the  past  five 
years  the  number  of  pharmacies  has  risen 
by  about  150  a  year  net.  The  present  rate  of 
increase  is  higher  still.  Most  of  the 
increase  has  been  in  urban  areas,  where 
provision  for  NHS  purposes  is  already 
entirely  adequate,  if  not  somewhat 
excessive."  The  new  arrangements  would 
enable  FPCs  to  make  decisions  "in  the 
interests  of  ensuring  an  adequate  and 
proper  service  for  the  patients  in  his  area." 

The  Bill's  new  provisions  for  clawing 
back  overpayment  to  NHS  contractors 
would  not  be  retrospective,  he  promised. 
"This  clause  does  not  widen  the  powers 
which  were  thought  to  be  available,  but  it 
does  seek  to  put  beyond  reasonable  doubt 
the  legal  basis  of  remuneration  of  NHS 
contract  professions." 

Mr  lohn  Hanham,  Conservative,  who  is 
also  an  advisor  to  the  PSGB,  emphasised  it 
felt  strongly  that  a  national  appeals  body 
was  required.  He  said  there  would  be  more 
confidence  in  a  central  appeal  body 
because  a  local  one  might  easily  be 
prejudiced. 

The  Bill  is  expected  to  start  its 
discussion  in  Committee  within  two  weeks, 
and  Labour  do  not  intend  to  attack  the 
broad  principles  of  the  Bill. 


The  telephone  number  for  Munro 
Wholesale  Medical  Supplies  Ltd,  Glasgow 
is  03552  43091  and  not  as  printed  in  the 
GSDPL(PI)  Supplement  last  week. 
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NEWS 


NPA  director  Tim  Astill  and  retiring  chairman  Peter  Taylor,  with  students  and  lecturers  froi 
Heriot-Watt  University  School  of  Pharmacy  who  visited  Mallinson  House  last  week.  Th 
students  were  shown  around  the  building  and  met  NPA  staff 


One  up,  one  down  in  West  Sussex 


for  NPA's  nose-job 

Thi  Nl  ■  •  u  tharaiacist..." 

dripping  nose  advertisement  has 
won  the  Reader's  Digest  "ad  of  the 
month"  award  for  the  first  quarter  of 
1986. 

The  Pegasus  Awards  are  made  after 
over  1,000  people  in  advertising  have 
chosen  the  five  best  advertisements  in 
categories  which  include:  best 
advertisement;  best  art  direction  and  best 
typography.  This  is  the  second  time  an 
NPA  advertisement  has  won  the  award. 


NPA  director  Tim  Astill  points  out  the 
long  life  of  advertisements  in  Readers' 
Digest  magazine.  "No-one  ever  throws 


p 
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them  away,  he  says."  "They  lie  around  for 
months  in  surgery  waiting  rooms  which 
are  ideal  places  for  us  to  get  the  message 
through." 

No  favours 
say  students 

A  Nuffield  recommendation  that  a 
shorter  pharmacy  course  should  be 

made  available  to  science 
grw.i  ■         :xo  wish  to  become 
pharmacists  has  been  rejected  by 
the  1986  British  Pharmaceutical 
Students  Association  conference. 

The  students  supported  a  motion 
proposed  by  Andrew  Stanley  (Portsmouth) 
that  graduates  in  related  disciplines 
should  not  be  able  to  follow  a  shorter 
course,  lohn  Cohen  (Portsmouth), 
speaking  in  Cardiff  last  week,  said  the  fact 
that  pharmacy  graduates  leave  university 
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The  Rural  Dispensing  Committee 
has  granted  permission  for  a 
pharmacf  to  open  in  Copthorne. 

"-si:  Gr instead.  West  Sussex. 
But  an  application  at  Crawley 
Down  has  been  rejected. 

The  RDC,  at  its  March  meeting, 
considered  two  applications  to  dispense  in 
Copthorne.  The  Committee  took  the  view 
that  Copthorne  could  only  support  one 
pharmacy.  The  basis  for  the  decision  to 
grant  the  application  of  Mr 
Rameshchandra  Sutaria  over  that  of  Mr 
Michael  Terry  was  that  Mr  Sutaria  had 
premises  in  the  village,  whereas  the 
proposed  site  of  the  other  pharmacy  was  a 
little  less  central  with  poorer  facilities  for 
parking,  Mr  David  Petch,  assistant 
secretary  of  the  RDC  told  C&D.  Mr  Sutaria 
says  he  plans  to  open  in  under  six  months. 

The  long  fight  by  Mrs  Christine  Hastie 
to  open  a  pharmacy  in  Crawley  Down  has 
ended  in  failure.  Mr  Petch  said  that  the 


with  a  job  to  go  to  was  attracting  people  to 
the  profession,  and  it  should  not  be  made 
easier  for  them.  Ian  Millar  (Heriot-Watt) 
said  that  the  advantage  of  the  three  or  four 
years  a  pharmacy  graduate  spends  in  a 
professional  pharmaceutical  environment 
would  be  lost. 

The  students  were  supported  by  guest 
speaker  Professor  Arnold  Beckett.  He 
would  oppose  increasing  intake  by 
including  people  with  other  degrees.  It 
would  be  devastating  for  the  profession. 

NPA  director  Tim  Astill  commented 
that  he  saw  no  reason  why  other  graduates 
should  not  gain  exemption  from  parts  of 
the  course.  He  added  that  pharmacy 
students  worked  in  the  same  environment 
as  other  students  and  professional  aspects 
were  introduced  in  the  pre-registration 
year. 


application  was  rejected  because  of  the 
effect  the  opening  would  have  had  on  a 
dispensing  doctor  practice  in  the  area. 

"The  Committee  understood  that  the 
number  of  dispensing  patients  affected 
would  be  in  the  region  of  three-quarters  o 
the  dispensing  list,"  said  Mr  Petch.  "The 
Committee  viewed  that  such  a  loss  would 
predjudice  the  medical  services." 

Mrs  Hastie  applied  for  permission  bac 
in  November.  The  doctors  alleged  that  on 
of  the  four-man  health  centre  practice 
would  lose  his  job  if  a  pharmacy  opened  i 
the  village.  The  site  of  the  proposed 
pharmacy  would  have  meant  a  loss  of  ove 
4,500  patients  from  their  dispensing  list  o: 
over  7,000  patients. 

After  agreeing  that  there  was  a 
demand  for  a  pharmacy  in  the  village,  the 
Worth  Parish  Council,  of  which  Mrs  Hast: 
is  a  member,  was  persuaded  to  oppose  th  I 
application  following  a  heated  communit 
centre  debate,  attended  by  over  400 
people.  The  application  had  the  support  c 
the  Family  Practitioner  Committee. 

Both  decisions  are  open  to  appeal. 


Dogged  advice 

The  Pet  Health  Council  is  mountinc 
a  major  campaign  aimed  at  gettinj 
dog  owners  to  worm  their  pets  mon 
regularly.  ,  i 

Emphasising  that  prevention  is  better  thai: 
cure  the  "Worm  your  dog"  campaign 
encourages  owners  to  worm  dogs  at  least 
every  six  months.  Two  public  information! 
television  films  have  been  produced.  Anc! 
over  4  million  leaflets  and  400,000  poster; 
will  be  distributed  to  pet  shops,  vets, 
pharmacists  and  local  authorities.  Copies'  I 
from  Pet  Health  Council,  4th  Floor, 
Walter  House,  418  Strand,  London 
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NEWS 


TOPICAL  REFLECTIONS 


By  Xrayser 


Pharmacy  cuts 
for  Polys?  

Whether  there  will  be  cuts  in 
pharmacy  student  numbers  at 
polytechnics  in  1987-88  won't  be 
known  until  the  Autumn. 

The  National  Advisory  Board  for  Local 
Authority  Higher  Education  has  recently 
sent  out  its  forecast  on  student  numbers  to 
colleges  and  polytechnics  based  on  an 
assumed  level  of  funding  for  1987-88.  The 
Government  will  announce  exactly  how 
much  money  is  to  be  available  in  its 
Autumn  statement. 

The  current  NAB  proposals  are  for  a 
cut  of  between  9,000  and  9,500  places 
overall,  compared  with  1986-87. 

The  Department  of  Education  and 
Science  says  last  year  the  amount 
allocated  allowed  for  slightly  more  places 
than  the  previous  year. 

Whether  pharmacy  will  be  affected 
will  probably  depend  on  whether  the  NAB 
actually  prescribes  specific  numbers  of 
places  for  certain  courses  as  it  has  done 
previously.  According  to  a  letter  received 
by  one  polytechnic  school  of  pharmacy 
the  NAB  says  ". .  .as  in  previous  years 
specific  intakes  will  be  prescribed  at  a 
later  stage  for  certain  subjects. .."  And 
pharmacy  is  one  of  them. 


More  PL(PI)s 

The  following  PL(PI)s  were  published  in 
The  London  Gazette  on  April  12  (see 
C&D's PL(PI)  List  supplement  last  week). 

API  (Suppliers)  Ltd 


PL/5848/0042  Duvadilan  retard 
PL/5848/0338  Duvadilan  retard 
PL/ 5848/0055 
PL/5848/0058 
PL/5848/0280 


Hirudoid  gel 


Optimine  lmg  tablet 


Ultraproct 
suppositories 


Copeairn  Ltd 

PL/5283/0021     Ventolin  mhalei 

Europharm 

PL/6792/0014  Capoten  25mg 
PL/6792/0032    Indocid  25mg 


Isoxsupnne 
hydrochloride  =  40mg 
(pharmacy  medicine) 
Isoxsupnne 
hydrochloride  =  40mg 
(pharmacy  medicine) 
Organo  heparinoid 
Luitpold  0.3%w/v 
(pharmacy  medicine) 
Azatadine  maleate 
lmg  (pharmacy 
medicine) 

Fluoconolone  pivalate 
0  612mg,  fluocortolone 
hexandate  0.63mg, 
cinchocaine 
hydrochloride  lmg, 
clemizole  undecylate 
5mg 


Salbutamol  micronise 


1.176mg 


Captopnl  25mg 
Indomethacin  25mg 


Whitworth  Pharmaceuticals 

PL/4432/0046     Artiflam  (Surgam)        Tiaprofenic  acid 

200mg  200mg 
PL/4423/0049    Tegretol  200mg  tablet  Carbama  zepme  BP 
200mg 


Ready  to  pay? 

I've  just  finished  making  up  my  clearing 
house  payment  via  the  National 
Pharmaceutical  Association.  My  financial 
year  ended  March  31  so  this  clearance  is 
important  from  an  accounting  point  of 
view,  with  each  payment  being  marked  for 
reference  to  the  month  it  refers  to.  Next 
month  will  be  equally  important,  with  the 
last  of  the  tidying-up  payments. 

I  have  tried  in  the  last  few  years  to  avoid 
taking  work  home,  reckoning  that  if  I  were 
properly  organised,  all  the  work  needed  to 
run  my  pharmacy  should  be  done  during 
working  hours.  If  I  couldn't,  then  I  was 
inefficient,  or  understaffed,  or  both.  But  in 
any  highly  personal  business  this  takes  no 
account  of  the  interruptions  when  people 
want  to  see  Xrayser  —  personally. 

However,  with  cooperation  from  the 
staff  today  I  managed  to  finish  the 
payments,  even  though  we  were  busy.  The 
last  item  to  be  cleared  was  the  NPA  annual 
subscription.  "Whew"  I  thought  as  I  looked 
at  the  sum,  "It's  quite  a  lot."  But  at 
something  less  than  0. 1  per  cent  of  my 
turnover  it's  a  bargain,  when  you  consider 
how  effective  the  advertising  campaign 
has  been,  to  mention  just  one  of  the 
services  we  have  been  given.  The  NPA 
Board  need  have  no  doubts  about  the 
value  of  the  programme  of  advertising.  It 
has  created  a  dawning  of  awareness  of  the 
value  of  community  pharmacy. 

I  want  to  see  the  dim  light  of  dawn 
develop  into  full  sunshine,  with  a  bigger 
and  better  quality  of  publicity,  based  on 
our  responses  as  a  profession  to  the  new 
demands  made  by  acceptance  of  Nuffield. 
Like  our  participation  in  the  new  full-time 
one  week  study  courses  for  pharmacists 
which  will  be  initiated  by  the  Society 
throughout  the  country,  to  help  "chemists" 
keep  abreast  of  developments  in 
therapeutics.  You  haven't  heard  of  them? 
Just  write  to  the  education  officer,  PSGB, 
Lambeth  High  Street,  for  details.  Coming 
soon... 

Overlabelling 

Sounds  a  bit  like  too  much  of  a  good  thing, 
but  apparently  it  means  the  sticking  on  of 
English  labels  over  the  packs  of  foreign, 
imported  drugs.  The  DHSS  inform  us  that 
it  isn't  good  enough  to  cover  the  original 
label  with  an  English  translation.  No,  any 
inner  information  leaflets  or  instructions 
must  also  be  amended  to  conform  with  UK 
usage  and  requirements.  Since  I  do  not 
use  Pis  it  came  as  a  surprise  when  I  was 
shown  some  tablets  returned  by  a  customer 
who  had  been  taken  off  the  particular 


drug.  These  came  in  a  carton,  printed  in 
French,  but  having  a  cheap  computer- 
printed  label  covering  the  original  writing 
on  the  carton,  which  was  in  turn  covered 
over  by  the  pharmacist's  dispensing  label. 
It  looked  a  right  mess,  and  reflected  no 
credit  on  the  issuing  pharmacy. 


Retirement 

I'd  like  to  retire.  I  have  so  many  things  a- 
brewing  that  the  time  I'm  forced  to  spend 
in  the  pharmacy  is  more  and  more 
grudgingly  given.  How  I  wish  I  had  one  of 
those  lovely  comfy  minds  which,  content 
with  their  lot,  are  satisfied  with  the  quiet 
life.  The  sheer  boredom  of  running  a 
pharmacy  without  constant  challenge  has 
to  be  experienced  to  be  believed. 

It's  only  when  we  can  get  our  teeth  into 
a  problem  that  we  come  alive  again. 
Maybe  111  get  struck  off  for  this  heresy 
against  our  chosen  way  of  life,  or  maybe 
the  challenge  of  Nuffield  will  set  the 
wheels  a-spinning  again.  But  I  have  to  wait 
until  I'm  65  to  sell  the  business. 

I've  always  envied  women  being  able  to 
get  out  earlier  after  their  lives  of  constraint 
in  pharmacy. ..Surely  they're  not  so 
contrary  as  to  want  to  stay  on! 


Dressing  up... 

I  never  liked  wearing  white  coats. 
Informality  was  the  answer.  For  the 
weekend,  a  nice  turtle  necked  sweater, 
corduroy  trousers,  plimsols.  But  what  to 
wear  at  work?  Well,  I  wear  quite  formal 
clothing.  Full  two-or  three-piece  suit 
which  as  the  mark  of  the  professional  man, 
puts  an  awareness  of  our  status  in  the  eye  of 
the  beholder  without  a  word  being  said. 
The  better  the  suit,  the  more  prestige. 

Cynical  this  may  sound  but  it's  dead 
right.  Why  do  you  think  the  man  who 
wants  to  impress  goes  for  the  Saville  Row 
suit  and  a  second  hand  "Roller?"  Similarly 
the  shop  which  wants  to  succeed  must  look 
successful.  For  the  pharmacist  who  doesn't 
want  to  wear  his  Saville  Row  suit  to  work,  in 
case  counting  pills  or  dusting  the  shelves 
may  soil  it,  may  I  recommend  that  startling 
innovation  —  a  white  coat! 

It's  astonishing  how  it  can  transform  the 
attitude  of  the  customers.  David  Morgan 
wrote  about  this  last  week.  He's  right  to 
make  a  valid  point.  For  those  many  of  you 
who  know  me,  let  me  confess  that  when  I 
read  the  article,  I  wrung  my  hands,  and 
cried  "mea  culpa."  I  went  out,  had  my  hair 
done,  my  shoes  polished,  and  ordered  a 
new  suit.  I  get  a  manicure  next  week.  It's 
not  vanity,  it's  style. 
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BPSA  CONFERENCE 


The  new  BPSA  executive,  J  tor  back  row:  treasurer,  Andrew  Stanley;  sports,  John  Cohen; 
IFPS,  Fin  McCaul;  president,  Dai  John;  PR,  John  Gentle;  pre-reg  officer,  Shakeel  Bhat- 
ti;  Northern  rep,  Gary  McGague;  Front:  student  exchange,  Helen  Cashin;  secretary,  Jane 
Eodgers;  Eastern  rep,  Ruth  Goldstein;  Pennine  rep,  Hazel  Rattenbury;  Western  rep, 
Alison  Abernethy 


The  preregistration  year: 
a  matter  for  concern 


Doubts  about  the  effectiveness 
and  quality  of  the  present 
preregistration  year  'were  of 
prime  concern  to  delegates  at 
the  44th  annual  British 
Pharmaceutical  Students 
Association  Conference  in 
Cardiff.  However  a  proposal 
for  a  professional  exam  at  the 
end  ol  the  preregistration  year 
was  rejected  during  a  debate 
on  its  introduction. 


The  BPSA  is  to  urge  the  Pharmaceutical 
Society  to  encourage  employers  offering 
preregistration  training  to  include  work 
experience  in  more  than  one  field. 

In  supporting  the  motion  proposed  by 
the  BPSA  Executive,  the  Conference  was 
endorsing  recommendations  77  and  78  in 
the  Nuffield  report,  which  concluded  that 
the  pre- registration  year  should  be  divided 
between  hospital,  community,  and 
industry.  This  would  eliminate  the  present 
situation  where  a  preregistration 
pharmacist  can  train  in  one  branch  of 
pharmacy  and  upon  registration  take  up 
sole  responsibility  in  another  with  no 
previous  experience  and  particularly 
applies  to  retail. 

Lance  Broad  (BPSA  president  1985-86) 
said  it  would  reduce  polarisation  of 
specialities  while  allowing  a  graduate  to 
gain  confidence  in  more  than  one  area. 
But  Jon  Cohen  (Portsmouth)  felt  that  the 
preregistration  year  was  the  time  for 
specialisation  and  valuable  experience 
would  be  lost  by  those  who  knew  in  which 
branch  they  wished  to  work.  The 
Conference  was  also  made  aware  during 
debate  of  Nuffield  recommendation  80, 
that  a  newly- registered  pharmacist  should 
spend  a  further  year  in  the  relevant  area 
before  being  allowed  to  take  sole 
responsibility  of  a  hospital  department  or 
community  pharmacy. 

After  heated  debate  Conference 
rejected  the  proposition  that  there  should 
be  a  professional  exam  at  the  end  of  the 
preregistration  year.  Speaking  for  the 
motion,  Miss  Vivien  Moffat  (BPSA 
executive,  and  former  student 
representative  on  the  PSGB  Education 
Committee)  told  delegates  that  the 
Society's  working  party  on  education  and 
h  aining  is  currently  looking  into  this.  They 


had  questioned  newly-qualifed 
pharmacists  and  preregistration  students 
to  discover  whether  their  year  was 
satisfactory.  In  the  majority  of  cases  the 
answer  was  no.  The  content  was 
acceptable  but  implementation  was  bad 
and  the  quality  of  training  varied 
considerably.  If  there  was  an  exam  then 
preregistration  tutors  would  have  a  greater 
responsibility  to  their  tutees  who  would  to 
some  extent  reflect  their  tutors  ability  to 
train  said  Miss  Moffat. 

BPSA  sports  officer  Len  Dalton, 
speaking  against  the  motion  told  delegates 
that  such  an  exam  would  limit  and  detract 
from  experience  gained  in  the 
preregistration  year.  Graduates  had 
shown  themselves  to  have  reached  an 
acceptable  academic  standard  and 
practical  experience  was  then  needed  — 
this  was  not  examinable  in  his  opinion.  Fin 
McCaul  (Liverpool)  believed  that  the 
exam  should  be  based  on  communicative 
skills  —  a  good  pharmacist  is  one  who  can 
talk  to  the  public  he  said.  Mark  Koziol 
(Young  Pharmacists'  Group)  felt  that 
anything  which  would  improve  training 
had  to  be  good  for  the  profession  and 
ultimately  the  patient  —  the  most 
important  consideration. 

The  majority  of  delegates  were  against 
the  exam  as  they  considered  it  would  test 
academic  ability  rather  than  practical 
skills  and  preregisration  students  could  be 
taught  how  to  pass  it.  (The  above  was  the 
subject  of  a  debate  and  not  a  proposal  to 
be  adopted  as  BPSA  policy). 

A  college  motion  (Liverpool)  that  the 
BPSA  should  have  power  of 
representation  when  dealing  with 
complaints  from  preregistration  students 
was  carried  by  a  large  majority  at  the 
Conference.  Many  complaints  are 


received  by  BPSA  about  places  of  training 
and  tutors  but  the  PSGB  is  unable  to  act 
unless  the  preregisration  pharmacist 
himself  makes  a  formal  complaint.  The 
Conference  believes  that  many  are 
reluctant  to  do  this  because  of 
repercussions  on  their  future  career 
prospects  with  that  employer.  BPSA 
representation  would  overcome  this 
reluctance  and  give  greater  protection  to 
the  preregistration  pharmacist. 

The  most  radical  proposal  of  the 
conference  called  for  the  nationalisation  of 
community  pharmacy  to  safeguard  its 
professional  image  and  was  proposed  by 
Ian  Millar  (Heriot  Watt).  He  told  students 
he  believed  that  the  commercial  side  of  a 
pharmacists  business  dragged  down  the 
professional  image.  As  direct  employees 
of  the  NHS  he  said  pharmacists  would  win  i 
greater  recognition  from  the  public  and 
would  no  longer  be  seen  as  the  "Arthur 
Daley's"  of  the  health  care  team.  Tom 
Bisset  (Heriot  Watt)  said  that 
nationalisation  would  lead  to 
rationalisation  while  Fin  McCaul 
(Liverpool)  agreed  with  the  ideas  behind 
the  motion  but  reminded  students  that  70 
per  cent  of  a  pharmacy's  business  is 
already  NHS  and  by  selling  toiletries  etc, 
people  were  more  likely  to  come  into  the 
pharmacy. 

Undergraduate  recruitment  To  aid 

undergraduate  recruitment  and  the 
shortages  in  some  branches  of  the 
profession  with  particular  reference  to 
Nuffield  recommendation  71,  the 
Conference  believed  Heriot  Watt 
University  SOP  should  remain  open. 
Cytotoxics  The  PSGB  and  other  relevant 
bodies  must  ensure  that  the  industry  strip 
pack  all  oral  cytotoxics  as  soon  as  possible,  j  j 
VAT  on  sanitary  protection  As  future 
retail  pharmacists  the  Conference  did  not 
believe  the  profession  should  act  as  tax 
collectors  on  essential  items. 
Hypodermic  needles  The  conference 
applauded  the  PSGB  Council's  decision  to 
relax  restrictions  on  their  sale. 
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STILL  NHS  PRESCRIBABLE 


RoC  TOTAL  SUNBLOCK 

RoC  Total  Sunblock  —  the  only  preparation  to  provide  photosensitive  patients 
with  complete  protection  from  the  harmful  effects  of  UVB,  UVA  and  visible  rays  — 
is  prescribable  on  the  NHS. 

A  fact  we  are  busy  telling  doctors  right  now.  And  one  which  should  have  you 
reaching  for  the  phone;  meeting  scripts  and  recommending  the  RoC  Total 
Sunblock  for  your  photosensitive  customers. 

For  ordering  information  about  RoC  Total  Sunblock  —  just  one  of  a  range  of  RoC 
sun  preparations  —  contact  your  local  wholesaler  or  RoC  (UK)  Ltd,  13  Grosvenor 
Crescent,  London,  SW1.  Telephone  01-235  9411. 


RoC  Total  Sunblock  Cream  10A  +  B  (colourless) 

THE  ONLY  COMPLETE  ANSWER  FOR  PHOTOSENSITIVE  PATIENTS 


RoC  (UK)  Ltd,  13  Grosvenor  Crescent,  London,  SW1.  Telephone  01-235  9411 . 


Obviously  his  Daddy  sells  Bergasol. 
The  chemist  who  does  can  afford  the  odd 
little  luxury. 

Last  year  our  market  share  was  up  yet 


again!  And  this  year  it  should  be  higher  s 

Two  million  more  people  are  taking 
holidays  abroad  in  1986-Bergasol's  strong 
market -and  they'll  all  be  seeing  our  adverti: 


It's  certainly  different  this  year,  but  the  results 
/ill  be  the  same. 

Girls  that  get  brown,  and  Daddies  that  get 
old. 


I  T 


PREVENTS  AND  TREATS  NAPPY  RASH 


PRESCRIPTION 


SPECIALITIES 


Sential  cream 

Manufacturer  Pharmacia  (Great  Britain) 
Ltd,  Pharmacia  House,  Midsummer 
Boulevard,  Milton  Keynes 
Description  Cream  containing  urea  4  per 
cent,  sodium  chloride  4  per  cent  and 
hydrocortisone  0.5  per  cent  in  a  stabilising 
emulsified  base 

Uses  Treatment  of  atopic  eczema  and 
other  dry  eczemas  of  various  genesis 
Administration  Apply  thin  layer  twice 
daily  to  the  affected  area.  Elderly  and 
children  No  special  instructions 
Further  information  Sential  cream 
contains  two  natural  moisturising  factors 
(NMFs),  urea  and  sodium  chloride,  that 
rehydrate  dry  skin  and  enhance  the  anti- 
inflammatory effect  of  hydrocortisone 
Packs  30g  (£2.40)  and  lOOg  (£7.25)  both 
prices  trade 

Supply  restrictions  Prescription  only 
Product  Licence  PL  0009/0051 
Availability  From  April  24.  Distribution 
by  Farillon  Ltd,  Bryant  Avenue,  Romford, 
Essex  RM3  0PJ 
Issued  April  24  1986 

Improved  Opsite 

An  improved  presentation  Opsite  wound 
dressing  being  introduced  into  the 
hospital  and  community  markets  should 
allow  easier  single  handed  application,  say 
Smith  &  Nephew. 

New  self-adhesive  handles  may  be  torn 
off  —  scissors  are  no  longer  necessary  — 
eaving  a  neat  edge,  or  stuck  down  to 
provide  extra  security  where  necessary. 
This  makes  Opsite  more  convenient  and 
simpler  to  use  whilst  retaining 
:onformability  during  application,  the 
company  claims.  The  film  and  adhesive 
have  not  been  altered.  Smith  &  Nephew 
Medical  Ltd,  PO  Box  81,  Hessle  Road, 
HuUHU32BN. 


All  clear ... 


Squibb  Surgicare  are  introducing 
Colodress  one-piece  closed  pouches 
standard  size  in  clear  material.  These  are 
in  addition  to  the  beige  pouches  already 
available.  The  range  includes  a  19mm 
starter  hole  size  (S-811)  and  pre-cut  hole 
sizes  32mm  (S-813),  38mm  (S-815),  45mm 
(S-816)  and  50mm  (S817).  All  are  packed 
in  30s  (£40.99  trade). 

The  company  will  also,  in  the  near 
future,  be  changing  the  colour  of  System  2 
Combihesive  from  beige  to  white.  Codes 
and  prices  are  unchanged.  Squibb 
Surgicare  Ltd,  Squibb  House,  141  Staines 
Road,  Hounslow,  Middx  TW33JA. 


Evans  add 
amoxycillin 

Amoxycillin  capsules  250mg  and  500mg 
are  now  available  from  Evans  Medical. 
Both  are  hard  gelatin,  white  and  gold 
capsules.  "Evans"  and  the  capsule  code 
(250mg  "283,"  500mg  "284")  are  printed  on 
one  half,  with  the  strength  on  the  other. 
The  250mg  capsules  are  packed  in  100s 
(£15.78)  and  500s  (£78.90);  the  500mg  are 
in  100s  only  (£31.55  all  prices  trade). 
Promotional  prices  are  available.  Evans 
Medical  Ltd,  318  High  Street  North, 
Dunstable  LU61BE. 


New  flu  vaccines  for  next  Winter  must  be 
prepared  because  two  of  the  three  viral 
strains  likely  to  be  encountered  have 
altered  their  antigens  so  that  current 
supplies  are  ineffective,  according  to 
World  Health  Organisation  scientists.  This 
prediction  is  based  on  worldwide  virus 
isolates  sent  to  two  international  flu  centres 
in  Atlanta  and  London,  says  a  recent 
report  in  Doctor  magazine. 


BRIEFS 


New  Fabrol  packs  carry  Zyma  livery. 
Zyma  (United  Kingdom)  Ltd,  Westhead, 
10  West  Street,  Alderly  Edge,  Cheshire 
SK9  7XP. 

Psoriderm  scalp  lotion  is  now  available  in 
a  250ml  size  (£4.97  trade,  £7.60  retail). 
Dermal  Laboratories  Ltd,  Tatmore  Place, 
Gosmore,  Hitchin,  Herts  SG4  7QR. 

Distribution  problems  concerning 
Vibrocil  nasal  gel  have  been  resolved  and 
it  is  now  available  from  wholesalers,  say 
Zyma  (United  Kingdom)  Ltd,  Westhead, 
10  West  Street,  Alderley  Edge,  Cheshire 
SK9  7XP 

Doloxene  Compound  pulvules  are  now  in 

blister  packs  of  100  capsules.  The  price  is 
unchanged.  Existing  packs  have  been 
deleted.  Eli  Lilly  &  Co  Ltd,  Kingsclere 
Road,  Basingstoke,  Hants  RG21  2XA. 

Rogitine  ampoules  lOmg  are  now 

available  in  5s  (£1.33)  as  are  Ismelin 
ampoules  lOmg  (£1.16  both  prices  trade). 
Previous  packs  are  to  be  discontinued,  say 
Ciba  Laboratories,  Wimbleh  urst  Road, 
Horsham,  West  Sussex  RH12  4 AB. 

Broxil  250mg  tablets  are  being 
discontinued  due  to  a  continuing  decline 
in  usage.  Broxil  capsules  and  syrup  will 
continue  to  be  available  say  Beecham 
Research  Laboratories,  Beecham  House, 
Great  West  Road,  Brentford,  Middx  TW8 
9BD. 

Leo  Laboratories  are  replacing  lOg  packs 
of  their  Fucidin  range  with  15g  packs.  The 
products  involved  are  Fucidin  ointment 
(£2.22),  cream  (£2.47)  and  gel  (£2.35), 
Fucidin  H  ointment  (£2.50),  cream  (£2.78) 
and  gel  (£2.69)  and  Fucibet  cream  (£3.23 
all  prices  trade).  The  new  packs  will  be 
available  from  May  6.  Leo  Laboratories 
Ltd,  Longwick  Road,  Princes  Risborough, 
Aylesbury,  Bucks  HP17  9RR. 


What  has  the  16th  most  popular  TV 
programme  over  last  Christmas  and 
a  cuddly  toy  got  to  do  with  the  1986 


Vantage  campaigns? 
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COUNTERPOINTS 


Info-care  go  for 
grown-ups 

Richardson-Vicks  are  relaunching  their 
Infa-care  hygienic  baby  bath  and  Milgard 
baby  cleansing  milk,  aiming  the  products 
at  new  users  in  the  adult  skin  care  market. 

In  a  £%m  promotional  package,  the 
company  is  replacing  Milgard  with  Infa- 
care  skin  caring  baby  lotion,  and 
repackaging  both  products. 

A  national  television  advertising 
campaign  will  start  in  July  carrying  the 
slogan  "specialist  care  for  baby-sensitive 
skin,"  and  this  message  will  be  reflected  in 
a  POS  package  including  coupon  packs, 
counter  units  and  shelf  edgers. 

An  introductory  money-off  voucher  on 
Milgard  is  redeemable  against  the  new 
range,  and  hospital  sampling  will  be 
aimed  at  new  mothers. 

The  Infa-care  range  offers  baby  bath  in 
250ml  and  500ml,  and  the  baby  lotion  in 
200ml  and  400ml.  Stocks  will  be  available 
in  May.  Richardson-Vicks  Ltd,  Rusham 
Park,  Whitehall  Lane,  Egham,  Surrey 
TW209NW. 


Mirair  goes  on 
the  air 

Chesebrough-Pond's  premium  air 
freshener  Mirair  (£1.75)  is  being 
supported  by  a  £lm  television  campaign. 

Commencing  April  14,  the  20-second 
advertisements  with  the  theme  "Mirair  —  a 
more  sophisticated  air"  will  be  shown  on 
Thames,  TVS,  Central  and  Granada.  66 
per  cent  of  households  will  see  the 
commercial  six  times,  say  Chesebrough- 
Pond's  Ltd,  PO  Box 242,  Consort  House, 
Victoria  Street,  Windsor,  Berks  SLA  1EX. 


Gifts  galore! 

Oral-B  are  running  a  gift  promotion 
through  Numark,  Vestric,  Unichem  and 
SoT,  from  May  1  to  the  end  of  June. 

Chemists  will  receive  a  free  gift  plus  a 
12.5  per  cent  discount  on  any  order  of 
Oral-B  products  over  six  outers  —  a 
calculator,  beach  towel  and  sun  tan  lotion 
or  golf  umbrella  for  orders  of  six  to  11 
packs,  curling  tongs,  telescopic  umbrella 
or  travel  iron  for  orders  between  12-17 
packs,  and  a  telephone,  Papermate 

i  propelling  pencil  or  AA  road  map  for 
orders  over  18  packs.  Oral  B Laboratories 

j  j  'c/,  Gatehouse  Road,  Aylesbury,  Bucks 
HP193ED. 


Taking  stick 


Stuart  Edgar  have  introduced  stick 
deodorants  to  the  Pampered  range. 
The  company  has  launched  three 


variants:  stick  anti-perspirant  deodorant, 
fragrance  free  anti-perspirant  deodorant 
and  non-allergy  deodorant  for  sensitive 
skin.  Packaged  in  blue,  green  and  purple 
50ml  sticks,  the  deodorants  retail  at  £0.89, 
and  are  available  in  cases  of  36.  Stuart 
Edgar  Ltd,  South  Lancashire  Industrial 
Estate,  Bryn,  Nr  Wigan,  Lanes  WN4  8DE. 


Trim  offer 

Trimcal,  a  slimming  product  based  on 
pure  natural  herbs  and  herbal  extracts,  is 
now  available  at  £14.50,  featuring  a 
special  introductory  offer  of  14  for  a 
dozen.  The  offer  will  finish  at  the  end  of 
April.  Bioceuticals Ltd,  Nutri House,  26 
Zennor  Road,  London  SW12  OPS. 


Calamousse  sale 

Strenol  Products  have  acquired 
Calamousse  from  Kirby- Warrick.  The 
product  will  be  distributed  by  Bellair 
Cosmetics  pic ,  New  Road,  Winsdford, 
Cheshire  CW72NX. 


Varta  pushing 
with  Energy 

Varta  have  announced  a  radio-advertised 
promotion  for  their  range  of  Energy  2000 
batteries. 

During  May  and  June,  consumers 
purchasing  any  Energy  2000  blister  pack 
can  claim  a  free  recorded  cassette  from 
Varta  as  part  of  a  Britannia  cassette  and 
record  club  introductory  offer.  Consumers 
can  keep  the  cassette  tape,  whether  or  not 
they  finally  elect  to  join  the  club. 

Four  weeks  of  national  radio 
advertising  begins  mid-May  in  London, 
Granada,  Yorkshire,  Central  Scotland, 
HTV  and  Grampian  television  regions, 
giving  32  per  cent  adult  coverage,  say 
Varta. 

Point  of  sale  material,  featuring  top 
recording  stars,  is  available  now  to 
stockists.  De  Witt  International  Ltd, 
Seymour  Road,  London  E10  7LX. 

Potter  &  Moore: 
units  galore! 

Potter  &  Moore  will  be  introducing  new 
hand  and  body  lotion  merchandisers 
during  July  and  August. 

The  units'  headboard  carries  the 
wording  "Potter  &  Moore  established 
1749"  together  with  the  product  variant 
and  pricing.  Each  merchandiser  will 
display  12  uncartoned  125ml  scented 
geranium  and  herbal  hand  and  body 
lotion  or  12  125ml  Coppelia  moisturising 
body  balm.  All  125ml  sizes  retail  at  £1.25. 

Similar  new  merchandisers  will  be 
available  for  Scented  Geranium  and 
Coppelia  foaming  bath  oil  and  herbal 
cream  bath  lines.  Potter  &  Moore,  Lincoln  , 
Road,  Warrington,  Peterborough. 

Spreading  their 
Wisdom,  

Wisdom  are  launching  a  major  dental  care 
education  programme  with  a  series  of 
leaflets  and  posters  aimed  at  all  key 
consumer  groups. 

The  first  leaflets  are  entitled  "Mother's 
Care"  (for  expectant  and  nursing  mothers) 
and  "Child's  Care"  (babies  and  young 
children).  They  are  available  free  of 
charge  together  with  a  dispenser  and 
posters  from  Wisdom  representatives  or 
direct  from  Wisdom  Dental  Care 
Programme,  28  Newman  Street,  London 
W1P3HA. 
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DOSE 

the  right  dose 


The  way  to  show  your 
customers  you  care 
about  the  way  they  take 
their  medicine 

EZY-DOSE  sells  right  at  the  Dispensing  Counter,  with  an 
eye-catching  merchandise  unit  that  contains  15  invaluable 
aids  to  accurate  medicine  and  pill  dosage.  They're  already 
selling  well  —  with  excellent  repeat  business  and  the 
whole  range  includes: 

Eye  Care  Centre 

Unbreakable  Containers 
for  Travel  and  Household  use 

Contact  Lens  cases  and  accessories 

'Seaties'Toilet  Seat  Covers 

Tampon  Take-a-long' Case 


Pharmaceutical  Packaging  Leeds 

A  Division  of  Thomas  Waide  &  Sons  Ltd 

PO  Box  140  Kirkstall  Hill 

Leeds  LSI  1QE  England  Leeds  (0532)  752653 


Sole  UK  Agents  for 
Apothecary 
Products  Inc. 


COUNTERPOINTS 


Tissues  not  to  be 
sneezed  at 

The  British  toilet  tissue  market  will  carry 
on  growing  as  people  take  more  interest  in 
healthy  diets  and  fibre  intake,  according 
to  a  new  report .  Facial  tissue  sales  will 
grow  only  if  makers  go  on  holding  price 
rises  in  line  with  inflation. 

But  both  sectors  have  been  dominated 
by  the  grocery  trade  —  and  this  is  partly 
due  to  "the  demise  of  the  independent 
chemist,"  say  market  researchers  Mintel. 

Groceries  held  78  per  cent  of  facial 
tissue  sales  in  1985  (1982:  75  per  cent), 
and  about  90  per  cent  of  toilet  tissue  sales. 
Their  performance  has  also  improved 
because  of  more  health  and  beauty 
products  in  supermarkets. 

In  a  facial  tissue  market  put  at  £96m  in 
retail  sales  for  1985,  Kimberly-Clark  take 
25  per  cent  of  volume  sales  with  Kleenex 
and  Boutique;  Bowater-Scott's  brands  take 
17  per  cent,  and  British  Tissues'  brands 
take  7  per  cent.  But  own-label  tissues  pick 
up  half  of  the  market,  and  as  a  result  the 
chemist  chains  and  supermarkets  have 
benefitted. 

As  for  the  toilet  tissue  market,  soft 
tissue  had  a  98  per  cent  value  share  last 
year.  Since  1982  this  sector  has  seen  2-3 
per  cent  growth  each  year,  attributed  by 
Mintel  to  the  increased  number  of  homes, 
and  the  'healthy  living'  trend. 

By  value  the  market  is  put  at  £313m, 
with  own-label  holding  33  per  cent  of  the 
sales.  But  brand  product  innovations  have 
clawed  back  share,  with  Andrex,  as  brand 
leader,  contributing  to  Bowater-Scott's  31 
per  cent  share,  followed  by  Kimberly- 
Clark  at  12  per  cent. 

Advertising  for  both  sectors  totalled 
nearly  £8.1m  in  1985,  with  toilet  tissue 
taking  the  lion's  share  of  £7. 19m.  "Facial 
and  toilet  tissues,"  Mintel,  7  Arundel 
Street,  London. 


Fruity  product 

Fruit  bread  (125g,  £0.57)  contains  more 
than  65  per  cent  fruit  and  nuts  with  no 
added  sugar  or  preservatives  and  is  now 
available  from  Granose  Foods  Ltd, 
Stanborough  Park,  Watford. 


Pads  push 

Robinson  of  Chesterfield  are  launching  an 
extra-value  promotion  on  standard  size 
Dacks  of  Soft  &  Pure  cosmetic  cotton  wool 
fads. 

The  national  promotion,  which  offers 
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consumers  sixty  cosmetic  pads  for  the 
price  of  fifty,  is  running  from  mid- April 
while  stocks  last.  The  product  comes  in 
drawstring  bags,  flashed  with  the  message 
"20  per  cent  extra  free".  Robinsons  of 
Chesterfield,  Wheat  Bridge  Mills, 
Chesterfield. 

Titmus  go  soft 

Septicon  soft  lens  system  and  AO  contact 
lenses  are  to  be  distributed  from  May  1  by 
Titmus  Eurocon  Ltd,  Ashville  House, 
Havant Road ,  Drayton,  Portsmouth. 

More  on  top 
from  Henara 

Henara  have  brought  out  a  "natural  styling 
system,"  available  from  June,  comprising 
shaping  mousse  (150ml,  £1.75),  which  can 
be  used  on  wet  or  dry  hair;  sculpturing 


cream  (115ml,  £1.95),  an  opaque  cream 
for  use  on  wet  or  dry  hair,  and  fixing  spray 
(200ml,  £1.75). 

And  two  products  are  brought  into  the 
treatment  wax  collection  from  May: 
revitalising  shampoo  (250ml,  £1.75)  and 
regular  use  conditioner  (200ml,  £1.75). 
Henna  Hair  Health  Ltd,  Classic  House, 
174  Old  Street,  London  EC1 V  9BP. 


New  look  packaging  for  Buf-puf  is  being 
phased  in  during  April  and  May.  The 
repackaging  emphasises  the  brand's 
position  in  the  skincare  toiletries  area,  say 
manufacturers  3M.  Buf-puf  regular 
supersedes  Buf-puf  original,  and  is 
introduced  in  the  same  teardrop  shape  as 
the  gentle  variant.  Distributed  by  David 
Anthony  Pharmaceuticals  Ltd,  Edwards 
Lane,  Speke,  Liverpool  L24  9GH. 


Sporting  moves 
at  Norchem  . . . 


The  Ronson  division  of  Sentra  Consumer 
Products  are  launching  a  men's  toiletries 
range  at  Norchem. 

The  Sport  Plus  range  will  include 
disposable  razors,  system  razors  and 
cartridges,  shaving  foam,  deodorants  — 
stick  and  spray,  splash-on  lotion  and 
shower  gel  for  body  and  hair.  Sentra 
Consumer  Products,  Ronson  division, 
Wood  Street,  Brighouse,  West  Yorkshire 
HD61PW. 


. .  .and  disposable 
thermometer 


G.  H.  Zeal  are  introducing  at  Norchem  a 
new  clinical  disposable  thermometer. 

Sold  in  packs  of  eight  it  will  retail  at 
£1.10.  Advertising  will  appear  in  Good 
Housekeeping  and  Mother  &  Baby  in 
June.  GH Zeal  Ltd,  Lombard  Road, 
Merton,  London  SW193UU. 


ON  TV 
NEXT  WEEK 


GTVGi. 


CCenlral 
CTV  Channel  Isl 

LWT  London  Weekend  TTV  Thames  Tele 

C4Channel4  BlTV-i 


U  Ulster 
G  Granada 
A  Anglia 
TSW  South  We 


STV  Scolland 

(central) 

Y  Yorkshire 

HTV  Wales  &  We 

TVSSoulh 

TTTvneTees 


Actiied  expectorant  &  compound  linctus: 

LWT,G,Y,A,C 

Askit  powders:  GTV.STV 
Baby  Wet  Ones:  All  areas  except  C4,Bt 

Benylin  paediatric:  Y,C 
Bisodol:  GTV,TSW,TTV 


Canderel  Spoonful:  All  areas 

Carnation  Build-up:  G,Y,A,TVS,TT 

Delrosa:  All  areas 
Insignia:  C,GTV,A,TSW,U,B,HTV 

Jaap's  health  salts:  GTV.STV 

Listerine:  All  areas 
Marigold  housegloves: 

STV,G,Y,HTV,TSW,TVS,TTV 

Mirair:  G,Y,C,TVS,TTV 

New  Germolene  2:  All  areas  except  Bt 

Propain:  TTV 

Revlon  Flex:  All  areas 

Scholl  Fresh  Step  insoles:  All  areas 

Steradent:  All  areas 

Sweetex:  All  areas 
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E  CA1M  SATISFY 
YOUR  MOST 
DEMANDING 
CUSTOMERS 


You  never  know  what  babies  will  cry  out  for  next.  They 
lead  such  demanding  lives. 

And  you  can  imagine  the  fuss  they'd  make  if  you  couldn't 
satisfy  any  one  of  those  tiny  needs. 

Fortunately,  with  UniChem,  you're  well  covered. 

Our  range  of  baby  products  has  everything  babies  and 
toddlers  need  for  a  more  comfortable  lifestyle.  Including  our 
own  brand-name  lines. 

We'll  help  you  look  after  the  rest  of  the  family  too.  By  sup- 
plying you  with  a  full  range  of  ethical  pharmaceuticals,  surgical 
products,  OTCs  and  sundry  items. 

Our  on-line  computer  system  puts  instant  ordering  at 
your  fingertips.  Followed  by  swift  delivery.  Generally  speaking, 
that  means  within  24  hours. 

The  benefits  don't  stop  with  delivery  either. 

Shop  fitting,  low  cost  finance,  insurance  and  pension 
schemes,  discount  travel  and  much  more.  They're  all  part  of  the 
UniChem  service. 


COTTON  BUDS  BABY  SOAP  BABY  POWDER  BABY  BATHCARE  CLEANSING  ROLL/PUFFS 


Not  to  mention  profit  sharing  and  free  participation  in  our 
fabulous  promotion  "Passport  to  Riches".  Win  the  holiday  of 
your  dreams  or  75%  of  its  value. 

When  it  comes  to  looking  after  independent  pharmacists 
—  we're  very  protective. 


UniChem  Q*— 

UniChem  Ltd.,  UniChem  House,  Cox  Lane,  Chessington,  Surrey  KT9  1SN 
or  call  Bob  Scott  on  01-391  2323. 


HE    COMPLETE    SERVICE    FOR     INDEPENDENT  PHARMACISTS 


COUNTERPOINTS 


maclSans 


Sensitive 


REUEl'ES  THE  PAIN  Of  SENSITIVE  TEETH 

m&  cleans  


EXTRA 

FREE 


Sensitive 
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m&cfeans 


Sensitive 

RELIEVES  THE  PAIN  OF  SENSITIVE  TEETH 

macleans  

Sensitive 

RELIEVES  THE  PAIN  OF  SENSITIVE  TEETH 


Beecham  tackle 
Sensitive  issue 

Beecham  Toiletries  are  relaunching 
Macleans  sensitive  teeth  formula  —  their 
premium-priced  toothpaste  specialising  in 
the  relief  of  dental  sensitivity. 

Under  a  new  name,  Macleans 
Sensitive  will  be  available  in  50ml  and 
75ml  laminate  tubes  packed  in  cartons  and 
retailing  at  around  £0.99  and  £1 .45, 
respectively  —  a  premium  structure  that 
yields  around  twice  as  much  profit  per  ml 
as  ordinary  toothpaste,  says  the  company. 

Beecham  are  co-ordinating  a  support 


programme:  special  introductory  offer 
packs  flashed  with  "20  per  cent  extra  free" 
—  60ml  and  90ml  tubes  at  the  respective 
retail  prices  of  the  regular  50ml  and  75ml 
sizes  —  are  now  available.  Secondly, 
there  will  be  "heavyweight"  television 
advertising  beginning  early  June  initially 
in  London,  Southern,  Anglia  and 
Granada.  Thirdly,  a  large  number  of 
known  sufferers  from  dental  sensitivity  will 
be  sampled  with  trial  packs. 

"The  specialised  anti-sensitivity  sector 
of  the  UK  toothpaste  market  has  expanded 
by  25  per  cent  over  the  past  two  years  and 
is  expected  to  turn  over  £8m  during  1986" 
say  Beecham  Proprietaries  Toiletries, 
Beecham  House,  Great  West  Road, 
Brentford,  Middlesex  TW8  9BD. 

New  babies 

Pharmax  are  introducing  two  new 
products  from  June:  Vasogen  baby 
cleanse  and  Vasogen  baby  bath  time  (both 
200ml,  £1.26). 

Both  come  in  outers  of  ten  bottles  and 
neither  product  carries  a  Product  Licence. 
Pharmax  Healthcare  Ltd,  Bourne  Road, 
Bexley,  Kent  DA5 1NX. 


Pierre  Cardin  - 
travelling  man 

The  Pierre  Cardin  Pour  Monsieur  traveller 
will  be  available  for  the  Summer  at  £9.95. 

The  traveller,  which  is  a  canvas  toilet 
bag  featuring  the  Pierre  Cardin  livery  of 
brown,  trimmed  with  red  and  blue, 
contains:  40ml  aftershave  lotion  spray, 
22ml  aftershave  balm  and  a  gold  plated 
de-luxe  razor.  The  offer  will  be  available 
throughout  May  and  June. 

In  July  and  August,  the  40ml 
aftershave  lotion  spray  will  be  available  at 
£5.95  (normal  price  £7.95). 

A  Summer  promotion  offers  the 
purchaser  of  the  Choc  de  Cardin  vapo 
spray  a  free  monogrammed  credit  card 
holder  and  ultra-slim  solar  calculator.  The 
card  holder  comes  in  the  Choc  colours  of 
blue  and  cerise  pink.  The  offer  will  run 
throughout  May  and  June.  While  in  July 
and  August,  there  will  be  a  special  30ml 
Choc  de  Cardin  vapo  spray  available  at 
£5.95.  Parfums  Pierre  Cardin,  Shulton 
House,  Alexandra  Court,  Wokingham, 
Berks  RG112SN. 


ITS  NATURAL 
TO  RECOMMEND 
THE  BEST! 


No.  other  product  system  comes  closer  to  natural 
breast  feeding  than  the  design  of  original  NUK 
teats  and  soothers. 
National  promotion  and  advertising  activity, 
enthusiastic  recommendation  from  babycare 
experts  will  make  NUK  your  success  story. 

NUK  THE  NATURAL  SHAPE 
FOR  FEEDING 


For  full  information  on  our  complete  range  of 
babycare  products  contact; 
Baby  Orthodontic  Products  Limited. 
Maxet  House,  Liverpool  Road,  Luton  LG1  IRS. 
or  Phone  our  TRADE  HOTLINE  0582  410319  NOW 


THE  SPARKLING  GLUCOSE  DRINK 


REPLACES  LOST  ENERGY 


SUPPORTED  BY  NATIONAL  ADVERTISING 


DON'T  LUMP 
ALL  BABY  DRINKS 
TOGETHER. 

Sugar  in  baby  drinks  leaves  a  nasty  taste  in        millions  of  families  via  a  full-scale,  all-netw< 
most  Mum's  mouths.  It  conjures  up  visions  of      TV  campaign  starting  in  April.  It's  Delrosa' 
decaying  teeth,  weight  problems  and  spots.         biggest  advertising  budget  ever! 
New  Delrosa  is  the  only  concentrated  _       Mums  everywhere  will  soon 

baby  drink  on  the  market  with  no     AK/CM^tlBw    8et  tne  message  that  all  baby  drinl 


added  sugar. 

That  makes  New  Delrosa 
the  best  news  mothers  and 
babies  have  had  for  ages. 
News  that  will  go  out  to 


h-  iM  Mttf  ge 

Delrosa 


aren't  the  same.  They'll  ask  for  the 
one  with  the  added  attraction 
^    no  added  sugar. 
Jk       New  Delrosa.  Have  you 
A    got  the  message? 


Available  in  four  varieties  (Apple  &  Cherry, 
Apple  &  Orange,  Apple  &  Blackcurrant,  Apple) 
and  three  sizes  (170ml,  340ml,  510ml). 


B6 

Times  are  changing. 


The 


The 
technology 


Time  was  when  women  had  to  remember  to  take  two, 
even  three,  B6  tablets  every  day.  In  between  the  meetings, 
report  writing  and  the  travelling.  Or  the  nappies,  washing-up 
and  shopping. 

At  certain  stressful  times,  correct  dosage  became  even 
more  difficult,  which  somehow  seemed  to  defeat  the  object  of 
the  exercise. 

They  hadn't  heard  about  Comploment®  B(,  Gontinus® 
Tablets.  The  controlled-release  form  of 
vitamin  which  gently  releases  the  vitamin 
into  the  system  providing  sufficient  B() 
for  a  full  day  from  a  single  tablet. 

Now  Comploment  Bf,  Tablets  are 
here,  times  have  changed.  Just  one 
tablet  for  the  hard  pressed  woman 
from  her  self-checking  calendar 
pack,  instead  of  three  times  a  day. 


So,  if  you  aren't  already  doing  so,  get  abreast  of  the  times, 
especially  as  we're  putting  a  major  consumer  and  POS 
advertising  campaign  behind  Comploment  Bt,  Contmus 
Tablets,  and  offering  you  margins  which  will  surprise  you. 

Stock  Comploment  B()  Continus  Tablets,  now  with  GSL 
status.  The  modern  B(>  treatment  for  the  modem  woman  fror 
the  modern  pharmacist. 


L-omphmerita-,m:, 


Comploment*  B6 

bbs».  X.  Continus*  Tablets 

ng-acting  vitamin  B6  supplement  for  women 


Comploment B6  Continus  Tablets 

Controlled  release  technology- in  a  calendar  pack 

(napp) 

Further  information  is  available  from: 
Napp  Laboratories  Limited,  The  Science  Park,  Cambridge  CB4  4GW 
Member  of  NAPP  Pharmaceutical  Group. 


k 


i-  Registered  Trade  Marks     '^Napp  Labors 


COUNTERPOINTS 


Colgate  push 
shampoo  range 

blgate  Palmolive  are  relaunching  their 
hampoo  range  this  month,  with  the 
upport  of  a  £1 .  lm  television  advertising 
ampaign. 

The  new  range  consists  of  six  variants 
nd  includes  a  frequent  wash  shampoo, 
lach  400ml  bottle  will  retail  at  £0.75.  An 
n-pack  consumer  promotion  will 
oincide  with  the  launch  offering  the 
onsumer  50p  back  for  two  proofs  of 
urchase  and  £1  for  four.  The  promotion 
ill  last  from  May  to  June. 
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The  national  television  campaign  will 
run  from  June  through  to  September. 
Colgate-  Palmolive  Ltd,  76  Oxford  Street, 
London  W1A  1EN. 


\llergan  wall 
:hart-update 

llergan  have  updated  their  contact  lens 
are  products  wall  chart.  The  wallchart 
=tails  all  Allergan  products  and  indicates 
ith  which  lens  type  each  product  is  used. 


The  company  says  that  sales  of  contact 
lens  care  products  through  pharmacies 
have  risen  by  over  121  per  cent  in  three 
years,  to  a  value  of  over  £2. 3m  in  1985. 
The  total  lens  care  products  market  is 
valued  at  between  £10-£15m.  The  wall 
chart  is  available  free  from  Allergan  Ltd, 
Turnpike  Road,  Cressex,  High  Wycombe, 
Bucks  HP123NR. 


New  talc  for 
Ysatis  range 

Givenchy  are  adding  perfumed  beauty 
talc  (150g,  £9.75)  to  the  Ysatis  range. 

The  talc  contains  a  bactericide  for  day- 
long freshness,  says  the  company,  and 
comes  in  a  white  unbreakable  pack  to 
match  the  rest  of  the  range.  Parlums 
Givenchy  Ltd,  Riverdene  Industrial 
Estate,  Molesey  Road,  Hersham,  Walton- 
on-Thames,  Surrey KT12 4RG 

On  Line  looks 
from  Quant 

On  Line  liquid  eyeliner  (£3.25)  in  six 
shades  and  Peep  Eyes  pressed  powder  eye 
shadow  duo  (£3.25)  in  three  colour  pairs 
are  in  the  newly  launched  Draw  the  Line 
range  from  Mary  Quant,  distributed  by 
Gala  Cosmetics  &  Fragrances  Ltd,  PO 
Box  3,  Frances  Avenue,  West  Howe, 
Bournemouth. 
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REASONS  FOR  RECOMMENDING  HAYMINE 


laymine  contains  chlorpheniramine- 
'hich  has  a  proven  record  as  a  potent 
ntihistamine  to  help  relieve  hayfever 
uttering. 

laymine  contains  ephedrine-which 
ombats  the  drowsiness  associated  with 
hlorpheniramine. 

phedrine  is  a  rapid  acting  decongestant 
■which  helps  relieve  the  nasal  symptons 
f  hayfever. 


(Haymine's  unique  formula  is  contained  in 
a  sustained  release  base-which  offers 
up  to  12  hours  relief  from  1  tablet. 

►  Haymine  will  have  a  national  press 
campaign  running  when  the  pollen  count 
rises-which  means  your  customers  will 
be  asking  for  Haymine. 


Learning 
to  live  with 
Hayfever 


-ttlr°tHay,ever 

—  SS  ,or  m°ist  people 


»  Surname  RMe 


RELIEF  FROM  HAYFEVER 

with  no  drowsiness  for  most  people 


Chemist  5  Druggist  19  April  1986 
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COUNTERPOINTS 


Crookes  stir  up 
Sweetex  ads 

Sweetex  is  being  backed  by  a  £2m 
promotional  drive. 

Advertising  highlights  the  two 
products  launched  in  February  — 
Sweetex  Granulated  and  the  500  tablet 
dispenser  with  its  push  button  mechanism. 

A  new  television  advertising  campaign 
breaks  nationally  this  month  and  runs 
through  to  June.  The  30-second 
commercial  carries  the  catchlme  "No 
wonder  more  and  more  people  are 
switching  to  Sweetex."  It  is  designed  to 
show  the  calorie  savings  which  can  be 
made  by  substituting  Sweetex  for  sugar. 

Promotional  support  includes  a 
consistent  presence  in  women's  Press.  A 
campaign,  aimed  at  sugar  users,  carries 
the  catchline,  "Every  sugar  user  deserves 
a  free  trial"  and  offers  the  opportunity  to 
try  Sweetex  free  of  charge.  Sweetex  Plus 
also  supported  in  the  national  Press. 


In  addition,  a  competition  operating 
m-store  in  chemists,  offering  over  600 
prizes,  including  videos,  televisions, 
cameras,  jogging  suits  and  sweatband 
sets.  Entitled  "Click  into  action  with 
Sweetex,"  it  focusses  on  the  new  500-tablet 
dispenser.  Crookes  Products  Ltd,  Thane 
Road  West,  Nottingham  NG23AA. 

Racey  move 

With  marathon  fever  about  to  hit  the 
streets  of  London,  Clairol  are  lending  a 
helping  hand  to  several  hopeful  runners. 

They  are  using  Foot  Spa  to  tone  and 
warm  up  before  practice  and  ease  aches 
and  pains  after  a  gruelling  run.  And 
Clairol  will  promote  the  appliance  in  Press 
advertising.  A  quarter  page  advertisement 
entitled  "They'll  be  wanting  to  drown  their 
sorrows  on  Sunday  night"  will  appear  in 
the  special  Marathon  edition  of  the 
Standard  and  in  full  page  format  in  the 
London  Marathon  brochure.  Bristol- 
Myers  Co  Ltd,  Clairol  Appliances 
division,  The  Avenue,  Egham,  Surrey. 


Modern  look  for 
Tom  Caxton 

Edme  have  re-designed  the  Tom  Caxton 
packaging  and  realigned  the  range  to 
meet  the  changing  needs  of  the  market. 

The  new  design  features  a  real  beer 
photographic  effect.  Product  shots  have 
been  incorporated  into  a  central  frame 
and  descriptive  copy  updated. 

Richard  Holt,  sales  director  of  Tom  :i 
Caxton,  says:  "We  have  also  given  the 
consumer  added  hops  in  our  40  and  30 
pint  sizes  so  they  may  tailor  the  hop  flavc 
to  their  taste.  We  now  have  a  strong 
Pilsner  lager  and  a  strong  Export  bitter 
together  with  a  regional  style  Scottish  ale 
in  our  range  as  well  as  Midland  mild,  Iris 
stout  and  barley  wine."  Edme  Ltd,  Mistk 
Manningiree,  Essex  COll  1HG. 
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LIDI^'T  Y^)U  PREFER 
TO  RECOMMEND  A  j 
SUGAR-FREE  PARACETAMi 
FOR  CHILDREN? 


COUNTERPOINTS  ■ 


Dy-Rides:  three 
argets 


fford-Miller  have  a  three-pronged 
emotional  attack  for  Joy-Rides  this 
mmer,  with  national  advertising  in  the 
men's  Press  and  two  other  travel- 
entated  campaigns. 
The  Press  advertising  runs  until  the 
d  of  August.  Magazines  include 
omen  s  Own,  Woman  s  Realm,  My 
ekly,  Good  Housekeeping,  Family 
rcle,  Loving,  Love  Story  and  She.  The 
mpany  is  also  advertising  in  one  million 
vel  wallets  being  distributed  through 
vel  agents,  and  on  850,000  free  luggage 
els  for  coach  travellers. 
Instore  the  company  has  produced  a 
;er  display  unit,  with  access  from  the 
The  unit  also  contains  copies  of  a 
flet:  "Has  your  child  ever  been  travel 
k?"  Stafford -Miller  Ltd,  Stafford -Miller 
use,  The  Common,  Hatfield,  Herts 
100NZ. 


Pharmacist  Derek  Moir  of  Kirkcaldy 
receives  a  cheque  for  £100  from  Vestries 
Edinburgh  branch  manager,  Allan  Steele, 
as  the  first  winner  of  the  new  Vantage 
"Matching  Numbers"  competition.  Each 
month  Vantage  members  automatically 
take  part  in  the  competition.  Prizes  of  £50 
and  £25  were  also  won 


Vestric  sheets 
for  patients 

Vestric  are  introducing  a  series  of  nine 
patient  information  sheets.  The  A5  sheets, 
on  liquid  medicines,  ear  drops,  eye  drops, 
eye  ointment,  pessaries,  nose  drops,  nose 
cream  and  suppositories,  are  in  different 
colours  for  easy  recognition. 

The  sheets  are  available  to  all  Vantage 
members  in  separate  packs  (250  sheets, 
£5)  and  may  be  ordered  through  Link  or 
Vestric  representatives.  Vestric  Ltd,  West 
Lane,  Runcorn,  Cheshire  WA72PE. 

Blossom  show 

Richards  &  Appleby  are  offering  a  free 
window  display  and  12  free  room 
fresheners  with  orders  of  eight-dozen  of 
their  Blossom  Basket  range  of  toiletries. 
Richards  &  Appleby  Ltd,  Gerrard  Place, 
East  Gillibrands,  Skelmersdale,  Lanes. 


NOW  WITH 
NIOR  DISPROL  YOU  CAN 


V 


Junior  Disprol 
Soluble  Tablets 


only  soluble  paracetamol  tablet  for 
Idren. 

solves  completely  in  water  or  a 
)urite  drink,  with  no  bitter  after-taste. 

ivenient,  for  the  older  child,  but  can 
used  for  children  over  three  months. 


JUNIOR 

DISPROL 


SUGAR  FREE 
PARACETAMOL 
SUSPENSION 


Junior  Disprol 
Sugar-free  Suspension 

the  first  sugar-free,  non-cariogenic 
paracetamol  suspension. 

pleasant-tasting,  banana-flavoured. 

easy  to  pour;  less  viscous  than  traditional 
suspension. 


Remember:  when  aspirin  is  considered  to  be 
a  more  appropriate  treatment,  recommend 
Junior  Disprin  tablets. 

Junior  Disprol  Suspension  and  Tablets  are  recom- 
mended for  children  from  i  months  to  12  years. 

Each  5ml  dose  of  suspension  contains  120mg  ot 
paracetamol  and  is  available  in  a  100ml  bottle  with 
(  hild-resistant  cap.  Each  tablet  contains  120mg 
of  paracetamol  safety-wrapped  in  foil  in  cartons 
of  24  tablets. 


AN  EXTENSIVE  PROGRAMME  OF  PROMOTIONAL  SUPPORT  IS  PLANNED  IN  1986,  INCLUDING 
SAMPLING  VIA  HEALTH  VISITORS,  AND  A  MAJOR  CONSUMER  ADVERTISING  CAMPAIGN  IN 

WOMEN'S  MAGAZINES. 


PAIN  RELIEF 
FOR  CHILDREN  OVER 
3  MONTHS 


CHILDREN  OVER  3 


-  A  FIRST  STEP  TOWARDS  SUGAR-FREE  MEDICINES. 


Reckitt  &  Colman  Products  Ltd  ,  Pharmaceutical  Division,  Dansom  Lane,  Hull,  HU8  7DS 


ANA  CONFERENCE 


EAN  bar  codes  —  the 
first  ten  years 

Bar-code  scanning  at  point-of-sale  will  come  because  customers 
like  it  —  but  the  management  information  it  provides  will  change 
attitudes  in  retailing.  Last  week,  the  tenth  anniversary 
conference  of  the  Article  Numbering  Association  looked  at 
progress  and  prospects. 


Over  95  per  cent  of  grocery  products  are 
now  bar-coded  with  the  European  Article 
Number  (EAN),  and  nearly  600  retail 
outlets  operate  point-of-sale  scanners,  the 
conference  was  told.  ANA  itself  has  a 
membership  of  over  4,000  companies. 

For  DIY  chain  B&Q,  the  £40m  cost  of 
electronic  point-of-sale  (EPoS)  could  be 
recovered  in  four  years  —  but  in  two-and- 
a-half  years  with  linked  automatic  stock 
replenishment.  Fewer out-of -stocks, 
higher  sales,  lower  stocks  and  reduced 
shrinkage  were  among  the  advantages, 
but  problems  with  equipment  (particularly 
guns  and  wands),  and  the  need  to  ensure 
staff  coded  all  products,  meant  that 
installation  of  EPoS  required  courage  and 
conviction  on  the  part  of  management. 

The  differing  needs  of  limited  and  full- 
range  grocers  were  demonstrated  by  Fine 
Fare,  whose  Shoppers'  Paradise  stores 
had,  before  EPoS,  required  staff  to 
memorise  all  prices  because  stock  pricing 
was  among  the  "no  frills"  cost  savings  of 
the  enterprise.  With  EPoS  came  the 
opportunity  to  employ  part-timers  and  to 
allow  price  flexibility  between  stores,  but 
the  main  benefits  were  those  welcomed  by 
customers  —  price  accuracy,  quicker 
service,  and  itemised  till  receipts  which 
could  act  as  next  time's  shopping  list  and 
help  when  shopping  for  someone  else. 

However,  there  were  problems.  Some 
products  bear  no  code;  some  bar  codes  do 
not  scan  because  they  fail  to  adhere  to 
ANA  specifications,  and  some  codes  are 
unknown  —  perhaps  because 
manufacturers  use  special  codes  for 
promotional  packs  but  fail  to  inform 
retailers.  The  answer  is  better 
communications,  and  it  was 
recommended  that  the  person  allocating 
codes  should  work  through  executives 
dealing  with  customers,  such  as  the 
national  accounts  manager. 
Manufacturers  were  also  warned  to  plan 
their  marketing,  because  Shoppers' 
Paradise  were  already  declining  to  stock 
products  for  which  there  is  "no  simple  bar 
code  solution." 

Fine  Fare,  with  more  products  and  a 
j  broader  range  of  non-foods,  are  not  yet  at 
i  'hat  stage  —  but  it  was  forecast  that 


scanning  is  unstoppable  because 
customers  like  it.  And  with  variable 
pricing  at  branch  level  must  come  a  new 
type  of  store  manager,  together  with  a 
change  in  central  management  attitudes  to 
devolution  of  responsibility. 

From  Self  ridges  department  store 
came  the  message  that  to  be  cost  effective, 
EPoS  must  produce  information,  not 
merely  data  —  there  is  nothing  to  be 
gained  from  coding  small  items  such  as 
key  rings  or  ball-pen  refills.  They 
recommended  that  in-house  coding  of 
uncoded  items  should  be  avoided,  though 
it  is  recognised  that  may  be  impossible  for 
many  non-food  retailers. 

ANA  and  the  Nielsen  research 
organisation  last  year  introduced  a  sales 
data  service  for  manufacturers,  derived 
electronically  from  some  35  scanning 
stores  (70  by  later  this  year).  The  main 
advantages  over  other  research  are  the 
speed  of  reporting  (eight  days  from  the 
close  of  a  period);  availability  of  weekly 
data  (compared  with  Nielsen's  two- 
monthly  figures  derived  from  physical 


stock-checks),  and  the  ability  to 
distinguish  between  sales  of  standard  and 
promotional  packs  because  of  their 
different  codes. 

The  value  of  such  data  was 
demonstrated  by  Allied  Lyons,  who  for  the 
first  time  could  see  exactly  when  drink 
sales  peak  in  the  pre-Christmas  period  and 
how  they  are  affected  by  advertising 
allowing  better  targetting  in  the  future. 
The  figures  can  also  be  used  to  help 
retailers  optimise  their  stock  cover  and 
shelf  facings  for  seasonal  merchandise, 
and  to  measure  the  effect  of  pricing 
policy,  etc,  giving  an  opportunity  to  test 
different  strategies.  However,  there  need 
to  be  many  more  scanning  stores  in  the 
scheme  before  the  data  can  be  used  to 
evaluate  advertising  on  a  regional  basis. 

Data  transfer  between  the  different 
computer  systems  of  suppliers  and 
customers  has  been  made  possible  by 
ANA's  communication  standard  called 
Tradacoms,  and  the  more  recent  network 
(Tradanet)  set  up  in  conjunction  with  ICL 
to  move  Tradacom  messages  using 
telecommunications.  Boots  have  been 
involved  in  the  trials  of  these  services  and 
John  Berry,  director  of  systems  and 
administration,  told  the  conference  how, 
even  before  Tradacoms,  electronic 
invoicing  by  suppliers  had  allowed 
substantial  reductions  in  clerical  staff 
formerly  used  to  match  invoices  against 
supply  notes,  etc.  But  the  biggest  benefit 
came  from  a  reduction  in  errors,  and 
consequent  time-saving  on  follow-up. 

Before  Tradacoms,  Boots  used  tape 
media  for  data  exchange  and  the  daily  van 
calls  on  branches  for  media  transfer.  But 
over  50  suppliers  are  now  invoicing 
electronically,  and  discussions  are  in  hand 
with  29  more  —  all  with  only  one  member 
of  staff  involved  in  the  negotiations.  Boots 
also  order  electronically  from  seven 
suppliers  —  and  four  are  interrogating 
Boots'  computer  directly  to  extract  their 
own  orders. 

Tradanet's  target  is  350  user 
companies  this  year,  according  to  ICL's 
managing  director,  Alan  Roussell,  who 
announced  new  "start-up"  kits  for  mini  and 
microcomputer  users,  and  a  new  pricing 
policy  allowing  small  volume  subscribers 
into  the  system  from  about  £20  per  week. 

Finally  the  conference  heard  reports 
on  scanning  "traded  units"  (the  outers 
handled  by  manufacturers  and 
wholesalers)  where  ANA  bar-code 
standards  are  now  available.  There  are 
again  difficulties,  such  as  ensuring  that  a 
product  code  does  not  show  through 
shrink  wrapping,  when  it  might  be  read  by 
mistake,  but  for  the  retailer  using  scanning 
to  check  goods  into  stock  there  is  no 
longer  a  need  to  open  the  outer  to  access 
the  product  bar  code. 
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In  1985,  we  repackaged  Anodesyn  and  relaunched  it,  supported  by  national 
advertising  for  the  first  time.  Since  then,  sales  have  trebled. 

Anodesyn  is  the  only  advertised  OTC  haemorrhoid  treatment  sold  solely  in 
pharmacies -and  containing  ephedrine  hydrochloride,  the  active  ingredient 

which  shrinks  painful  piles. 

A  massive  new  consumer  campaign  begins  in  May  and  runs  right  through  until 
the  end  of  the  year.  Over  a  hundred  hard  hitting  advertisements  in  the  major 
national  daily  and  Sunday  papers  and  women's  magazines. 

Stock  up  and  display  now. 

ANODESYN  IS  THE  ONLY  ADVERTISED  "[P]  STATUS"  HAEMORRHOID  TREATMENT 


During  April  and  May  Numarka 
running  a  spectacular  consumer  pre 
otion  that  will  create  exciting  new 
selling  opportunities  for  Numark 
Chemists,  whilst  at  the 
same  time  underlining 
Numark's  longstanding 
commitment  to  Bi/N 
promoting  the  wel- 
fare of  the  com- 
munity at  large. 


IL 

75  AS  5 
UILD  IT  Wl 


Heavyweight  national  advertising  support 
is  provided  in  the  most  popular  publications, 
including  the  Sun,  T.V.  Times,  Woman's 
Own,  Sunday  Post,  and  over  sixty  local 
newspapers,  plus  regional  television 
and  radio. 

Every  Numark  Chemist  will  also 
ii ;  %  €  i  /e  a  comprehensive  kit  of  high  impact 
merchandising  materials  to  focus  consumer 
attention  at  point  of  sale.  The  chemists 
whose  customers  win  the  five  major  prizes 

FOR  FURTHER  INFORMATION  CONTACT  YOUR  LOCAL  NUMARK  WHOLESALER  OR  NUM/j 


The  'Safe  as  Houses'  promotion 
tures  a  consumer  compe- 
bn  that  will  heighten 
vareness  of  the  many  ways 
in  which  people  can 

P\  avoid  accidents  in 
\the  home. 
0"J      There  are  over 

500  prizes  to  be  won, 
including  £5,000  of 
electrical  goods  from  Currys 


ain+Sickness  =Numark 


will  each  receive  a  voucher  for  £100  off  any 
Numark  Own  Brand  Products. 

To  build  extra  sales there'sa  greatselection 
of  big  brands  at  extremely  competitive  prices 
pi  us  the  ever  expanding  range  of  Numark  Own 
Brand  products. 

want  to  build  a  ZINUMARK 

business  that's  as 
safe  as  houses,  - 
build  it  with  Numark.  /tfaJw£ Cfttis  feOfteif 

-  OFFICE,  51  BOREHAM  ROAD,  WARMINSTER,  WILTS  BA12  9JU.  TELEPHONE:  0985  215555. 


A  NEW  GENERATION 
OF  QUALITY 
PRODUCTS 


V  E  O 


A  NEW  FORCE  IN  THE  PHARMACY 

For  over  75  years,  Leo  Laboratories  has  developed  quality  products  for  prescription  and  pharmacy- 
only  sale  throughout  Europe.  Now  Leo  Laboratories  is  putting  its  OTC  experience  to  work  for  pharmacist! 
in  the  U.K.  -  through  'Quality  Care'. 

Opas  and  Opazimes  are  just  the  first  of  a  growing  range  of  medicines  bearing  the  'Quality  Care'  seal. 
In  their  bright  new  packs,  both  products  will  be  backed  by  a  promotional  spend  of  over  5250,000. 

A  substantial  advertising  campaign  will  burst  into  the  pages  of  women's  magazines  and  the  national 
press  in  the  late  spring. 

It's  all  part  of  the  'Quality  Care'  philosophy  of  encouraging  pharmacy-only  purchase  and  supporting 
your  important  advisory  role  in  community  health  care. 

For  further  information,  contact  the  Order  Department. 

Leo  Laboratories  Ltd.,  Longwick  Road,  Princes  Risborough,  Bucks.  HP  17  9RR 

Opas  and  Opazunes  are  registered  trade  marks. 


MALLINSON 
HOUSE 


UWMMe've  batted!"  said  the  Radio 
WW  Merseyside  disc  jockey,  as  the  first 
elephone  call  of  the  evening  registered  on 
he  panel  beside  him.  Within  four  minutes  of 
he  lines  opening,  they  were  all  taken  and 
he  callers  were  gueueing  up. 

It  is  a  regular  occurence  on  the  monthly 
'pharmacy"  phone-in  at  the  BBC  station  in 
Liverpool's  city  centre.  And  according  to 
he  programme  organisers,  the  pharmacist 
involved  has  become  something  of  a 
personality  with  listeners  in  the  three  years 
ae  has  been  involved  with  the  "Help  Line" 
show.  Jeremy  Clitherow,  a  community 
pharmacist  from  Knotty  Ash,  has  an  easy- 
going, almost  familiar  manner,  which  has 
nade  him  popular  with  the  many  callers  who 
aave  some  guery  about  medicines. 

During  the  hour-long  programme  — 
which  broke  only  for  the  news  at  1 1  pm  —  he 
dealt  with  a  wide  range  of  guestions.  From 
he  caller  who  feared  she  was  addicted  to 
/alium,  to  the  lady  on  carbimazole 
;oncemed  about  the  amount  of  weight  she 
eemed  to  be  putting  on.  "Is  it  worth  me 
going  on  a  diet?"  she  asked. 

As  each  telephone  call  is  put  through, 
he  first  name  only  and  locality  appear  on 
he  VDU  screen  in  the  studio.  Jeremy 
Dlitherow  immediately  makes  a  note  of  the 
guery  and  the  name,  so  he  can  address  each 
:aller  more  personally.  His  answers  are  a 
nixture  of  down-to-earth,  easy-to- 
mderstand  information,  and  the  more 
echnical.  "You  need  to  appeal  to  lots  of 
different  IQs,"  he  says  —  a  point  reflected  in 
he  variety  of  the  calls. 

One  woman  wished  to  know  if  there  was 
my  truth  in  "current  medical  opinion  that 
jspirin  is  damaging  to  the  kidney  and  the 
iver".  Aspirin  is  a  much  maligned  drug,  he 
old  her,  and  a  good  deal  safer  than 
paracetamol.  This  lead  to  a  guestion  on 
different  brands  of  these  drugs,  and  Mr 
31itherow  finished  up  by  reminding  listeners 
o  keep  their  aspirin  tablets  dry.  He 
described  the  chemical  reaction  between 
/vater  and  acetyl  salicylic  acid  which  leaves 
'.  -  .  a  constituent  of  com  paint,  and  not 
omething  you'd  wish  to  expose  your 
tomach  to!" 

Some  people  are  obviously  nervous  and 
leed  nursing  through  their  guestions 
Arithout  putting  words  into  their  mouths.  Like 
he  man  who  had  a  guery  about  his 
"Seldene"  (Feldene)  capsules.  Others  are 
Dniy  too  anxious  to  talk  at  length.  Frank  from 
Wallasey  wanted  to  know  about  a  new  tablet 
le'd  been  prescribed:  what  was  if  for?  He 
was  also  taking  Adalat  and  frusemide,  and 
Mr  Clitherow  went  through  each  of  these, 
md  told  him  that  spironolactone  was  another 
water  tablet  which  worked  in  a  slightly 
different  way  from  frusemide.  Frank, 
lowever,  was  convinced  that  these  new 
ablets  had  produced  a  lump  in  his  chest  — 
out  on  reflection  decided  it  might  have  been 
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Pharmacist 
takes  to  the 
airwaves 

The  NPAs  AslT  your 
pharmacist"  campaign  has 
taken  a  new  direction  this 
year,  with  members  offering 
advice  through  the  medium  of 

local  radio.  But  one  Board 
member,  Jeremy  Clitherow  is 

already  an  old  hand  at 
broadcasting,  and  a  regular 

contributor  to  Radio . 
Merseyside.  C&D  sat  in  on 
one  of  his  recent  broadcasts. . . 


caused  by  lifting  his  invalid  wife! 

In  situations  like  this,  says  Mr  Clitherow, 
you  rely  a  great  deal  on  the  presenter.  Terry 
Lennaine  has  been  doing  the  "Help  Line" 
show  for  two  years  and  has  plenty  of 
experience  with  a  variety  of  callers,  but  tact 
and  diplomacy  are  the  order  of  the  day  when 
you  don't  have  records  to  fade  out  a  problem 
caller. 

Frank  was  gently  dissuaded  from 
elaborating  further,  and  the  next  caller  was 
a  woman  who  appeared  to  be  in  some 
distress.  Her  guestion  was  ostensibly  about 
sleeping  tablets  —  nitrazepam  —  would  they 
do  her  any  harm?  But  the  real  reason  for  her 
call  soon  became  apparent.  She  wanted  to 
talk  about  a  grandchild  who  had  died  in  her 
house  some  time  ago.  This  kind  of  call 
requires  different  handling,  similarly  with 
callers  on  cytotoxic  drugs  who  ring  in  with 
gueries  about  the  side  effects  they  are 
experiencing.  It  is  difficult  to  assess  how 


much  they  know  about  their  condition,  says 
Mr  Clitherow,  and  not  something  that  can  be 
easily  discussed  on  air.  He  tells  such  callers 
that  their  answer  may  be  of  a  sensitive  nature 
and  best  discussed  privately.  He  asks  them 
to  leave  an  address  or  telephone  number 
and  renews  the  contact  next  day. 

The  programme  returns  to  a  lighter  note 
with  a  gentleman  who  is  concerned  that  his 
local  pharmacist  is  breaking  the  law.  "If  my 
wife  or  I  are  prescribed  something  that  we 
can  buy  cheaper  than  the  £2.20  charge, 
then  the  pharmacist  tells  us  —  is  this  legal?" 

Mr  Clitherow's  association  with  Radio 
Merseyside  began  when  he  was  asked,  as  PR 
officer  of  his  PSGB  branch,  to  answer  a 
guestion  on  Ativan  withdrawal  symptoms. 
This  "snowballed"  to  cover  everything 
pharmaceutical,  and  he  is  now  involved  in 
regular  broadcasts  as  "Merseyside's  Radio 
Pharmacist". 

In  the  short  term,  his  objective  is  to 
answer  the  genuine  gueries  of  listeners,  but 
in  the  longer  term  Mr  Clitherow  says  it  is  to 
raise  the  profile  of  community  pharmacy.  He 
is  actively  involved  with  pharmaceutical 
politics  locally,  and  nationally  as  a  member 
of  the  NPA  Board  of  Management,  secretary 
of  the  LPC,  member  of  the  FPC  and 
secretary  of  the  Liverpool  Drug 
Dependency  Team. 

To  anyone  about  to  become  involved 
with  broadcasting,  Mr  Clitherow  advises 
meticulous  preparation.  "You  cannot 
prepare  too  much,"  he  says.  This  means 
reading  all  the  day's  newspapers,  the 
pharmaceutical  Press,  and  researching 
anything  topical.  He  also  recommends 
providing  a  "crib  sheet"  for  the  presenter 
and  some  feed  questions  to  introduce  the 
programme.  Reference  books  that  he  takes 
along  with  him  to  the  studio  include  the 
BNF,  MIMS,  C&D  price  list,  and  ABPI  Data 
Sheet  compendium. 

Terry  Lennaine  says  there  is  a  bet  at  the 
station  that  one  day  Jeremy  Clitherow  won't 
know  the  answer  to  a  question  and  will  have 
to  refer  to  one  of  these  books.  They  are  still 
waiting! 


Jeremy 
llitlerew  = 
something  of  a 
personality 
after  three 
years  on the 

Radio 
Merseyside 
"Help  Line" 
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Last  year's  big  development  was  the  introduction  of  individually  wrapped  press-on  towels.  Together 
with  the  continuing  effect  of  the  late  '60s  baby  boom,  this  helped  to  boost  the  UK  sanpro  market  by 
3  per  cent  in  1985  to  around  1 19m.  Growth  of  around  6  per  cent  to  £126m  is  forecast  for  this  year  (trade 
estimates).  While  looped  towels  and  mini-pads  continued  their  downward  slide,  all  other  sectors  i 
showed  volume  increases.  But  1986  may  well  be  the  make  or  break  year  for  television  sanpro  \: 
advertising.  The  green  light  was  given  in  November  for  another  test,  and  we  look  at  who  is  involved  ( 
so  far  on  p777.  In  the  tampon  sector,  the  Monopolies  and  Mergers  Commission  has  decided  that ; 
Tambrands  and  Southalls  (Birmingham)  do  indeed  have  a  monopoly,  but  judged  that  its  operation 

is  not  against  the  public  interest.  | 


STs  —  the  secret  service 


owels  made  a  slight  gain  against 
tampons  in  1985,  and  now  hold  57.5 
per  cent  of  the  market.  In  volume 
terms  towels  grew  by  3.5  per  cent,  tampons 
by  2.5  per  cent,  say  Smith  &  Nephew.  The 
average  British  woman  spends  £8.25  a  year 
on  sanpro,  with  a  third  of  women  using  more 
than  one  type  of  product  during  their 
period.  Between  1981  and  1991  the  UK 
population  of  15-44  year  old  women  will 
increase  by  a  million  —  10  per  cent. 

The  introduction  of  individually 
wrapped  towels  has  helped  to  grow  the 
press-on  market  by  5  per  cent  volume,  say 
Bowater-Scott.  The  panty  liner  sector  shows 
the  greatest  growth,  up  16.5  per  cent  volume 
(26.7  per  cent  sterling)  while  both  loops  and 
mini-pads  decline.  Loops  are  down  16.8  per 
cent  by  volume,  say  Bowater,  with  mini-pads 
down  13.5  per  cent  —  to  less  than  50  per 
cent  of  the  1980  volume.  The  company 
predicts  similar  fortunes  for  each  of  the 
sectors  this  year. 

Johnson  &  Johnson  estimate  that 
chemists  hold  an  11.5  per  cent  share  by 
value  of  the  total  sanpro  market.  They 
appear  to  have  fully  accepted  the 
opportunity  offered  by  the  slim  towels  sector, 
but  their  share  of  panty  liners  is  not  as 
strong,  says  the  company.  As  this  is  the 
fastest  growing  sector  in  the  market,  this  is  an 
opportunity  for  those  chemists  wishing  to 
increase  their  total  sanpro  business.  Smith  & 
Nephew  put  the  total  share  for  chemists 
(excluding  Boots)  and  drugstores  at  41  per 
cent. 

Smith  &  Nephew  have  continued  the 
development  of  their  Dr  White's  range, 
started  at  the  beginning  of  1985.  The  whole 
range  is  now  in  the  new  livery  with  the 
addition  of  the  applicator  tampon  Contour 
last  month. 

As  usual  on-pack  offers  are  seen  as  an 
important  way  of  rewarding  loyal  users  and 
Dr  White's  is  currently  carrying  a 
Supervalue  promotion.  Purchasers  of  Panty 
Pads,  Secrets,  Maxi  and  Fastidia  get  two  or 
four  free  towels  in  every  10s  or  20s  packs  with 


the  opportunity  to  obtain  £1.50  worth  of  25p 
coupons,  redeemable  against  any  Dr  White's 
with  a  number  of  proofs  of  purchase.  "This  is 
the  same  sort  of  promotion  that  we  ran  last 
year  and  it  was  most  successful,"  says  senior 
group  product  manager  Nigel  Gaunt. 

Smith  &  Nephew  have  their  own 
individually  wrapped  towel,  Secrets,  which 
appeared  in  phase  2  of  the  Dr  White's 
development  last  July.  "Sales  of  Secrets  are 
very  encouraging  indeed,"  says  Nigel 
Gaunt.  "They  are  discrete,  slimmer  than 
normal  towels,  but  not  so  slim  that  women 
are  not  confident  using  it.  And  they  are  not 
the  slimmest."  The  company  have  advertised 
the  product  in  the  women's  Press  since  its 
launch  with  the  "blush"  advertisement. 
Secrets  is  also  one  of  the  products  featured 
in  the  Dr  White's  television  test,  currently 
running  on  Channel  4. 


"A  chemist  who  overstocks 
on  loops  won't  get  the  best 
return  from  his  display" 


Mr  Gaunt  says  that  sales  of  looped  towels  are 
down  18  per  cent  year  on  year,  but  Dr 
White's  remains  the  brand  leader,  worth  £6m 
at  rsp,  accounting  for  over  90  per  cent  of  the 
looped  towel  sector.  This  is  not  to 
underestimate  the  product  in  terms  of  the 
total  Dr  White's  brand,  which  it  is  claimed 
will  be  worth  £20m  at  rsp  this  year  —  16  per 
cent  of  the  total  sanpro  market.  Stick-on  Lilia 
is  promoted  on  pack  three  times  a  year. 
Smith  &  Nephew  claim  a  6  per  cent  share  of 
the  press-on  towel  market. 

Kimberly-Clark  agree  with  the 
predictions  for  the  decline  in  looped  towels. 
"They  now  account  for  only  10  per  cent  of 
the  total  external  market,  but  many  retailers 
are  still  allocating  them  a  disproportionately 
high  degree  of  shelf  space,"  says  Chris 
Porter,  marketing  manager  of  K-C's  personal 
care  division.  "This  year  we  expect  that  share 
to  fall  to  8  per  cent  and  any  chemist  who 
overstocks  on  loops  is  obviously  not  going  to 


get  the  best  return  from  his  display." 

Kimberly-Clark  forecast  continued 
growth  for  folded  wrapped  towels,  a  sector  in 
which  Kotex  Stowaways  is  playing  a  major 
part.  The  company  says  that  in  less  than  a 
year  folded  wrapped  products  have 
captured  20  per  cent  of  the  total  slim  towel 
sales,  and  it  predicts  35  per  cent  by  the  end 
of  this  year.  For  Stowaways,  K-C  claim  a  29 
per  cent  share  of  the  wrapped  market.  Packs 
of  10s  were  introduced  in  January  to 
complement  the  20s  already  available. 

"Our  initial  confidence  in  the  product's 
quality  and  the  consumer  appeal  of  the 
packaging  has  been  justified  by  the  high 
level  of  trial  purchase  and  the  steadily 
growing  number  of  regular  users,"  says  Mri 
Porter. 

The  company  claim  a  24  per  cent  share 
of  the  press-on  sector  for  Kotex  Simplicity, 
but  Mr  Porter  warns  that  out-of-stock 
problems  in  the  chemist  sector  have  been 
growing  through  the  year.  "If  consumers; 
cannot  find  what  they  want  in  the  chemist, 
because  of  the  strength  of  brand  loyalty  in 
this  market,  they  will  make  their  purchase 
elsewhere,"  he  says.  Kimberly-Clark  are; 
currently  finalising  plans  for  a  major, 
consumer  advertising  and  promotional 
programme  later  in  the  year.  "It  has  always 
been  our  policy  to  support  our  leading 
brands  both  at  point  of  sale  through 
promotions  and  via  heavyweight  consumer 
advertising,"  Mr  Porter  concludes. 

Sancella  (Bowater-Scott)  say  that  the; 
press-on  sector  continues  to  grow  faster  thari 
towels  as  a  whole,  and  estmiates  that  they 
now  account  for  over  61  per  cent  volume  o 
all  towels  sold  ( 1980  =  56  per  cent) . 

The  company  claims  at  6.8  per  cent 
volume  share  for  Bodyform  in  1985,  with 
Libra  at  6.8  per  cent  and  Libra  Slims,  its 
individually-wrapped  towel  at  1.4  per  cent. 
At  17.6  per  cent  by  volume  in  press-ons,  the 
company  says  it  is  second  only  to  Kimberly- 
Clark  in  the  sector. 

Looking  at  press-on  by  type,  the  discrete! 
towel  continues  to  take  share  from  the: 
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traditional  regular,  while  super  remains 
stable.  This  outlook  has  led  to  the  company 
to  launch  next  month  a  super  version  of 
Bodyform.  Among  their  other  brands, 
Bowater  Scott  say  that  Sancella's  Libra 
continues  to  perform  well,  with  the  Libra 
pant  liner  particularly  successful. 

The  company  has  just  started  a  marked 
pack  promotion  on  Pennywise  —  its  main 
brand  in  chemists.  "We  will  be  continuing  to 
support  the  brand  throughout  the  year  to 
reinforce  the  very  strong  footing  we  have 
within  the  sector,"  says  Jim  Bristow, 
marketing  manager  for  personal  hygiene. 
"At  times  of  promotion  we  outsell  the  brand 
leader  in  chemists,"  he  adds. 

Johnson  &  Johnson  say  they  are  spending 
over  £2. 5m  in  1986  on  Vespre,  Carefree  and 
Stayfree.  Free  gold  earrings  are  currently 
being  ottered  onpack  on  all  sizes  of  the  three 
products.  Vespre  sampling  is  included  in 
magazine  advertising  that  started  this  month; 
the  advertisement  will  further  emphasise  the 
stay  dry  cover,  introduced  during  the 
October  1985  relaunch. 

J&J  promise  the  heaviest  ever  women's 
Press  campaign  for  Carefree  with  a  new 
advertisement  running  from  May  until  the 
end  of  the  year.  In  addition,  the  company  are 
usmg  Granada  to  test  market  Carefree  in  the 
current  IBA  sanpro  advertising  test. 

Peaudouce  claim  brand  leadership  of 
the  individually  wrapped  sector,  where  they 
were  the  first  in  the  field  with  their  spots  and 
bows  packaging  for  Nana  towels  and  panty 
liners.  The  company  says  that  both  the  slim 
towel  and  panty  liner  sectors  have  shown  30 
per  cent  growth  during  the  past  year. 

For  1986,  Peaudouce  plan  to  support  the 
brand  with  a  £lm  spend,  including 
television  advertising  —  a  four-week  test  in 
Yorkshire  last  November  will  be  followed  by 
appearances  in  vanous  areas  throughout  the 
year  —  continued  women's  Press  advertising 
and  radio  commercials.  Couponing  and 
sampling  will  also  continue,  including  to 
new  mums  and  instore  trial  packs. 

Peaudouce  say  that  Lovmi  press-on 
towels,  a  value  for  money  brand,  is  now  one 

Femfresh  —  a 
new  look  from 
this  week  for  the 
Crookes  range. 


of  the  leading  sellers  in  the  budget  sector. 

Cameo  manufacturers  Robinsons  of 
Chesterfield  invested  over  £3/4m  in  new 
machinery  and  over  £lm  in  a  thermal 
bonded  material  line  to  produce  the  new- 
style  cameo  range,  launched  last  October. 

Femf  resh's  new  look  for  r86 

Crookes  are  repackaging  their  Femfresh 
cleansing  tissues  and  feminine  deodorant  for 
Spring  '86,  with  a  new  approach  featuring 
pink  petals  and  green  leaves  on  white  packs. 
A  tissue  dispenser  has  been  added  to  the 
range.  The  24-tissue  dispenser,  like  the 
individual  sachet  pack,  is  small  enough  to  fit 
discretely  into  handbags. 

To  support  the  launch,  Crookes  have 
planned  a  full-page  colour  women's  Press 
campaign  running  from  May  until  August, 
aimed  primarily  at  young,  "go  ahead" 
women.  The  company  has  gone  for  light 
sketches  rather  than  a  photographic 
treatment.  In  consideration  of  the  target 
group,  the  advertisement  depicts  a  pretty 
young  girl  in  fashionable  clothes  sitting 
cross-legged  under  the  headline 
"Femfreshness".  The  advertisement,  which 
will  appear  in  Look  Now,  Honey  and  Loving 
for  the  important  under-24  age  group,  and 
Women  s  Own,  Annabel  and  She  informing 
older  customers  of  the  improved  range,  will 
carry  a  15p-off  coupon. 

The  total  promotion  budget  is  £'/4m,  say 
Crookes,  and  includes  special  consumer 
promotions  through  the  year.  Instore,  the 
"Femfresh  guide  to  feminine  hygiene  and 
freshness"  will  again  be  available.  Crookes 
Products  Ltd,  PO  Box  94,  1  Thane  Road 
West,  Nottingham  NG23AA. 
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Super  discretion  -  by 
Bodyform 

Bowater- Scott  are  introducing  a  super 
version  of  their  Bodyform  press-on  towel  at 
the  end  of  this  month. 

The  company  says  that  the  impetus  to  the 
introduction  is  that,  while  the  discrete  towel 
sector  has  shown  an  increase  at  the  expense 
of  the  regular  towels,  the  super  sector  has 
remained  stable.  "And  we  felt  we  were 
missing  out  in  not  offering  a  super  version  of 
Bodyform,"  says  Jim  Bristow,  marketing 
manager  personal  hygiene,  Bowater-Scott. 


The  super  variant  is  packaged  in  the 
distinctive  Bodyform  style,  but  in  green. 
Packed  in  20s  it  will  be  avaiable  at  a  special 
introductory  price  of  £1.19. 

Mr  Bristow  says  that  Bodyform  is  the  only 
labial  contoured  product,  and  was  the  only 
major  brand  to  increase  volume  and  share 
last  year,  showing  6  per  cent  growth. 
Bowater-Scott  Corporation  Ltd,  Bowater- 
Scott  House,  East  Grinstead,  West  Sussex. 

Bidex  -  a  deodorant  range 
from  Exel 

Exel  Beauty  Products  are  launching  a  range 
of  feminine  hygiene  products.  The  Bidex 
range  comprises  deodorant  liquid  soap,  a 
spray,  and  handbag-sized  towelettes.  Bidex 
vaginal  deodorant  spray  (£2.95)  comes  in  an 
aerosol  can  containing  a  months  supply.  It 
contains  chlorhexidine  hydrochloride  in 
patented  carrying  agents  that  Exel  says 
ensure  minimum  spray  dispersion  and 
maximum  skin  contact. 

The  towelettes  (25,  £1.55)  are 
individually  wrapped,  pre-moistened  lint- 
free  cloths  and  are  ideal  for  use  when 
washing  facilities  are  unavailable,  say  Exel. 
The  range  is  completed  by  Bidex  camomile 
wash  lotion  —  a  deodorant  soap  cleanser  — 
(100ml,  £0.99,  200ml,  £1.49).  Exel  Beauty 
Products,  Unit  1,  Exebridge  Industrial 
Estate,  Exebridge,  Dulverton,  Somerset. 
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your 
ustomers 


d  take  a  bigger  bite  of  the  holiday  market. 


he  product  is  proven  -  all  over 
world.  For  years,  Zero  throwaway 
ties  have  been  welcomed  by 
omers,  who  appreciate  this 
lenic  and  practical  product. 
Mow  Second  Skin  takes  the 
ess  story  further.  Designed 
:ially  for  the  younger,  fashion 
icious  girl  of  today,  Second  Skin 
□sable  bikini  briefs  are  soft,  light 
strong.  Perfect  to  pack  for 
ays,  business  trips  and  weekend 
<s.  Or  even  to  wear  every  day  for 

freshness  and  confidence. 
Contact  us  now  and  take  your 
of  the  market. 


&  Already  welcomed  in  14  countries. 

❖  Eyecatching  packs  of  3  bikini 
disposables. 

sfc  Colourful  counter  dispensers. 

❖  National  consumer  advertising. 

FOR  FREE  SAMPLE  AND  DETAILS 

Contact:  Robert  Burgess, 
Undercover  UK  Limited, 
Whitegate  Industrial  Estate, 
Wrexham,  Clwyd,  North  Wales, 
Tel:  (0978)  353535. 


PERSONAL  HYGIENE 


UK  tampon  sales  remain 
firmly  in  the  grip  of  the  big  two, 
Tampax  and  Lil-lets.  But  in 
deciding  that  this  monopoly 
did  not  act  against  the  public 
interest,  the  Monopolies  and 
Mergers  Commission  took  the 
view  that  increasing  com- 
petition  in  the  market  was 
on  the  way. 


he  Commission  found  that  since  its 
last  inquiry  in  1980,  various  changes 
had  occurred,  notably  the  "marked 
improvement  and  reduction  in  prices  of 
external  sanitary  protection  products  (both 
relative  to  tampon  prices  and  in  real  terms), 
the  increasing  importance  of  own-brand, 
and  the  increased  probability  of  effective 
competition  from  new  entrants." 

However,  the  Commission  had  little 
doubt  that  Tambrands  and  Smith  &  Nephew, 
through  its  subsidiary  Southalls 
(Birmingham)  Ltd,  still  had  a  degree  of 
discretion  in  pricing  they  would  not  have  if 
their  market  power  were  less. 

The  two  sections  of  the  tampon  market  — 
digital  and  applicator  —  are  split  37:63 
according  to  the  latest  figures  from  Smith  & 
Nephew.  Despite  increased  competition  in 
the  applicator  sector,  Tambrands  claim  a 
59.5  per  cent  share  for  Tampax  giving  them 
a  more  than  a  quarter  of  the  total  sanpro 
market. 

The  news  for  chemists  is  not  so  good. 
Despite  an  increase  in  sales  of  3. 1  per  cent, 
Tambrands  say  that  chemists'  (excluding 
Boots)  share  has  dropped  by  2.5  per  cent, 
and  grocers  now  account  for  61.7  per  cent  of 
total  tampon  sales. 

Tambrands  sales  director  Peter 
Stephenson  describes  1985  as  a 
"dramatically  successful  year"  for  Tampax, 
despite  competition  from  Dr  White's 
Contour,  and  Ferns  making  an  impact.  "We 
managed  to  capitalise  on  what  was  basically 
a  good  movement  in  the  market,"  he  says. 

Mr  Stephenson  says  their  promotions  — 
among  which  Tambrands  gave  away 
£75,000  worth  of  holidays  —  were  a  great 
success  last  year.  This  year,  the  company  is 
steering  away  from  the  competitive  aspect 
with  "Best  Sellers"  —  offering  consumers  a 
free  book  with  proofs  of  purchase  of  80 
tampons. 


1985  also  saw  the  biggest  ever 
advertising  spend  for  the  brand  through  the 
women's  Press,  covering  a  wide  spread  of 
magazines  from  My  Guy  and  Jackie, 
through  to  Cosmopolitan  and  Woman's 
Own.  "This  year  the  spread  won't  be  quite  as 
wide,"  says  Peter  Stephenson.  "For  the 
women's  Press  we  shall  be  concentrating  on 
the  under  24s  age  group."  Full  details  arf 
still  to  be  worked  out  but  Mr  Stephenson 
does  not  rule  out  television  for  later  in  tne 
year. 

"Degree  off  discretion  they 
would  not  have  if  market 
power  were  less." 

He  emphasises  the  importance  to 
pharmacists  of  Tampax  Slender,  which,  he 
says,  has  a  distribution  that  restricts  it  almost 
entirely  to  pharmacies.  "Slender  tooK  off  last 
year,  not  just  as  a  beginners  tampon,  but  as 
a  total  brand,"  he  says.  "While  it  will  never 
represent  a  high  volume  seller  —  a  young 
girl  may  only  buy  one  or  two  packs  —  it  will 
introduce  her  to  the  Tampax  range." 

Chemists  are  a  more  intimate  place  to 
purchase  for  young  girls,  and  chemists  not 
stocking  Slender  might  find  the  whole  of 
their  Tampax  business  affected,  he  suggests. 

Tambrands  also  run  a  school  visiting 
service,  advising  young  girls  about  their 
period.  Their  advertisements  too  are 
designed  to  give  as  much  information  as 
possible.  "We  believe  we  are  doing  an 
educational  job  in  trying  to  convert  girls  to 
tampons,  and  Tampax  if  possible,"  says  Mr 
Stephenson. 

The  Tampax  round-ended  applicator 
tampon  has  sfill  to  make  an  appearance  in 
Great  Britain,  though  it  has  been  available 
in  Northern  Ireland  since  1984  and  is  said  to 
be  performing  very  well.  Mr  Stephenson 


Tampax  "best  sellers"  —  books  wit! 


says  the  reason  for  the  delay  is  a  production 
problem.  Their  factory  in  Tipperary  is 
working  at  full-stretch  to  satisfy  demand  foi 
its  current  markets,  both  UK  and  abroad.  He 
could  not  put  a  date  on  the  launch. 

Staying  with  the  applicator  sector,  Smitl 
&  Nephew  say  their  round-ended  tampon  Di, 
White's  Contour  is  making  progress.  They; 
claim  a  superiority  for  the  brand  in  its 
widthways,  as  opposed  to  Tampax't, 
lengthways,  expansion.  Contour  has  been 
repackaged  in  line  with  the  rest  of  the  Dj 
White's  range,  and  is  currently  beincji 
advertised  on  Channel  4. 

Smith  &  Nephew  claim  an  89  per  cen, 
share  of  the  digital  market  for  Lil-lets,  bu, 
more  importantly,  the  company  says  that  44 
per  cent  of  sales  are  through  chemists1,: 
However,  they  say,  opportunities  are  beinc; 
missed,  as  only  30  per  cent  of  independent 
chemists  stock  the  40s  pack. 

Lil-lets  is  getting  a  £lm  spend  this  year  in 
consumer  magazines,  using  the  "ball  ancjj 
chain"  theme  that  proved  so  successful  las 
year  in  promoting  Lil-lets  Mini.  Ovei 
125,000  girls  requested  samples  ancl 
information. 

Smith  &  Nephew  also  stress  the  j 
importance  of  the  pharmacist's  role  if 
advising  a  young  girl  on  her  first  trial  witty 
tampons. 

This  April  sees  the  start  of  a  free  top  4(| 
record  offer  across  all  20s  and  40s  packs,' 
The  company  expects  to  give  away  ovel 
100,000  singles,  and  says  it  is  committed  tel 
heavyweight  promotional  activity  appealing 
directly  to  young  users. 

Kimberly-Clark's  digital  tampon  Fem:|  ' 
continues  to  make  progress,  as  do  the  owni 
brands,  most  of  which  are  made  by  Southall 
(Boots  applicator,  Sainsburys  digital  anc 
applicator)  or  Kimberly-Clark  (Boot:! 
digital).  Tambrands  is  listed  by  th«j 
Monopolies  and  Mergers  Commission 
report  as  having  consistently  refused  t| 
supply  retailers  with  own  brand  tampons. 


Big  two  brands  face 
more  competition 
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Lee  music,  soft  focus  and  a  question  for  the  viewer.  Is  this  a  commercial,  or  a  trailer  for  the  new  glitzy 
merican  soap  opera?  The  Independent  Broadcasting  Authority  has  lifted  its  ban  on  sanpro 
ivertising  for  a  further  test  period.  One  or  two  companies  have  dipped  a  toe  in  the  water,  others  are 
aiting  to  see  if  the  pool  heating  has  been  switched  on.  C&D  looks  at  the  type  of  advertising  allowed, 
ie  commercials  screened  so  far,  and  tests  the  reactions  of  the  companies  involved  to  the  news. 


Challenge  of  the  box 


e  look  to  television  to  build 
awareness  of  what  is  already  a 
strong  property,"  says  Nigel 
mnt,  senior  group  product  manager, 
lith  &  Nephew  Consumer  Products, 
lose  responsibility  is  the  Dr  White's  range, 
rrently  showing  nationally  on  Channel  4. 
Following  television  tests  in  1979  and 
31  with  commercials  allowed  at  restricted 
les  on  the  main  channel,  the  new  trial 
riod  has  no  restriction  on  showing  time 
t  only  allows  commercials  on  the 
ternative"  Channel  4,  and  has  some 
;trictions  on  what  can  be  shown.  However, 
Gaunt  is  happy  with  the  conditions. 
"You  can't  mention  embarrassing  words 
5  odour,"  he  says.  "But,  funnily  enough, 
en  we  thought  about  how  we  would  like  to 
<  to  the  market  we  didn't  want  to  talk  in  any 
;rt  or  embarassmg  way.  Women  may  well 
;  the  commercial  sitting  in  a  room  with 
ir  husband,  children  or  boyfriend.  So,  if 
l  like,  we  have  to  talk  in  code.  However, 
are  helped  by  the  fact  that  many  women 
:ognise  "Dr  White's'  as  shorthand  for 
ipro." 

Mr  Gaunt  contrasts  the  television 
oroach  with  last  year's  award-winning 
men's  Press  campaign,  which  utilised  an 
Dgether  more  direct  approach  to  sanpro 
n  had  been  seen  before.  "In  the  Press  you 
i  able  to  talk  to  women  in  the  privacy  of  a 
gazine.  You  can  be  very  open  and  direct." 

He  sees  the  restriction  to  Channel  4  as  a 
■ssmg  rather  than  a  hindrance.  "You  can 
y  your  market  very  effectively,"  he 
plains.  "If  you  are  advertising  on  ITV  you 
omatically  pick  up  a  lot  of  the  market  you 
l't  want."  The  company  have  bought  space 

and  around  particular  programmes 
oeahng  to  their  target  market,  like  "The 
:>e"  and  "Brookside." 

There  are,  so  far,  three  Dr  White's 
nmercials.  The  campaign  started  on 
rch  10  and  the  first  burst  has  just  finished, 
low  continues  over  80  per  cent  of  the 
intry  until  the  end  of  August,  with  a  total 
?nd  of  £lm  at  rate  card.  Mr  Gaunt  says  86 
r  cent  of  women  will  have  eight 
Dortunities  to  see  it. 

As  for  the  commercials  themselves,  up 
il  the  last  five  seconds  or  so  it  may  well  be 
•uessing  game  as  to  the  product  being 
rertised.  "All  the  ads  feature  some  form  of 


Top.  two  stills  from  Johnson  &  Johnson's 
Carefree  commercial.  Below,  the  only 
national  campaign,  so  far  —  Dr  White's, 
The  still  is  from  "Secrets." 


allusion,  you  can't  talk  about  or  show  the 
products.  But  all  dissolve  into  a  shot  of  the  Dr 
White's  range,"  says  Mr  Gaunt. 

Dr  White's  Panty  Pads,  Secrets  and  the 
applicator  tampon  Contour  are  the  three 
products  on  which  the  commercials  are 
based.  In  the  Panty  Pads  scene,  a  woman 
puts  on  an  obviously  expensive  long  white 
dress  to  go  out  to  a  party.  The  inference  here, 


says  Mr  Gaunt,  is  that  a  woman  has  such 
confidence  in  the  product  as  to  be  able  to 
wear  a  white  dress  during  her  period.  In  the 
Secrets  ad,  the  allusion  is  to  a  young  girl 
keeping  a  diary  —  "Because  some  things  you 
like  to  keep  a  secret."  The  Contour  ad 
revolves  around  the  fitting  of  a  cream  blouse 
to  a  tailor's  dummy  —  "Dr  White's  Contour 
—  rounded:  because  you  are."  Although  it  is 
too  early  to  assess  the  impact  of  the 
campaign,  Smith  &  Nephew  are  confident  of 
its  success. 

Also  on  television  at  the  moment,  though 
only  on  Channel  4  in  Granada,  are  lohnson 
&  Johnson  with  Carefree  panty  shields.  The 
campaign  started  on  March  31  and  runs  for 
ten  to  12  weeks.  For  J&J  television  is  very 
much  on  trial,  as  personal  products 
marketing  manager  Paul  Huckleby  explains: 
"Our  experience  is  that  television  can  grow 
business  more  rapidly  than  any  other  media. 
But  we  were  reluctant  about  going  national 
because  ol  the  creative  and  timing 
restrictions.  So  we  are  test  marketing  to  see  if 
the  effects  you  get  from  television  are  still 
there." 

Carefree  was  chosen  because  the 
restrictions  on  panty  liners  were  not  quite  as 
severe  as  on  J&Js  other  brands,  like  Vespre. 
The  30-second  commercial  features  an 
actress,  Tracey  Childs,  talking  about  the 
product  and  includes  a  shot  of  the  pack,  but 
not  the  product  itself. 

Peaudouce  were  the  first  to  test  the  water 
when  the  company  ran  a  four  week 
campaign  in  the  Yorkshire  area  for  their 
individually  wrapped  press-on  towel  and 
panty  liner  Nana. 

The  company  says  results  have  shown 
that  television  positively  conveys  the  bright 
and  fashionable  image  of  Nana  to 
consumers.  So  impressed  were  Peaudouce 
that  the  company  is  to  continue  television 
advertising  for  Nana  in  selected  areas 
throughout  1986. 

Another  big  name  in  sanpro  is,  of 
course,  Tambrands.  Sales  director  Peter 
Stephenson  said  the  company  was  "definitely 
considering  television  as  part  of  our  media 
mix  for  1986."  But,  he  said,  the  company  see 
television  as  very  much  an  extra  and  would 
not  be  cutting  back  on  their  other 
advertising  campaigns,  which  this  year  total 
£3m. 
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Male  moves 
boost  to 
deodorants 


Anti-perspirant  deodorants  continue  to  be  one  of  the  fastest 
growing  toiletry  sectors,  and  the  potential  for  further  growth 
remains.  The  last  year  has  been  one  of  repositionings  and 
relaunches,  with  variants  and  range  extensions  into  the  growing 
stick/ solid  sector,  and  an  increasing  number  of  products  aimed  at 
the  male  market.  Independents  continue  to  lose  share  to  the 
grocery  multiples,  but  there  may  be  one  or  two  bright  spots  on  the 

horizon. 


onsumer  research  for  Gillette  found 
that  female  and  male  deodorant  usage 
has  increased  consistently  over  the  last 
five  years,  to  74  per  cent  of  women  and  55 
per  cent  of  men.  Others  put  the  figure  for 
female  usage  at  over  80  per  cent.  Even  so,  ' 
when  compared  with  the  figures  for  the 
United  States,  considered  to  be  some  five 
years  ahead  of  the  UK  in  this  area  —  female 
usage  90  per  cent,  male  80  per  cent  —  the 
potential  for  further  growth  is  clear. 

Somewhat  surprisingly,  manufacturers' 
estimates  of  the  total  market  size  show  a  wide 
variation.  Carter -Wallace's  £85m  for  the  anti- 
perspirant  deodorant  market  looks  a  little 
low,  while  Elida  Gibbs  put  the  total 
deodorant  market  at  £145m,  including 
bodysprays  at  £23m.  Gillette  estimate  the 
deodorant  market,  at  123.8m  units,  up  21  per 
cent  on  1983.  They  too  agree  with  the  "fastest 
growing  sector"  label. 

The  stick  and  solid  sector  is  growing 
rapidly.  For  part  of  the  explanation  it  should 
be  remembered  that,  whereas  54  per  cent  of 
aerosol  purchases,  according  to  Gillette,  are 
shared  among  members  of  the  family,  roll-on 
and  stick  users  tend  not  to  share.  Fragrance 
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variants  with  specific  male  and  female 
appeal  also  become  more  important. 

The  past  12  months  has  also  seen  an 
increase  in  the  number  of  products  targetted 
specifically  at  the  male  market.  And 
companies  are  now  providing  a  range  of 
aerosol,  roll-on,  sticks  and  solids  in 
perfumed  and  non-perfumed  variants  to  suit 
every  preference.  However,  women  still 
account  for  72  per  cent  of  all  purchases. 

With  regard  to  market  share,  Gillette  say 
that  independent  chemists  now  have  only  8 
per  cent  of  the  total  UK  underarm  deodorant 
market  —  excluding  body  sprays.  Boots  hold 
21  per  cent  and  drug  stores  2*3  per  cent. 
Food  outlets  total  35  per  cent.  Beecham,  who 
put  the  total  personal  freshness  market  at 
some  £135m  at  rsp,  give  chemists  a  bigger 
share.  The  company  says  that  nearly  half  of 
the  sales  in  the  sector  will  be  through 
chemists. 

Right  Guard  relaunched  with 
£3nt  support 

Gillette  claim  Right  Guard  is  the  leading 
aerosol  in  the  independent  chemist  sector, 
with  a  12.5  per  cent  share,  ahead  of  Sure 
regular  at  11.5  per  cent.  The  brand  has 
recently  been  repackaged  with  a  more 
contemporary  design  featuring  metallic 
colours  and  a  new  logo. 

Gillette  have  also  rationalised  pack  sizes. 
The  100ml  size  has  been  dropped  in  favour 
of  150ml  and  200ml  sizes  which  are  seen  as 
more  appropriate  as  the  trend  to  greater 
frequency  of  use  continues.  Roll-ons  have 
been  relaunched  in  40ml  bottles,  while  the 
stick  and  solid  stay  in  75g  packs.  A  cool 
variant  aerosol  and  sport  roll-on  complete 
the  product  activity.  Specifically  for  the 
independent  chemist,  Gillette  have 
designed  a  pre-packed  display  unit,  and  a 


new  policy  using  price  points  will  make  th 
independents  compatible  with  the  majc 
multiples,  says  the  company. 

Gillette  are  putting  £2m  of  advertisin 
behind  the  brand,  with  the  first  burst  of 
new  television  campaign  —  "Hands  up  if  yc 
use  Right  Guard,  hands  down  if  you  don' 
—  hitting  the  screens  in  May,  with  a  furthf 
burst  later  in  the  year.  At  the  same  time  81, 
million  15p-off  coupons  are  bein 
distributed  through  the  women's  Pres 
redeemable  against  the  new  variants  or  th 
stick  and  solid.  Extra-free  packs  art 
introductory  prices  complete  the  below-thi 
line  support,  claimed  to  total  £lm. 


xmm 


Right  Guard  —  looking  good  in 
chemists. 

First-time  national  television 
for  Amplex 

Staying  with  roll-ons,  Ashe  relauncha 
Amplex  in  1985  with  a  new  look  bottle  fit 
greater  on-shelf  impact.  Towards  the  end 
the  year  Amplex  for  men  made  i 
appearance.  Now  Ashe  have  decided  I 
support  the  brand,  which  includes  Doubi 
Amplex  breath  freshener  capsules,  with! 
national  television  campaign.  A  series  I 
10-second  commercials  —  "Don't  get  I 
complex  —  get  Amplex"  —  are  planned  | 
run  in  two  major  bursts,  May  to  August  ail 
November  to  December  on  Central,  Londd 
and  TVS  ITV  and  Channel  4. 

Mum  relaunched  -  and  new 
solid  too 

Bnstol-Myers'  brand  leading  roll-on  —  Mu 
—  is  being  relaunched  with  the  introducticj 
of  Mum  solid.  A  new  £1.3m  televisif 
campaign,  featuring  the  roll-on,  breaks): 
May  and  runs  until  August. 

The  solid  is  available  in  four  varianj 
packed  in  pastel  shades  —  wildflower,  aqu; 
noir  and  unperfumed  to  complement  tl 
four  roll-ons  already  available. 
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Insignia  points  the  way  for 
Shulton's  Old  Spice 

Hilton's  Old  Spice  stick  has  been 
■packaged  in  an  oval  pack  first  used  by  the 
jmpany  on  their  Insignia  range  of  men's 
iletries.  A  new  fresh  scent  variant  has  been 
troduced  for  men  who  prefer  a  lighter 
agranced  stick  deodorant.  A  national 
levision  advertising  campaign,  costing 
'50,000  will  run  for  eight  weeks  during  the 
;ak  Summer  season.  The  company  say  of 
e  top  three  male  targetted  deodorant 
ands,  Old  Spice  is  the  only  one  showing 
owth. 

Extended  life  products 
showing  growth 

iristy  say  extended  life  anti-perspirants  are 
area  of  considerable  growth.  The 
mpany  has  added  a  problem  perspiration 
riant  to  its  range.  Marketing  manager 
Tin  Regan  says  that  its  effective  formulation 
11  keep  underarms  dry  and  free  from 
our  with  only  one  application  per  week, 
assen  International's  Linden  Voss  aerosol, 
Q-on  and  cream  are  in  the  same  category. 

»oft  &  Gentle  gets  a  Summer 
push 

Igate  say  that  Soft  &  Gentle  was  the 
rosol  market  leader  in  June,  July  and 
gust  last  year,  and  are  looking  to  repeat 
it  success.  National  television  advertising 
is  until  the  Autumn,  backed  by  London 
iema  advertising  over  the  same  period 
April  12,  p692).  Following  the  Spring 
counted  pack  promotion  that  has  just 
led,  the  large  aerosol  will  be  given 
Dther  boost  during  June  and  July, 
'anwhile  the  small  size  aerosol  has  a  travel 
:k  promotion  running  until  June. 
Colgate  have  been  ringing  the  changes 
i,  with  a  fresh  green  variant  replacing  the 
scented  aerosol  in  March.  The  unscented 
1-on'  will  be  replaced  by  a  similar 
grance  in  time  for  the  Summer  boom  in 
mand.  The  roll-on  range  has  been 
aunched  in  lightweight  50ml  bottles, 
"ked  in  a  feminine  box  (C&D  last  week). 

if  one  fancy  a  Lotus  Esprit? 

da  say  that  sales  of  Lynx  are  running  25 
'  cent  ahead  of  target,  and  a  2.5  per  cent 
re  of  the  total  deodorant  market  is  the  aim 
the  end  of  the  year.  The  UK  story  has 
owed  the  lines  of  the  French  experience, 
sre  the  brand  was  launched  two  years  ago 
Axe,  same  variants  and  packaging, 
:erent  name.  The  company  says  it  is 
jnding  £1.8m  on  national  television 
rertismg  for  Lynx  in  1986,  with  bursts 
Dughout  the  year.  The  Summer  will  see  a 
jor  instore  promotion,  with  the  first  prize 
otus  Esprit  —  a  car  the  company  says  fits 
veil  with  the  Lynx  image. 


ZR  consolidates  Gillette's 
position 

ZR  aerosol  made  its  first  appearance  last 
June  and  has  taken  a  2.3  per  cent  share  of  the 
pharmacy  sector,  say  Gillette.  The  roll-on 
continues  to  perform  well,  with  a  claimed  6.7 
per  cent  share  —  the  top-placed  exclusively 
female  positioned  brand.  ZR  Solid  holds  a  5 
per  cent  share  of  the  solid  market. 

Above  and  below-the-line  support  for 
1986  totals  £750,000,  say  Gillette.  Extra  value 
roll-ons  will  be  back  during  the  Summer, 
and  the  range  will  be  advertised  in  the  young 
women's  Press  with  sampling  and  couponing 
across  the  whole  range  to  generate 
awareness  and  encourage  trial. 

Sure  -  21  years  old  and  top  of 
the  tree 

Elida  Gibbs  claim  a  brand  leadership  of  12.7 
per  cent  of  the  1985  deodorant  market,  with 
a  quarter  of  all  sales  for  the  Gibbs  stable 
including  their  bodysprays.  The  company 
plan  to  put  £3. 7m  behind  Sure  in  1986. 
Another  solid  —  cool  pink  —  made  its  debut 
last  month,  as  did  aerosol  and  roll-on 
versions  of  Sure  unscented. 

The  1986  promotional  package  is  a 
mixed  bag  of  television  and  Press.  The 
"Rescue"  and  "Bad  Men"  commercials  will 
run  from  April  to  September,  with  a  new 
solids  commercial  on  the  drawing  board. 
New  solid  cool  pink  will  be  featured  in  a 
women's  Press  campaign  through  the 
Summer. 

Continuous  revitalisation  for 
Body  Mist  2 

Beecham  say  that  the  success  of  their  1982 
relaunch  of  Body  Mist  2  has  since  been 
reinforced  by  a  senes  of  continuous  "update 
packages"  which  have  built  the  brand  into  a 
comprehensive  range  offering  a 
combination  of  light  fragrance  variants  in 
aerosol,  roll-on  and  solid/stick  forms.  The 
company  claims  second  spot  overall  with  8 
per  cent  by  value,  behind  Sure's  10  per  cent. 


Sure  unscented  a  new  launch  for  the 
coming  of  age. 


New  variants  to  build  on  Arrid 
extra  dry 

Last  year  saw  the  relaunch  of  Arrid  extra  dry 
and  a  new  solid  formulation.  Carter-Wallace 
claim  a  5  per  cent  share  of  the  aerosol  sector, 
with  sales  38  per  cent  up  on  last  year.  Arrid 
for  men  sales  doubled  last  year;  the  product 
now  accounts  for  a  third  of  all  Arrid  sales. 
Arrid  solid  for  men  is  new  for  1986  and 
marketing  manager  David  Thompson  is 
confident  Carter-Wallace  have  the  right 
blend.  "With  the  strength  of  the  Arrid  name 
behind  us,  and  our  presence  in  every  sector 
of  the  market  we  are  looking  forward  to  an 
even  more  successful  year  ahead,"  he  says. 

Speed  Stick  goes  from 
strength  to  strength 

Chemist  Brokers  say  Mennen  Speed  Stick 
now  has  brand  leadership  of  the  stick  sector 
in  both  unit  and  sterling  terms,  claiming  18.7 
per  cent  in  value  terms.  The  brand  will  be  on 
television  again  this  Spring  as  part  of  a 
£1.5m  boost,  and  Chemist  Brokers  have 
been  running  a  trail  size  offer  since  January. 
A  50p  refund  offer  on  the  standard  pack  will 
run  until  September. 


Bodyspray  market  continues 
apace 

Bodysprays  have  been  the  key  growth  area  of 
the  '80s.  Elida  Gibbs  say  the  sector  now 
accounts  for  £23m  with  its  own  Impulse 
holding  56  per  cent.  Smith  &  Nephew  put 
the  sector  at  £16m  with  60  per  cent  of  women 
between  15  and  44  using  a  body  spray.  "Of 
these,  68  per  cent  use  a  spray  every  day  and, 
of  these,  17  per  cent  buy  one  can  per  week 
or  more,"  says  S&N's  Anthony  Bush. 

Elida  say  the  purchase  of  a  body  spray 
does  not  mean  the  loss  of  a  deodorant  sale. 
The  company  estimates  that  some  60  per 
cent  of  bodyspray  users  also  use  an 
antiperspirant  deodorant.  A  new  Impulse 
variant  —  chic  —  appeared  last  year,  and 
further  developments  are  promised  this  year. 

Impulse  is  heavily  supported  by  the 
familiar  television  commercial  "pretty  girl, 
attractive  fella,  a  bunch  of  flowers  and  the 
hint  of  a  possible  flirtation". 

Limara  consolidates  number 
two 

Smith  &  Nephew  say  Limara  has  con- 
solidated its  number  two  position  in  the 
bodyspray  market,  ahead  of  Vivas  with  sales 
up  13  per  cent  in  1985.  An  on-pack  offer 
running  at  the  moment  offers  a  free  black 
lace  teddy  with  three  cap  stickers  from  any 
of  the  six  fragrances  m  the  range. 
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5  pounds 


your 
mers 


The  Hanssen  Diet  will  take  pounds  off  the  weight 
of  your  customers.  It  will  also  put  £14.95  in  your 
till!  AND  £4.11  per  pack  in  YOUR  POCKET!  So 
don't  miss  this  opportunity  of  stocking  The 
Hanssen  Diet  It  will  be  supported  with  £300,000 
worth  of  National  advertising  over  3  months, 
really  good  point  of  sale  material,  tremendous  PR 
and  TOTAL  BACKING  BY  MAURICE  HANSSEN. 


Maurice  Hanssen  FORMULATED  the  diet, 
BELIEVES  in  the  diet  and  will  STAKE  HIS 
REPUTATION  on  the  Diet  -  on  TV,  on  radio  and 
in  the  press. 

The  Hanssen  Diet  is  available  from  your 
wholesaler  NOW,  so  make  sure  you  order  the 
product  and  you'll  be  certain  of  putting  weight  on 

your  sales. 


The  Hanssen  Diet 

A  product  of  Dietary 
Specalites  Limited 
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PSGB  COUNCIL 


Council  adds  to  support 
lor  Nuffield  proposals 


The  Pharmaceutical  Society's 
Council  has  welcomed  the  Nuffield 
Inquiry  report  as  "positive  and 
:onstructive"  in  its  approach  to 
pharmacy  practice. 

The  following  is  an  extract  of  Council's 
nitial  comment,  agreed  at  this  month's 
neeting: 

The  report  is  especially  valuable 
oecause  it  was  produced  by  a  committee 
pn  which  pharmacists  were  in  the  minority. 
4any  times  the  view  of  other  professions 
nd  of  the  consumer  representatives  on  the 
:ommittee  —  that  pharmacists  play  an 
ndispensible  role  in  health  care  —  is 
pparent.  They  stress  the  change  in 
mphasis  from  supply  of  medicines  to 
provision  of  a  wide  range  of 
jharmaceutical  services.  They  also 
ecognise  the  untapped  potential  which,  if 
>roperly  utilised,  would  enable 
harmacists  to  contribute  even  more  to  the 
evelopment  of  the  health  services,  to  the 
enefit  of  the  public. 

The  Council  accepts  without  question 
nd  with  enthusiasm  the  pivotal  role  of  the 
ociety  highlighted  in  chapter  10.  Each 
ecommendation  will  be  approached  with 
n  open  mind  and  current  policies  will  be 
ritically  reassessed.  The  Inquiry  stated 
lat  some  of  its  proposals  will  require 
etailed  discussion,  so  the  various 
ecommendations  have  been  referred  to 
le  relevant  Council  committees  for 
onsideration.  Society  branches  and 
sgions  will  be  arranging  meetings  to 
iscuss  the  report  and  views  will  filter  back 
)  the  Council.  There  will  almost  certainly 
e  more  formal  consultation  with  branches 
some  time. 


A  number  of  recommendations  can  be 
welcomed  unequivocally  because  they 
reflect  views  that  have  long  been  held  by 
the  Council,  or  support  action  which  is 
already  being  taken.  For  example,  the  role 
of  the  pharmacist  in  providing  information 
to  help  people  stay  healthy  is  already 
being  promoted.  The  difficult  question  of 
competency-based  preregistration 
experience  has  already  occupied  the 
thoughts  of  the  members  of  the  Society's 
working  party  on  pharmaceutical 
education  and  training. 

Particularly  welcome  are  the  proposals 
for  the  future  development  of  hospital 
pharmacy  practice  which  are  exactly  in 
line  with  the  Council's  current  policies,  as 
are  the  comments  on  the  many  important 
roles  that  pharmacists  are  equipped  to 
play  in  the  pharmaceutical  industry. 

Some  of  the  other  recommendations 
are  more  controversial.  Council  is 
disappointed  that  the  Inquiry  has 
apparently  failed  to  appreciate  the  urgent 
need  for  regulations  to  be  made  under 
Section  66  of  the  Medicines  Act  1968  as 
the  only  effective  means  of  ensuring 
satisfactory  basic  standards  of  premises 
and  equipment  for  all  pharmacies. 
Council  will  continue  to  press  for  these 
regulations  to  be  made,  because  they 
would  solve  the  problem  of  including  a 
minimum  standard  for  premises  and 
equipment  in  the  NHS  contract. 

Controversial,  too,  is  the  suggestion 
that  the  intake  into  pharmacy  schools 
should  be  increased  without  regard  to 
work  force  projections.  If  current  student 
intakes  continue,  there  will  for  some  time 
be  an  annual  increase  of  400  to  500  in  the 
Register.  This  increase  will  be  accounted 


for  by  women  and,  although  they  cannot 
be  taken  as  full-time  equivalents  for  the 
whole  of  their  careers,  there  will  be  a 
steady  annual  increase  in  full-time 
equivalents  without  any  increase  in  student 
intakes.  If,  at  the  same  time,  the  number  of 
community  pharmacies  falls  in  line  with 
the  Inquiry's  recommendation  the  demand 
for  pharmacists  from  that  sector,  the  mam 
employment  area,  may  well  be  reduced. 
Or.  the  other  hand  the  number  of 
pharmacists  per  pharmacy  may  increase 
from  the  present  1.2  full-time  equivalents  if 
the  Nuffield  recommendations  relating  to 
the  extension  of  community  pharmacy 
services  are  successfully  implemented. 
The  debate  on  the  future  demand  for 
pharmacists  in  the  community  sector  will 
be  complicated  and  important. 

It  is  also  debatable  whether  an  increase 
in  the  number  of  pharmacy  graduates 
would,  of  itself,  either  solve  the 
recruitment  problems  of  hospital 
pharmacy  or  ensure  increased  recruitment 
to  the  pharmaceutial  industry.  Only 
substantial  salary  increases  for 
recruitment  grades  will  solve  the  work 
force  problems  of  hospital  pharmacy. 

Council  wholeheartedly  supports  the 
proposals  for  collaboration  with  other 
professions  and  for  widening  the  activities 
of  community  pharmacists,  especially 
advisory  services  on  medicines.  The 
Inquiry's  comments  about  altering  the 
basis  of  NHS  remuneration  and  for 
codifying  and  maintaining  standards  of 
pharmacy  premises  and  service,  are  timely 
and  will  encourage  the  debate  that  has 
already  begun  withm  the  profession. 

The  principle  underlying  the 
conclusions  on  community  pharmacy  is 
that  greater  emphasis  should  be  given  to 
professional  responsibility  and  less  to 
detailed  legislative  requirements.  The 
philosophy  is  one  which  will  be  debated  at 
some  length  but  the  overall  thrust  towards 
continued  on  p782 


IF  YOU  NEED  A  DAILY  DELIVERY  OF 
MEDICAL  SUPPLIES -AT  A  PRICE 
THAT  WON'T  MAKE  YOU  NEED 


MEDICAL  TREATMENT! 


We  provide  an  efficient  daily 
••••  service  in  and  around  London  of 
generic  and  DHSS  Approved  PI  medicines  and  our  price  structures 
make  business  with  us  very  worthwhile. 


e  COLOR  AM  A 

Pharmaceuticals, 


Colorama  Pharmaceuticals  Limited, 44-58  Lancaster  Street.  London  SE1  ORPTel  01-801  3933 
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Chairman  of  the  UK  Clinical  Pharmacy 
Association  Miss  Christine  Clark 
presenting  final  year  student  Finn  McCaul 
with  a  cheque  for  £100,  at  the  BPSA 
conference  last  week.  Mr  McCaul,  from 
Liverpool  School  of  Pharmacy,  received 
the  prize  for  his  essay  on  "What  clinical 
pharmacy  is  and  should  be"  —  he  dealt 
with  community  pharmacy.  The 
competition  was  organised  jointly  by  BPSA 
and  UK  CPA 

continued  from  page  781 

flexibility  and  the  proper  use  of  the 
pharmacist's  time  and  expertise,  is 
certainly  in  line  with  considerations 
already  well  advanced  in  Council's 
discussions.  The  basic  philosophy  that  the 
profession  itself  should  control  standards 
of  professional  practice,  is  welcomed. 

The  recognition  of  the  scope  for 
transferring  some  medicines  from 
prescription-only  control  to  a  category  in 
which  they  can  be  sold,  with  suitable 
safeguards,  in  pharmacies  is  in  line  with 
the  Society's  policy  and  is  thus  warmly 
welcomed.  The  same  can  be  said  of  the 
view  that  there  should  be  rational 
distribution  of  pharmacies,  again  with 
adequate  safeguards. 

Council  agrees  that  the  undergraduate 
course  should  concentrate  on  the 
pharmaceutical  sciences,  that  the  science 
should  be  related  to  pharmacy  and  that  its 
relevance  should  be  demonstrated. 

The  recognition  of  the  importance  of 
communication  skills  is  warmly  welcomed 
and  the  proposal  to  introduce  instruction 
in  the  behavioural  sciences  will  be  given 
detailed  consideration.  The  same  is  true  of 
the  proposals  for  helping  other  graduates 
and  pharmacy  technicians  to  qualify  as 
pharmacists. 

The  development  of  continuing 
education  for  practising  pharmacists  will 
be  one  of  the  main  areas  for  expansion  of 
the  Society's  activities  in  the  years  ahead. 
The  idea  of  periodic,  practice-related 
assessments  as  a  prerequisite  for 
continued  registration  is  an  interesting 
proposal  deserving  detailed 
consideration. 
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for  contract 
appeal  body 

The  Society  is  to  press  for  a  national 
appeal  body  lo  be  set  up  to  consider 
disputes  arising  from  the  proposed 
i  emoval  of  the  pharmacist's 
unconditional  right  to  provide  NHS 
pi  ia  t  a  laceu  tica  I  s  ei  vices . 

Council  is  seeking  to  have  the 
matter  raised  during  the  second  reading  of 
the  NHS  (Amendment)  Bill  which,  among 
other  things,  is  designed  to  pave  the  way 
for  implementation  of  the  new  contract. 

It  was  also  agreed  to  seek  clarification 
from  the  Department  of  Health  on  some  of 
the  Bill's  provisions,  for  example,  whether 
pharmacists,  as  well  as  appliance 
contractors,  would  be  required  to  indicate 
which  appliances  they  would  supply.  It 
was  also  agreed  to  seek  the  Department's 
view  on  how  the  Bill's  provisions  related  to 
pharmaceutical  services  provided  from 
dispensing  doctors'  surgeries. 
Standards  for  PL(PI)s.  Council  agreed  to 
seek  confirmation  from  the  Department  of 
Health  that  the  standards  and  rules 
adopted  in  considering  an  award  of  a 
PL(PI)  for  products  not  manufactured  in 
the  UK  are  no  less  demanding  that  those 
applied  to  product  licences  issued  in  the 
UK,  and  to  request  an  explanation  of  the 
procedures  adopted. 
Recruitment  of  hospital  pharmacists. 
The  Society  is  to  take  further  action  to 
improve  recruitment  of  pharmacists  into 
the  hospital  service.  Council  agreed  to 
three  courses  of  action.  The  first  was  a 
further  approach,  with  the  added  support 
of  the  Nuffield  report,  to  the  Health 
Minister  to  seek  a  meeting .  The  second 
was  a  further  approach  to  the 
Pharmaceutical  Whitley  Council 
management  side  concerning  salary 
improvement  without  any  contractual 
commitments,  again  using  the  Nuffield 
inquiry  report  in  support.  The  third  was  a 
further  approach  to  the  Department  of 
Health's  chief  pharmacist,  urging  further 
support. 

RDC  members.  Mr  G.  Walker  has  been 
appointed  pharmaceutical  member  of  the 
Rural  Dispensing  Committee  and  Mr  R. 
Dickinson  (the  Society's  deputy  secretary) 
had  been  appointed  deputy 
pharmaceutical  member. 
BPC  logo.  Council  has  given  permission 
for  the  lersey  BP  Conference  logo  (which 
includes  the  Society's  green  cross  emblem 
without  the  word  "pharmacy")  to  be 
incorporated  in  posters  for  display  in  shop 
windows  in  St  Helier,  together  with  the 


words  "lersey  welcomes  the  British 
Pharmaceutical  Conference  1986." 

Guidance  on  computerised  data.  The 

Society  is  to  provide  guidance  to  branch 
and  regional  secretaries  on  the  type  of 
information  they  may  store  on  computer 
without  needing  to  register  under  the  Data 
Protection  Act.  While  the  guidance  is 
being  drafted,  advice  on  registration 
under  the  Act  is  to  be  supplied  to  the  small 
number  of  secretaries  who  already  hold 
data  on  computer. 

Comments  on  patient's  charter.  The 

Society  has  made  a  number  of  comments 
on  a  proposed  "patient's  charter"  drafted 
by  the  Association  of  Community  Health 
Councils  for  England  and  Wales. 

Script  fees  updated.  The  Society's 
recommended  method  of  pricing  private 
prescriptions  is  to  be  updated  in  line  with 
the  latest  increase  in  NHS  fees.  Copies  of 
the  revised  scheme  will  be  circulated  to  all 
pharmacies. 

Action  on  reactions.  The  Society  is  to 
write  to  the  Committee  on  Safety  of 
Medicines  urging  publication  of  the  report 
of  its  working  party  on  adverse  drug 
reactions  (the  Poswillo  report) .  Following 
the  CSM's  rejection  of  community 
pharmacists'  involvement  in  adverse 
reaction  reporting,  the  community 
pharmacy  subcommittee  has  been 
considering  a  trial  experiment  for  a 
scheme  that  could  be  administered  by  the 
Society  alone.  The  Nuffield  report 
supported  a  pilot  scheme  and  advocated 
that  the  Poswillo  report  should  be 
published. 

Toxicity  symbols  opposed.  The  Society  is 
to  inform  the  Royal  Society  for  the 
Prevention  of  Accidents  that  it  strongly 
disagrees  with  a  suggestion  that  symbols 
should  be  placed  on  medicines  to  denote 
their  toxicity.  The  Society's  policy  is  that 
all  medicines  should  be  treated  with  care 
and  that  there  should  be  no  further 
subclassif  ication . 

The  proposal  was  included  in  a  draft 
document  sent  to  the  Society  for  comment. 
The  document  is  to  be  part  of  a  publicity 
pack  to  be  sent  to  local  authorities  in 
association  with  a  ROSPA  publicity 
campaign  to  be  mounted  later  this  year. 
The  Society  will  also  inform  the  ROSPA  of 
its  view  that  prescribing  should  be 
restricted  to  a  maximum  of  28  days'  supply 
at  any  one  time. 

"Cocaine  kits"  ban.  The  Society  is  to 
support  a  Home  Office  proposal  for 
legislation  to  prevent  irresponsible  and 
offensive  sales  of  "cocaine  kits"  and  similar 
paraphernalia  intended  for  the  unlawful 
administration  of  Controlled  Drugs. 
Degree  approved;  Aston  University's  BSc 
has  been  approved  for  a  further  five  years. 
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Showandsell 
with  modisplay 


The  flexible  high,  quality 


Modisplay  with  profit  in  mind.  We  design  your  individual 
requirements,  manufacture  the  units  in  our  own  factory  and  carry 

out  the  installation  with  our  own  trained  fitters. 
A  deep  understanding  of  merchandising  your  shop  or  store 

is  backed  up  with  over  20  years  experience  in  the 
pharmacist  trade. 
Modisplay's  approach  to  store  fitting  gives  you  all  the  advantages 
associated  with  mass  produced  modular  units. 
Add  the  advantages  of  mass  production  to  a  real  understanding 
of  your  business  and  Modisplay  must  inevitably  be 
your  first  choice  when  fitting  out  your  premises.  You  will  not 
be  disappointed  by  our  service  as  all  stages  are 
under  our  total  control. 


mOPiSPLQV 

Modisplay  (Shopfitting)  Limited 
1  Lockfield  Avenue,  Enfield.  Middlesex  EN3  7QE 
Telephone:  01-805  6240 
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RPA  acclaims 
Nuffield  

The  Rural  Pharmacists  Association,  as  the 
only  representative  body  for  rural 
pharmacy,  welcomes  the  Nuffield  Report 
and  acknowledges  the  work  done  by  the 
members  of  the  Inquiry. 

The  primary  objective  of  the  RPA  has 
always  been  to  ensure  that  all  rural  patients 
receive  the  same  professional  standards  of 
pharmaceutical  supervision  and  care  as 
patients  in  urban  areas  and  is  currently 
producing  a  report  on  the  status  of 
pharmaceutical  services  in  rural  areas.  It 
is  anticipated  that  this  report  will  provide 
pointers  to  the  Pharmaceutical  Society  to 
assist  in  the  promotion  of  rural  pharmacy. 
The  RPA  urges  the  PSGB  to  take  an  active 
part  in  this  vital  area. 

The  RPA  is  most  anxious  to  be  involved 
in  discussion  with  other  health  care 
professions  in  order  to  bring  all  rural 
pharmaceutical  services  to  the  highest 
level. 

M.  Mervyn  Madge,  chairman, 

J.  Davies,  secretary, 

Rural  Pharmacists  Association 

GPs  contrasted 

Comparisons  are  sometimes  better  not 
made  but,  in  the  April  5  issue  of  your 
publication  there  is  one  which  is  hard  to 
ignore. 

On  the  one  hand  the  constructive 
circumspect  comments  of  the  chairman  of 
the  General  Medical  Services  Committee, 
Dr  Michael  Wilson,  in  response  to  the 
Nuffield  Report,  while  on  the  other,  the 
continued  ramblings  of  Dr  David  Roberts, 
chairman  of  the  Dispensing  Doctors' 
Association,  manifest  a  stark  contrast. 

It  would  probably  be  well  nigh 
impossible  to  expect  to  "work  together" 
with  the  likes  of  Dr  Roberts. 
J.M.  Brunt 
Norfolk 

Boots  cash  and 


Pharmacists  in  Essex  and  East  London  may 
be  pleased  to  hear  of  a  new  source  of  baby 
food  at  below  normal  cash  &  carry  prices 
—  and  they  take  credit  cards. 

The  Boots  branch  at  Harold  Hill  near 
Romford  (and  no  doubt  others  as  well)  is 
locked  in  combat  with  a  drug  store  chain 
and  is  selling  SMA  Gold  Cap  for  only 
£1.59.  We  have  stocked  up  and  urge  others 
in  the  area  to  do  the  same  "while  stocks 


last,"  and  take  advantage  of  the  buying 
power  of  this  benevolent  competitor. 
Raj  Patel 
Brentwood 

Boots'  normal  price  for  SMA  Gold  Cap  is 
£1.86.  The  company  confirm  its  Harold 
Hill  branch  has  the  product  priced  at 
£1.59,  and  says  this  is  a  local  pricing 
policy  to  meet  competition  —  Editor. 

Robins  come  on 
stream   

I  wish  to  call  your  readers'  attention  to  your 
recent  article  concerning  the  sale  of  A.H. 
Robins  manufacturing  facility  to  Gx  Ltd 
(AprilS,  p669). 

Your  article  reports  that  Gx  would 
manufacture  A.H.  Robins  products  for  a 
period  of  time  "and  no  new  lines  were 
planned."  A.H.  Robins  wishes  to  assure 
your  readers  that  it  has  a  very  active  new 
product  programme.  It  is  anticipated  that  a 
number  of  new  products  will  be  marketed 
by  our  company. 
Frank  J.  Stumpf  Jnr 
Managing  director, 
A.H.  Robins 

In  retrospect. . . 

Xrayser  has  again  pointed  out  the 
problems  that  will  arise  from  changes  in 
legislation.  I  refer  to  the  latest  disaster  — 
abolition  of  Sunday  trading  laws.  What  he 
says  is  a  real  danger.  Who  knows  what  will 
be  the  fate  of  the  owner  of  the  one- 
pharmacist  pharmacy? 

Can  he  close  on  Sunday  and  watch  his 
income  decline,  or  will  he  be  forced  to 
work  seven  days  a  week  to  maintain  his 
present  income?  Can  he  afford  to  pay  a 
locum  for  one  or  more  days  a  week  or  will 
he  have  to  go  out  of  business?  Will  those 
patients  that  are  happy  at  the  prospect  of 
obtaining  their  prescriptions  and 
associated  supplies  on  any  day  of  the 
week,  be  as  happy  when  there  is  no  local 
pharmacy? 

We  all  know  there  are  anomalies  and 
widespread  flouting  of  the  law,  but  these 
could  be  tidied-up  to  most  people's 
satisfaction  without  the  upheaval  of  misery 
that  will  be  caused  by  abolition. 

If  efficiency  and  competition  is  the  aim 
of  the  Government,  why  stop  at  "trading?" 
Why  not  make  sure  that  all  factories, 
offices  and  Government  departments  work 
on  Sundays  also?  I  am  sure  Parliament 
could  get  through  more  legislation  if 
members  sat  on  Sundays.  Would  they  like 
that? 

I  have  written  to  my  local  MP  on  this 


No  of  days  treatment 
N  B  Ensure  dose  is  stated 


INP 


This  was  presented  on  April  1,  of  course. 
Who  says  doctors  don't  have  a  sense  of 
humour? 


issue,  but  have  not  had  the  courtesy  of 
reply.  Neither  did  I  when  I  wrote 
concerning  enabling  legislation  for  the 
new  contract,  but  that  is  not  now  an  issue.  I 
would  urge  readers  to  write  to  their  MP 
now  (they  may  have  better  luck  than  I)  as 
there  seems  to  be  a  backbench  revolt.  Ask 
to  meet  them  on  a  Sunday. 
PS  I  wonder  what  Mrs  Thatcher's  parents 
would  have  thought  of  this,  as  they  owned 
a  grocer's  shop? 
J.G.  Hawkin 
Leeds 

Sad  visionary? 

A  prescription  for  500  Imodium  capsules 
was  today  completed  with  eight-plus  packs 
of  60,  and  Janssen  tell  us  that  soon  this 
script  will  be  filled  by  16-plus  packs  of  30. 

The  capsules  were  left  in  their  outers 
and  labelled  (no  cardboard  box  big 
enough),  put  in  a  large  brown  Unichem 
bag  (no  dispensing  bag  big  enough),  and 
with  an  outer  of  Questran  (the  rest  of  the 
script)  filled  one  shelf  of  my  reception 
area. 

Is  this  the  vision  of  the  unit-packaging 
future?  Please  can  I  be  paid  for  each 
28-day  supply.  This  must  be  our  next 
priority. 
P.J.  Rose 
Crediton,  Devon 


Planning 
problem? 
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I  was  interested  to  read  that  D.  Delvin  of 
the  Family  Planning  Association  stated 
there  had  been  an  18  per  cent  increase  in 
sheath  usage  in  clinics.  Personally  I  would 
find  that  very  embarrassing,  and  I  am  glad 
our  customers  can  wait  until  they  are  out  o: 
the  shop. 
E.  P.  Crabtree 
Sheffield 
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WISDOM 

.         -  i  Is 

ANGLED  HEAD 


■  -  a 


WISDOM 


Wisdom.  A  range  of  toothbrushes  to  cater 
for  all  your  customers'  needs. 

The  range  is  divided  into  three  clear 
categories. 

Wisdom  Quest.  A  professional  brush  in 
the  distinctive  magenta  pack. 

Wisdom  Nylon.  Britain's  biggest-selling 
brush,  now  packaged  in  blue. 

Wisdom  Special.  A  range  of  special 
application  brushes,  like  Plaquemaster,  all 
bearing  the  bright  green  flash. 


This  new  colour-coded  packaging 
concept  is  the  result  of  close  collaboration  with 
dental  experts  and  your  customers  themselves. 

And  with  such  a  distinctive,  comprehen- 
sive new  range  of  toothbrushes  on  the  market, 
who  needs  stock  another  brand? 


WISDOM 


f 


Jailor  made 
finance 
for  Chemists 

If  you  are  thinking  of  buying  a  pharmacy, 
or  extending  your  present  business;  the 
new  guarantee  scheme  now  available  from 
AAH  group  wholesalers  is  worth 
measuring  up. 

Advantages  over  other  schemes  are 

•  No  early  repayment  penalty 

•  No  restriction  on  the  resale  of  your  pharmacy 

•  Competitive  interest  rates 

•  No  limit  to  the  size  of  the  loan 
•  Backed  by  a  comprehensive 

wholesaler  service  from 
member  companies. 


Please  send  me  the 
Statim  Finance  Limited 
information  booklet. 

Name  


Name  of  business 


Address . 


I  

Send  to  your  local  branch  of  Hills  Pharmaceuticals  Ltd. 
Herbert  Ferryman  Ltd., 

Mawson  &  Proctor  Pharmaceuticals  Ltd., 
Northern  Pharmaceuticals  Ltd., 

or  Vestric  Ltd. 

Members  of  the  AAH  Holdings  pic  Group. 
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BPA-PGC  all  change 

The  British  Pharmacists  Association  viewed  with  incredulity  the 
fuss  that  the  Scottish  Pharmaceutical  General  Council  has  made 
over  the  resignation  of  a  BPA  lady  member  who  was  harrassed  by 
a  potential  leapfrogger. 

The  seriousness  with  which  the  PGC  takes  this  matter 
demonstrates  "the  VIP  status"  of  all  BPA  members,  substantiated 
by  the  space  devoted  to  it  in  the  PJ  and  C&D.  BPA  congratulates 
the  constant  flow  of  new  members  who  have  now  departed  from 
the  PGC  and  PSNC  camps  to  join  us.  In  fairness  to  the  respective 
Editors,  we  feel  it  would  be  inappropriate  to  ask  them  to  devote 
an  equivalent  space  to  each  of  our  new  members. 

Our  message  to  the  PGC  is  "get  on  with  the  job  you  are  being 
paid  for,  do  your  best  to  improve  the  lot  of  the  small  contractor 
instead  of  galavanting  around  Scotland  wasting  time  on  the 
arrival  of  a  former  BPA  member  from  holiday  whose  departure 
from  BPA  you  use  for  your  dubious  political  propaganda." 

My  statement  welcoming  the  Nuffield  Report  was  given  wide 
coverage  by  the  national  media  last  week.  Passages  were 
broadcast  throughout  the  country  on  several  local  radio  stations. 
Many  inquiries  have  been  received  at  our  head  office. 

Mr  Jayanti  Patel,  Leicester  regional  chairman,  who  has 
recently  been  elected  onto  the  LPC,  was  given  a  two  minute  spot 
at  various  times  throughout  the  day  on  Leicester  Radio.  Mr  Patel 
expressed  his  personal  viewpoint  that  if  any  had  to  close  due  to 
PSNC  negotiation  it  should  be  those  who  had  opened  last. 

To  those  pharmacists  who  have  inquired  who  they  should  vote 
for  in  the  current  Council  election,  our  advice  is  to  make  up  your 
own  mind.  None  of  our  executive  is  standing.  It  is  current  BPA 
policy  that  our  committee  members  remain  independent  of 
Council  so  that  our  watchdog  function  is  not  compromised. 
Pharmacists  should  read  the  candidates'  policies  which  have  a 
reasonable  chance  of  being  put  into  practice. 

Ask  around  to  see  if  your  choice  is  a  pharmacist  of  integrity, 
courage,  conviction,  and  will  stand  up  for  his/her  views,  and  vote 
accordingly.  Most  of  all,  vote.  The  profession  has  never  been  in 
more  danger  from  politics  or  in  more  chaos  in  history. 
Charles  Flynn 
General  secretary,  BPA 

Mr  Flynn  presumably  has  no  complaint  over  the  13  column  ins 
given  to  BPA's  view  of  Nuffield  (last  week  p683)  —  Editor 


Nuffield  to  help  pay  claim? 

The  1986  pay  claim  for  hospital  pharmacists  will  take 
in  inflation  over  previous  years,  the  discrepancy 
between  public  and  private  sector  salaries,  and 
comments  from  the  Nuffield  Report. 

The  claim  is  currently  being  put  together  by  the  staff  side  of 
Whitley  Council.  Divisional  officer  Dr  David  Bird  told  Guild 
Council  at  its  meeting  on  April  3,  that  alternative  proposals  for 
resolving  the  out-of-hours  problem,  formulated  by  staff  side,  had 
been  presented  to  the  management  side  for  consideration. 

The  agreed  strategy  involved  emergency  payments  to  be 
discussed  as  a  separate  issue  from  salaries,  and  to  be  paid  only  to 
those  actually  performing  such  duties. 

Local  negotiations.  The  divisional  officer  offered  to  explore  the 
subject  and  an  ASTMS-run  course  on  the  subject  is  to  be 
requested  for  Group  members. 

Membership  lists.  A  satisfactory  position  should  be  reached 
shortly.  The  rerun  Council  election  had  produced  a  much 
higher  vote  than  on  the  first  occassion,  suggesting  the  current 
mailing  list  was  a  substantial  improvement. 
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STOPS  DIARRHOEA 
RELIEVES  STOMACH  UPSETS  AND  COLIC 


The  holiday  season  is  coming  soon.  And  with  it 
will  come  customers  asking  for  the  trusted  relief 
of  Enterosan  by  name.  Here's  why . . . 

Our  new  national  press  campaign  really  brings 
home  the  misery  of  holiday  diarrhoea  and  the 
tried  and  trusted  relief  Enterosan  brings. 

Strong,  eye-catching  P.O.S.  display  plus  a 
major,  season-long  P.R.  campaign  will  keep 
Enterosan  right  in  the  public  eye. 

For  more  stock,  or  further  information  contact 
the  Enterosan  distributor:  David  Anthony 
Pharmaceuticals  Ltd.,  Edwards  Lane,  Speke, 
Liverpool  L24  9GH.  Tel  No:  05 1  486  7 1 1 7. 

Ends  'dear-oh-dear'  diarrhoea-fast 


CH  OUT  FOR  THE  1986  ENTEROSAN  INCENTIVE  PACKAGE ! 


BUSINESS  NEWS 


Sunday  trading  killed  — 
but  won  t  lie  down . . . 

Opponents  of  the  Shops  Bill  —  among  them  the  NPA  and  PSNC 
—  are  delighted  at  its  surprise  defeat  in  the  Commons  this 
week.  To  many  it  proves  that  democracy  can  still  work  and  that 
active  campaigning  can  swing  Parliament  in  their  favour.  But 
not  everyone  is  so  pleased,  as  C&D  found  when  it  spoke  to 
interested  parties  the  morning  after... 


The  Government  has  given  up  hope  of 
revising  the  Shops  Bill  after  a  shattering  14 
vote  defeat  at  Second  Reading  in  the 
Commons.  A  Government  spokesman 
says:  "There  is  no  point  in  bringing  the  Bill 
back  in  the  life-time  of  this  Parliament." 

Now  some  Tory  back  benchers  are 
demanding  a  campaign  of  massive  fines 
against  shops  which  break  present  Sunday 
trading  laws.  Some  68  Tories  defied  the 
three-line  whip.  And  as  the  Government 
assessed  the  political  damage  of  the  defeat 
Leicester  MP  Peter  Bruinvels  led  Tory  back 
bench  demands  for  fierce  application  of 
the  law. 


"We  want  the  Government  to 
encourage  Local  Authorities  to  seek  very 
heavy  punitive  fines  against  shops  which 
trade  illegally  on  Sundays.  We  want  fines 
of  £10,000  a  time.  The  present  average  fine 
is  only  £400,  and  the  big  stores  like  Carpet 
Lane  take  more  than  that  in  the  first  five 
minutes  of  trading  on  Sundays." 

The  Government  made  it  clear  it  does 
not  plan  to  urge  such  fines,  but  a  Home 
Office  spokesman  conceded  some  local 
authorities  might  do  so  on  their  own 
initiative. 

The  Tory  rebels  sank  the  Bill  in  spite  of 
being  told  by  Mr  Hurd  that  the  1950  Shops 


Act  was  "out-dated  and  over-restricted." 
He  insisted  the  Government's  Bill  would 
not  erode  the  working  conditions  of  shop 
workers.  "On  the  other  hand,  unnecessary 
regulation  spoils  the  ability  of  employers  t 
adapt  to  changing  circumstances". 

Mr  Hurd  told  MPs  that  the  1950  Act 
was  bad  "because  it  regulates  indefensibl; 
an  activity  which  most  people  no  longer 
regard  as  wrong."  He  spoke  of  a  garden 
centre  in  Kent  where  two  thirds  of  the 
week's  trade  was  done  on  Sunday.  The 
owners  livelihood  was  now  "at  the  mercy 
and  whim  of  anyone  who  can  go  to  Court 
and  force  his  local  council  to  prosecute. 
On  what  possible  grounds  should  that  ma; 
be  forced  out  of  business?" 

Mr  Hurd  said  nearly  9  million  people 
now  work  on  Sunday.  None  of  the 
compromises  suggested  by  opponents  of 
the  Bill  would  work. 

In  the  event,  the  Government's 
promise  to  Tory  MPs  of  a  free  vote  on  the 
details  of  the  Bill  during  its  Committee 
Stage  was  not  nearly  enough  to  head  off  a 
unprecedented  collusion  between 
opposition  MPs  voting  to  a  brief  from  shor 
workers'  unions,  and  Tory  back  bench 
fundamentalists  anxious  to  preserve  the 
religious  flavour  of  Sunday. 
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Attractive,  functional  dispensaries 
with  stimulating  retail  environments, 
focusing  attention  on  the  profession* 
Pharmacist. 
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Shops  [h.l  ] 


•campaigners: 
lixed  reaction 

>ur  response  is  just  what  you 
Duld  expect  —  we're  delighted." 
id  a  spokesman  for  the  Keep 
mday  Special  Campaign.  "It's  the 
jvernment's  biggest  ever  defeat 
id  it  shows  that  their  attempts  to 
ty  off  their  opponents  from  their 
m  side  back-fired." 
But  the  Campaign  has  no  plans  to 
?ss  for  rigid  reinforcement  of  present 
ies  against  Sunday  trading.  "We're  not  a 
fence  Committee  for  the  Act  but  a 
npaign  against  total  deregulation", 
tional  Consumer  Council.  "MPs  have 
3n  swayed  by  the  noisy,  intolerant 
nority  who  wish  to  impose  their  views  on 
lore  tolerant  majority,"  says  the 
tional  Consumer  Council,  who 
oported  the  Bill  and  admit  to  being 
:erly  disappointed  by  the  defeat. 

.swayed  by  the  noisy, 
tolerant  minority."  (NCC) 

The  NCC  was  surprised  by  the  vote, 
iiere  was  no  doubt  MPs  had  got  the  wind 
but  we  thought  it  would  get  through  by 
arrow  majority,"  said  a  spokesman, 
id  now  they  say  they  are  worried  about 
i  consequences  of  the  defeat.  "Local 
:horities  will  feel  obliged  to  clamp  down 
there  was  an  immediate  back-lash  after 
y  Whitney's  Bill  in  1983.  Jobs  will  be  lost 
garden  centres  and  shops  which  open 
Sundays.  And  it  will  be  very  depressing 
people  who've  been  used  to  shopping 
Sundays." 

tional  Chamber  of  Trade.  One  of  the 

inder  members  of  the  Keep  Sunday 
ecial  campaign,  the  NCT  was  surprised 
the  strength  of  opposition  to  the  Bill, 
nly  the  supreme  optimists  thought  we 
uld  stop  the  Bill  altogether,"  said  a 
)kesman.  They  were  concentrating  on 
ing  to  get  the  Bill  amended. 
And  they  agree  that  local  authorities 
;  going  to  get  strict  with  Sunday 

>nly  the  supreme  optimists 
ought  we  would  stop  the  Bill 
together"  —  (National 
lamber  of  Trade) 

snings.  "They  are  going  to  clamp  down, 
■ne  Chambers  of  Commerce  have 
sady  asked  local  authorities  to  take 
ion  and  in  some  cases  have  taken  them 
:ourt  if  they  fail  to  do  so." 
DAW.  The  defeat  of  the  Shops  Bill  has 
in  welcomed  by  USDAW  general 
retary  Garfield  Davies. 


A 

BILL 

INTITULED 

An  Act  to  remove  certain  restrictions  as  to 
the  opening  hours  of  shops  and  other 
places  where  a  retail  trade  or  business  is 
carried  on  and  the  working  hours  of 
adults  employed  in  them;  to  make 
transitional  provision  as  to  the  rights  of 
persons  so  employed  concerning  Sunday 
working;  and  for  connected  purposes. 

The  Lord  Glenarlhur 

"Its  defeat  is  USDAW's  greatest 
success  in  fighting  off  a  direct  attack  on 
shop  workers,"  he  said.  "It  demonstrates 
that  a  public  majority  does  not  believe 
unbridled  market  forces  should  prevent 
Sunday  from  remaining  a  special  day  for 
the  family,  especially  for  the  families  of 
shop  workers." 

"Unlimited  Sunday  trading  would  have 
hit  pay  as  well  as  working  conditions,  and 
now  the  weakening  of  the  Wages  Council 
will  hit  pay  packets  even  more  directly." 

USDAW  thinks  local  authorities  will 
start  to  enforce  existing  laws  more  strictly. 
But  this  will  not  lead  to  job  losses.  "Garden 
centres  can  still  open,  they're  just  limited 
to  what  they  can  sell,"  said  a  spokesman. 
"Some  forms  of  Sunday  trading  are 
permitted  by  law." 

Comment 
"Undoing  a  law  is  rather  like  pulling  a  tooth 
by  hand  —  slow,  painful  and  sometimes  —  if 
its  roots  go  deep  enough  —  impossible.  The 
Government  found  that  out  to  its  chagrin  this 
week. 

Opponents  of  the  Shops  Bill  have  reason 
to  rejoice.  They  fought  a  hard  campaign 
against  richer  rivals  more  accustomed  to 
having  their  voices  heard.  The  National 
Pharmaceutical  Association,  particularly, 
must  be  pleased  with  its  involvement  in  the 
Keep  Sunday  Special  Campaign  —  this  ad 
hoc  coaiifion  finally  succeeded  in  killing  off 
the  latest  in  a  30-year  series  of  attempts  to 
liberalise  shop  opening  hours. 

But  if  a  law  is  rotten,  surely  it  should  be 
removed?  As  Home  Secretary  Douglas  Hurd 
said:  "The  law  is  in  decay,  and  that  is  not 
good  for  any  of  us".  But  it  is  not  the  law,  but 
its  observance  that  has  been  allowed  to 
decay.  Councils,  through  their  failure  to 
enforce  the  law,  have  been  complicit  in  this. 
Retailers  have  jumped  the  gun,  presuming 
Sunday  opening  is  to  be  a  fait  accompli. 

Now  local  authorities  will  have  to  enforce 
the  law  that  stands.  The  tooth  may  be 
decaying,  but  its  structure  has  been  left 
intact.  Like  a  wise  dentist  we  must  repair 
and  renew,  with  due  respect  for  the  structure 
within  which  we  work. 

The  Bill  failed  because  the  Government 
tried  to  excise  the  entire  Act  rather  than 
preserving  the  good  in  it,  and  adding  to  it. 
Retailers,  shopworkers.  Government  and 
Councils  must  now  apply  themselves  to  the 
task  of  making  a  messy  law  work  for  the 
benefit  of  the  public. " 


...Pharmacy's 
mixed  feelings 

The  NPA  is  delighted  that  the  Shops' 
Bill  has  been  defeated.  The 
association  has  been  lobbying 
Parliament  and  encouraging 
members  to  contact  MPs. 

Tim  Astill,  director  of  the  NPA, 
expressed  the  relief  of  many  members.  The 
deregulation  of  Sunday  trading  would 
have  meant  a  seven-day  working  week  for 
many  pharmacists. 

"To  defeat  a  measure  with  a  three-line 
whip  from  a  Government  with  such  a 
sizeable  majority  and  one  so  determined  to 

..."a  harsh  clamp-down  would 
be  unacceptable  to  many." 

get  its  Bill  through  must  be  almost 
unprecendented,"  said  Mr  Astill.  But  the 
NPA  regrets  that  the  Government  has  not 
taken  the  opportunity  to  clear  the 
anomalies  in  the  present  legislation.  "Had 
the  Government  not  been  so  obdurate  and 
had  it  taken  more  notice  of  the  lobby  which 
was  mounting  over  the  past  six  months  a 
compromise  could  have  been  agreed,"  Mr 
Astill  said.  "We  may  now  see  the 
unedifying  and  undesirable  spectacle  of 
some  otherwise  responsible  retailers 
deliberately  flouting  the  law." 
R.  Gordon  Drummond  Ltd.  Superinten- 
dent pharmacist  Mr  G.  Green  commented: 
"We  were  with  the  NPA  in  its  efforts  to 
confine  Sunday  trading  to  the  essentials. 
We  are  already  involved  in  Sunday  trading 
as  over  half  of  our  branches  are  in  Scotland 
—  where,  it  is  said,  there  are  no  problems. 
There  are  problems  in  persuading  staff  to 
give  up  their  Sundays. 

"We  believe  that  a  modified  bill  could 
be  acceptable.  The  "Open  Door"  policy  of 
the  Government  was  lightly  thrown  out.  It 
would  have  caused  a  radical  change  in  the 
cost  of  business  and  the  quality  of  life." 
Underwoods.  Chairman  Harry  Woolf  said 
he  was  a  bit  disappointed  that  people  will 
have  no  free  choice."  It  seems  silly  that  a 
few  can  dictate  to  a  majority,"  he  said. 

"We  have  been  prosecuted  half 
a  dozen  times,  often  to  be 
found  not  guilty." 

"The  Government  ran  it  badly.  If 
people  really  do  want  to  shop  it  may  cause 
a  bigger  problem  for  local  authorities  than 
if  there  had  been  a  relaxation  of  the  law." 

Underwoods  have  several  shops  open 
on  Sundays  at  the  moment.  "Determining 
what  we  can  sell  is  the  problem,"  said  Mr 
Woolf.  "We  have  been  prosecuted  half  a 
dozen  times,  often  to  be  found  not  guilty." 
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Farleys  back  on 
the  shelf? 


Boots  have  shelved  plans  to 
relaunch  Farley's  Oster  and 
Complan  brands  until  a  new  milk 
drying  plant  is  commissioned  at 
Kendal. 

A  Press  conference  called  on  Monday 
to  unveil  plans  for  the  products  was 
cancelled  at  the  last  minute.  No 
explanation  for  the  change  of  plan  was 
given. 

"We  have  run  the  plant  successfully  for 
several  days  and  both  the  product  and  the 
process  are  free  of  any  contamination,"  a 
Boots  spokesman  said.  "However,  we  are 
not  yet  100  per  cent  confident  that  the  old 
plant  can  be  made  to  meet  Boots'  exacting 
standards.  Therefore  we  are  placing  all 
our  resources  on  commissioning  and 
completing  an  entirely  new  milk  drying 
plant.  We  will  announce  later  when  we 
expect  the  products  to  be  available." 

The  previous  dryer  was  installed  24 
years  ago.  A  new  building  was  being  put 
up  last  Autumn  and  Boots  are  completing 
this  project. 

Some  products  —  Casilan,  Glucodin 
and  ready  to  feed  milk  —  are  still  made  at 
Kendal,  but  Boots  are  re-appraising 
manning  levels  as  the  new  plant  is  unlikely 
to  be  completed  within  the  next  three 
months. 

New  appointments  have  been  made  at 
Farley.  Mr  G.R.  Solway  (Boots  group 
director,  industrial  division)  becomes 
chairman.  Mr  K.C.  Robinson  (director  of 
consumer  products  marketing)  is  chief 
executive  and  Mr  G.A.  McAlpine 
(director  of  pharmaceutical  production)  is 
general  manager. 

Share  Drug's 
share  move 

Share  Drug  are  looking  to  their 
shareholders  to  raise  funds  for  more 
expansion,  following  a  42  per  cent 
jump  in  pre-tax  profits  for  1985„ 

The  £3. 8m  rights  issue  will  involve 
swapping  one  new  265p  share  for  every  six 
ordinary  shares  held.  The  company  says 
the  Prince  family,  which  owns  76  per  cent 
of  the  equity,  will  be  taking  up  as  many 
shares  as  possible. 

Having  opened  11  new  stores  during 
this  financial  year,  Share  Drug  are 
planning  14  more  before  the  year's  end, 
and  more  expansion  during  1986-87. 
Financial  director  Paul  Brearley  was 
unable  to  forecast  an  exact  figure,  but  was 

'/SO 


confident  that  the  company  could  handle 
further  growth.  "We  moved  last  July  into  a 
new  warehouse,  and  before  that  spent  a 
couple  of  years  working  out  computer 
packaging  and  systems  to  operate  for  well 
into  three  figures".  Pre-tax  profits  for  1985 
stood  at  £851,000,  with  turnover  up  61  per 
cent  to  £17. 05m  and  operating  profits  up 
by  59  per  cent  to  £950,000. 

The  company  is  the  South,  but  the 
expansion  takes  in  the  Midlands  as  well. 
"We're  stretching  the  boundaries  to  the 
North  Midlands,  but  trying  as  far  as 
possible  to  make  this  a  planned 
expansion".  There  were  no  plans  as  yet  to 
move  into  Scotland,  said  Mr  Brearley. 
"But  the  possibility  is  always  there". 

The  Department  of  Trade  and  Industry 
retail  sales  index  for  February  shows 
chemists  up  15  per  cent  to  178  (excluding 
NHS  receipts).  The  figure  for  all 
businesses  is  141  (1980  =  100). 
Unichem  have  appointed  their  fellow  co- 
operative wholesaler,  Barclay  of  Belfast,  to 
distribute  the  Pharmaton  range  and  their 
own  brand  baby  products  in  NI. 


Numark  tour 
to  Canada 

ICML  are  organising  a  Numark 
study  tour  to  Canada  in  September. 

The  14-day  tour  starts  on  Saturday, 
September  6,  with  five  nights  in 
Vancouver,  and  continues  with  a  four-day 
coach  tour  through  the  Canadian  Rockies. 

The  cost  is  £1,070  (sharing 
twin/double)  with  a  single  room 
supplement  of  £298.  Add-on  options  can 
be  arranged,  subject  to  availability.  Seats 
are  limited,  and  further  details  and 
booking  forms  can  be  obtained  from 
Paddy  Tarr,  ICML,  51  Boreham  Road, 
Warminster,  Wilts  BA12  9JU  (tel:  0985 
215555). 

Sunday,  April  20 

Mid  Glamorgan  East  Branch,  Pharmaceutical  Society. 

Treasure  hunt 

Tuesday,  April  22 

Harrow  &  Hillingdon  Branch.  Pharmaceutical  Society. 

clinical  lecture  theatre,  Northwick  Park  hospital  at  7  30pm  Roc 
Laboratories  on  "The  sun  and  the  skin  "  Annual  meeting  to 
follow.  Buffet 

North  Metropolitan  Branch,  Pharmaceutical  Society  &  North 
London  Pharmaceutical  Association.  School  of  Pharmacy,  at 
8pm  Mr  John  lies,  member  of  the  working  party  on  additional 
labelling  on  "Cautions  and  additional  labelling." 
Stirling  and  Central  Scottish  Branch.  Pharmaceutical 
Society.  Park  Hotel,  Camelon  Road,  Falkirk  at  8pm,  Annual 
meeting 

Wednesday,  April  23 

Crowley.  Horsham  &  Reigate  Branch.  Pharmaceutical 
Society,  Redhill  Hospital  Medical  Centre  at  7  30pm  Annual 


Good  news 
from  Glaxo 

Glaxo  have  exceeded  the  forecasts 
for  their  interim  results  with  pre-ta> 
profits  of  £259. 8m  —  compared  with 
£  194.6m  for  the  same  period  in  1984 

Before  the  figures  were  announced, 
profits  before  tax  had  been  estimated  at 
around  £225m.  Trading  profits,  hit  by  a 
£12m  loss  after  the  liquidation  of  Farley, 
have  still  gone  up  by  34  per  cent  to 
£232.8m  (1984  interim  figure:  £173. 7m). 
Farley  were  sold  to  Boots  for  £18m  earlier 
this  year  (see  C&D,  March  15). 

Glaxo  attribute  their  growth  in 
turnover  (up  £93. 6m  to  £685. 5m)  to  their 
three  major  products.  Zantac  sales  went  u 
34  per  cent  to  £285m;  the  injectable 
antibiotics  rose  48  per  cent  to  £82m  —  wii 
ceftazidime  the  main  contributor;  and 
salbutamol,  Glaxo  claim,  "...has 
consolidated  its  position  as  the  world's 
leading  treatment  for  asthma." 

EVENTS  ^Hl 

meeting  and  M.H.  Keen,  College  of  Pharmacy  Practice  on 

"Practice,  research  and  development." 

Weald  of  Kent  Branch,  Pharmaceutical  Society, 

postgraduate  centre,  Kent  &  Sussex  Hospital,  Tunbndge  Wei 

at  8pm.  Third  lecture  on  "Respiratory  tract  diseases  and  their 

treatment." 

Thursday,  April 24 

Bradford  &  Halifax  Branch,  National  Pharmaceutical 
Association,  Victoria  hotel,  Bridge  Street,  Bradford  at  8pm. 
Annual  meeting. 

East  Kent  Branch,  Pharmaceutical  Society,  postgraduate 
medical  centre,  Kent  &  Canterbury  hospital,  Canterbury  at 
8pm.  Mr  D  Sharpe,  council  member  on  "Current  issues  faci: 
pharmacy." 

Hounslow  &  District  Branch,  Pharmaceutical  Society, 

lecture  theatre,  West  Middlesex  Hospital,  Twickenham  Road, 

Isleworth  at  7.45-8pm.  Annual  meeting  and  buffet, 

Wiiral  Branch.  Pharmaceutical  Society  and  Birkenhead 

and  Wirral  Pharmacists'  Association,  postgraduate  medics 

centre,  Clatterbndge  hospital  at  8.30pm.  Annual  meetings 

meet  at  7.30pm:  contact  Mrs  L.  Chanin. 

Bath  &  District  Branch,  Pharmaceutical  Society,  The 

George,  Bathampton  at  7.30pm  Beer  and  skittles  and  Annuel' 

meeting. 

Advance  inlormation 

Mersey  Region  Pharmaceutical  Society,  with  Mersey  Regit 
Health  Authority  and  Liverpool  School  of  Pharmacy,  study  I 
evening  on  drug  abuse  on  the  Wirral,  postgraduate  medical  I 
centre,  Clatterbndge  Hospital,  Bebmgton,  Wirral,  Wednesd 
April  30  at  4.45pm.  No  charge.  Further  information  from  Mrs 
RE.  Jones,  School  of  Pharmacy,  Liverpool  Polytechnic,  Byro| 
Street,  Liverpool  L3  3AF 

Association  of  medical  advisers  in  the  pharmaceutical  | 
industry,  symposium  on  pharmaceutical  industry  interfaces,  - 
Royal  College  of  Physicians,  St  Andrew's  Place,  Regent's  Pail 
London  NW1,  May  28  &  29  at  9.45am  Fees  AMAPI  members  I 
£55,  non-members  £65,  Further  information  from  Mrs  J.  Was< I 
Bailey,  AMAPI  Secretariat,  20  Oueensberry  Place,  London  ! 
SW7  2DZ  (tel:  01-589  9076). 

Institute  of  Pharmacy  Management  International. 

management  development  programme  Part  8,  East  Sussex  I 
education  centre,  Corsica  Hall,  Sealord,  East  Sussex,  Sundaj 
September  14  to  Friday,  September  19  "Don't  let  your  stocks  I 
run  away  with  your  profits"  —  stock  control  and  security  Cos 
£260  per  member.  Further  information  from  Peter  Mumiord,  i 
Department  of  Service  Sector  Management,  British 
Polytechnic,  Trevin  Towers,  Gaudick  Road,  Eastbourne  BN2l| 
7SP. 

Chemist  &  Druggist  19  April  198% 


 COMING 


Post  to 

Classified  Advertisements, 
Chemist  &  Druggist, 
3enn  Publications, 
Sovereign  Way,  Tonbndge, 
Kent  TN9  1RW. 
Telephone  Tonbndge  (0732) 
364422.  Telex  95132. 
Ring  Hazel  Barry  ext  210 
or  further  information 


classifie: 


Publication  date 

Every  Saturday 
Headings 

All  advertisements  appear 
under  appropriate  headings. 
Copy  date  4pm  Tuesday  prior 
to  publication  date. 
Cancellation  deadline 
5pm  Monday  prior  to 
publication  date. 


Display/Semi  Display 

£13.40  per  single  column 
centimetre,  min  30mm 
Column  width  42mm. 
Whole  Page  £1200.00 
(260mm  x  180mm) 
Half  Page  £650.00 
(125mm  x  180mm) 
Quarter  Page  £345.00 
(125mm  x  88mm) 


Box  Numbers  £3  00  extra 
Available  on  request 
All  rates  subject  to 
standard  VAT 


Appointments 


TECHNICAL  STAFF  WITH 
THE  RIGHT  CHEMISTRY 

1986  is  a  milestone  for  WALTERISATION.  We  celebrate  50  years  as 
a  leader  in  the  field  of  metal  pretreatment  chemicals  and  we  have 
just  moved  into  a  new  laboratory,  office  and  production  complex 
which  incorporates  the  latest  technology.  As  part  of  our  expansion 
programme  we  wish  to  appoint  the  following  staff: 
TECHNICAL  SERVICES  MANAGER 
To  manage  the  day  to  day  operation  of  the  laboratories  and  provide, 
personally,  a  technical  support  service  to  our  customers  and 
technical  sales  force.  Candidates  should  have  had  training  in 
managing  people  as  well  as  exposure  to  dealing  direct  with 
customers.  Technical  knowledge  and  practical  experience  of 
pretreatment  chemicals  is  required.  This  position  would  ideally  suit 

somebody  in  his/her  30's  who  wants  to  be  associated  with  an 
expanding  independent  company  or  who  is  unhappy  with  the  way 
things  are  going  with  his/her  current  employer.  A  competitive 
salary,  profit  sharing,  non  contibutory  pension  and  once  established, 
a  company  car  will  be  offered. 
DEVELOPMENT  CHEMIST 
To  work  on  current  product  development  projects.  Although  based 
in  Croydon  it  will  be  necessary  to  visit  customers'  plants  from  time  to 
time.  Candidates  should  have  a  relevant  technical  qualification  and 
preferably  some  practical  experience  of  pretreatment  chemicals.  This 
position  would  ideally  suit  somebody  below  the  age  of  30  who  wants 
to  be  given  the  opportunity  to  use  his/her  initiative  and  to  take  on 
responsibility  for  seeing  projects  through  to  successful  completion. 
A  competitive  salary,  profit  sharing  and  non  contributory  pension 
will  be  offered. 


WALTERISATION 

SURFACE  TREATMENT  CHEMICALS 

Waltensation(UK)Ltd,  Waddon  Marsh  Way, 
Purley  Way,  Croydon  CR9  4HT.  Tel:  01-688  2791 


Agents 


COSMETIC  ACCESSORIES 

Cosmetic  and  hair  brushes,  mirrors 
and  manicure  sets. 

AGENTS  REQUIRED 

for  all  major  areas  of  the  UK. 
TELEPHONE:  0202-678017 


DE  WITT  INTERNATIONAL  LTD 
(SAKS  DIVISION) 

This  fast  growing  agency  division  whose  products 
portfolio  includes  Agfa  Films,  Pifco  Health  Appliances 
and  other  well  established  brands,  now  require  the 
following  additional  sales  personnel: 

FIELD  SALES  MANAGER 

to  lead  a  national  sales  force  reporting  to  the  Sales 

Director.  Candidates  must  have  previous  man- 
management  experience  and  be  able  to  demonstrate 
leadership. 

SALES  REPRESENTATIVE 

for  London  South  of  the  Thames,  Surrey,  Sussex  and  Kent. 
Candidates  must  have  a  minimum  of  2  years  recent  sales 
experience,  ideally  within  the  Chemist  Trade. 

The  above  appointments  include  salary,  commission, 
company  car  and  expenses  commensurate  with  an 
international  company. 
Please  send  your  c.v.  or  details  of  career  to  date  to:  — 
JOHN  METSELAAR,  SALES  DIRECTOR. 

DEWITTfllMT^/ 
SEYMOUR  ROAD,  LONDON  E107LX. 


Agents 


AGENTS  REQUIRED 

for  brilliant  new  range  of  nail  jewellery, 
1 5%  commission. 

Phone:  Etaeam  Nails  Ltd. 

01-594  5914 


SALES  AGENTS 

The  growth  of  the  nail  care  market  in  the  UK  is 
going  to  be  one  of  the  most  exciting  beauty  areas 
around  in  1 986.  Our  totally  exclusive  range, 
includes  a  revolutionary  nail  polish  pen  with  real 
nail  polish  and  brush  together  with  a  complete 
range  of  superbly  packaged,  fast  selling  nail  care 
products. 

Most  areas  available.  Good  commission. 

Please  write  or  ring: 
DEAN  LORD  LTD,  8  MATHEW  STREET, 
LIVERPOOI  L2  6RE 
TEL:  051-236  6. 
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mpss  Oppoirvuiiiiities 


"BUYERS  CLUB 

AT  FAMOUS  BRANDS  L  TD 

•  FREE  MEMBERSHIP  (till  22nd  May) 

•  EXCLUSIVE  OFFERS 

•  DIRECTORS  NEWSLETTER 

(THIS  WILL  ENABLE  YOU  TO  BUY  AT  LOW  LOW  PRICES) 

TOILETRIES  •  COSMETICS 

FRAGRANCES  AT  CLEARANCE  PRICES!!.' 

FAMOUS  BRANDS  LTD 

167  WESTERN  ROAD,  LEICESTER.  TELEPHONE:  0533  544970 
(Ml  EXIT  21  -M69  10MINS) 


EXPORT 

Old  established  exporter  with 
exc(  illent  overseas  contacts 
seeks  all  kinds  of  products  for 
chemists  OTC  market.  Will  pay 
cash  in  UK  and  handle  all 
aspects  of  exporting 
independently.  Manufacturers/ 
Wholesalers  wishing  to  export 
please  contact:  — 

Adselk  Mat  ragh  Ltd,  159  Clarence  Road,, 
London  E5  8EE.  Tel:  01-985  5294. 
1  elex:  895536)5,, 


Shopfitting 


LEX-DRUM 

0626834077 

WE  PROVIDE  A  PROFESSIONAL 
SHOPFITTING  SERVICE  FOR  THE 
RETAIL  PHARMACY 

LEXDRUM  STOREFITTERS 

Chappie  Rd,  Bovey  Tracey,  Devon. 

mmm  0626  834077 


Labels 


top  quality  §  ad  ci  c 
self-adhesiveLMdELO 

FOR  COMPUTER  OR  TYPEWRITER  USE 

DEL  1 VERED  Wl  THIN  14  DA  YS  OR 

NO  CHARGE 

THAT'S  THE  PARK  PRINTING  PLEDGE 

PHONE  AMANDA  NOW! 

FOR  FULL  DETAILS  ~m.m  ~~  

L§a3 

The  leading 
qualitysupplm  in  the  UK  for 
Computer  or  Typewriter- 
every  system  catered  for. 


Management 
Systems 


ring  now  for  prices 
LEEDS  (0532)  752653 
24  hour  answering  service 


Pharmaceutical  Packaging  Leeds 

P0  Box  1 40  6  Kirkstall  Hill  Leeds  LS1 1 0E 


ELECTRONIC 
POINT  OF  SALE 

★  REDUCES  OTC  STOCK 

★  INCREASES  OTC  SALES 

★  RAISES  OTC  PROFIT 

★  CONTROLS  BRANCHES 

For  more  information, 
demonstration,  or  a  visit  to  one  of 

our  existing  system  users 
telephone,  Colin  Bell,  042 1 28  3077 
or  Harry  Bhamrah  on  01-429  3459. 
F AIRSCAN  LTD.,  EMERY  DOWN, 
LYNDHURST,  HANTS. 
Over  five  years  experience  in 
pharmacy  systems. 

■  Illllll 


Businesses  Wanted 


DRUGSTORES 
WANTED 

Substantial  party  wish  to  acquire 
large  or  small  drugstores  anywhere 
within  a  50  mile  radius  of  London. 
Quick  cash  completion.  Strict 

lence. 

Please  telephone: 
Mrs.  Nash. 
(0732)450859  office 
(0732)  459798 
evenings/weekends 


Professional  Prescription 
Computer  Labelling 


Simply  the  best 

The  Park  range  of  Computer  Labelling  Systems  -  simply  the  best 
Prove  it  for  yourself  with  a  14  day  Free  trial. 

SYSTEMS  FROM  [f>S0  TO  THE  NEW  DISK-BASED  SYSTEM  800  AT  0215.  PRICES  EXCLUDE  VAT  AND  INCLUDE  A  10%  NPA  REBAFF 


Contact  David  Coleman  or 


Mike  Sprince  MPS 
Park  Systems  Ltd. 

41-41  Parliament  Stive 

A 

Liverpool  L8  5RN. 
Tel:  051-71)8  8800 
Tele.\  ■  628622 

w 

Singapore  Agents 
Summit  Co. 

APPROVE 

Ruby  Industrial  Estate, 
Singapore  1334- 


79: 


Chemist  &  Druggist  19  April  1986 


Professional  Prescription 
Computer  Labelling 


f  Market  Leaders  in  Pharmacy  labelling  systems  throughout  the  UK 

John  Richardson 
Compufen  Ud 

Beware  of  false  claims  - 
no  system  can  beat  ours! 

Prices  from  £1098  or  £7  85  per  week  -  10%  NPA  rebate  included 
v     MMEEPOfl  Pifilon  PO*  S8H  lei.  ©Ill  »l»ffc* 


Stock  for  Sale 


Pensions 


JUST 

PERFUMES 

457b  Alexandra  Avenue, 
Rayners  Lane,  Harrow, 
Middx  HA2  9RY. 

Largest  range  of 
branded  perfumes  in  UK 
and  competitive  prices. 
Nationwide  delivery 
service. 

Opening  times: 
Monday-Friday 
9.00am-6pm 
Sunday 

1Q.0Qam-2.0Qpm. 

Phone  for  new  price 
list. 

Callers  welcome  without 
appointment  at  all  times 
Tel:  01  8681263 
Telex:  925045 


FREE  -  A  BETTER 
PENSION 

Do  you  have 
money  tied  up  in 

a  pension 
scheme  relating 
to  a  previous 
employment? 

We  can  help  you 
make  more  of  it 
AT  NO  COST 
TO  YOU. 


For  full  details: 
Harvey  Goodman  &  Co, 
Registered  Insurance 
Brokers,  1  High  Pavement, 
Nottingham. 
Tel:  0602-583949 


KODAK  20%  OFF 

PLUS  £18  PERFUME  ON  10  PACKS 

TELEPHONE  YOUR  ORDER  FOR 
NATIONWIDE  DELIVERY. 


WEST  LONDON  LTD,  01-993  6409 
397  ACTON  LANE,  LONDON  W3. 


Stock  for  Sale 


ENTER  THE  WORLD  OF  PERFUMES. 
SELECTION  OF  WIDE  RANGE  OF 
BRANDED  PERFUMERY  AT  DISCOUNT  PRICES. 

SPECIAL  OFFER  ON  KODAK  FILMS 
20%  DISCOUNT  OFF  TRADE  PRICES 


PASG0S  (LONDON) 
425c  HARROW  RD 
LONDON  W10  4RE 


OPEN 

Mon-Fri  10am-6pm 
Sundays  10am-3pm 


PHARMACEUTICALS 

Imports/Generics,  Bargain  Prices,  Fast  Delivery,  All 
products  wholesale 

McKinlay  Hen  Ripley  Ltd., 
223  Blackstock  Road,  London  N5  2LL 
01-226  3542/4811 
Telex:  23152  MONREF  G  370 


Price  Labels 


WE  SELL 
FOR  LESS!! 

and  offer 

A  FREE  BOX  OF  LABELS 

when  you  place  an  order. 


They  could  cost  less  than  £22 
per  box. 

Try  me  for  value  —  I  will  not  be 
undersold  -  GUARANTEED 
QUALITY 

Servicing  and  repairs  available. 

Contact:  Low  Price  Label  Co., 

FREEPOST,  88  Southbourne 
Grove,  Westcliff-on-Sea, 
Essex  SSO  3BR. 
Telephone:  0702-333761 
(anytime) 


TOM  LY  DON 


TO  ADVERTISE  IN 
CHEMIST  AND  DRUGGIST 
PHONE  HAZEL  BARRY  ON 
(0732)  364422  EXT.  210. 
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mazingly,  there  are  more 
than  seven  hundred  items 
in  our  range  of  natural 
ingredients,  from  aconite  to  zanth- 
oxyllum.  Gathered  from  every 
corner  of  the  globe  to  meet  your 
most  exacting  requirements. 
Whether  it's  herbal  and  medicinal 
extracts,  galenicals,  oleoresins  or 
chlorophylls,  you'll  get  the  same 
uncompromising  quality,  the  same 
personal  friendly  service.  Quickly 
and  reliably. 

To  find  out  more  about  Ransom 
Natural  Products,  'phone  Hitchin 
(0462)  37615.  You'll  get 
the  straightforward  facts 
without  all  the  razzamataz 


Ransom  Natural  Products 

William  Ransom  &  Son  pic,  Bancroft,  Hitchin 

Herts  SG5  1LY.  Tel:  Hitchin  (0462)  37615  Telex:  825631 
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